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Nametanje tema medijima putem drustvenih
mreza u hrvatskoj politi¢koj praksi

Mladen Obrenovic'

Fakultet politickih nauka, Univerzitet u Sarajevu

Sazetak: Drustvene mreZe postale su neizostavan instrument djelovanja
svih politicara. Najvise koristei Facebook i Twitter gotovo na dnevnoj bazi
objavljuju svoje protokolarne obaveze, govore, poruke biracima, promisljanja o
aktualnim temama, kritike politickim protivnicima. Pogotovo to cine u vrijeme
predizbornih kampanja. No, kampanje traju od izbora do izbora. IstraZivanjem
Ce biti obuhvaceni nositelji kljucnih politickih duznosti u Hrvatskoj (predsjednica,
Vlada i Sabor), jer su vaznost i korist drustvenih mreza odavno prepoznali ne
samo oni, nego i vecina hrvatskih politicara. Cilj rada je istraZiti kako hrvatski
politicari — oni na vlasti, ali i opoziciji - koriste drustvene mreze za nametanje
tema novinarima. Bit e koristena metoda analize sadrzaja profila duznosnika
na drustvenim mreZama kako bi se potvrdila hipoteza da drustvene mreZe sluze
hrvatskim politicarima za nametanje tema novinarima. Oni koji obnasaju
najvise duznosti (predsjednica Republike, predsjednik Vlade, ministri) objavljuju
na drustvenim mrezama uz pomoc svojih timova, dok opozicija, uz manju
pomoc timova, to uglavnom cine osobno i u znatno vecem obimu nego vlast.
Drustvene mreze vise koriste male stranke, nego velike jer im je to jednostavan,
lak i jeftin nacin za slanje poruka velikom broju ljudi. No, i jedni i drugi - i oni
na vlasti, i oni u opoziciji - i dalje su posiljatelji, ali ne i primatelji informacija.
Komunikacija je jednosmjerna, a drustvene mreZe koriste kao i tradicionalne
medije — za objavu protokolarnih sadrZaja, Cestitanja i obiljeZavanje obljetnica,
slanje poruka javnosti i kritiku politickih protivnika.

Kljucne reci: drustvene mreZe, Facebook, Twitter, politicari, novinari,
agenda setting

1  Kontakt sa autorom: mladen.obrenovic@gmail.com
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Uvod i teorijski okvir

Internet je u posljednja tri desetlje¢a gotovo u potpunosti promijenio
mnoge stvari u svakodnevnom Zzivotu, a posebice nac¢in komunikacije.
Vjesto su to iskoristili i politicki akteri, pa su prednosti te platforme - u
pocetku elektronsku postu i portale, a posljednjih 15-ak godina drustvene
mreze —stavili u sluzbu komuniciranja s bira¢ima'.Pri tome koriste jednu
od tehnika, koja je jo$ uvijek svojstvena medijima, a to je nametanje tema ili
postavljanje dnevnog reda (agenda setting). Internet im je za tu svrhu donio
vrlo korisne i lako dostupne alate — elektronsku postu, portale, blogove, a
ponajviSe drustvene mreZze.

Ono $to je jos prije 15 godina Lejla Turcilo napisala za internet, dakle
u doba kad se Facebook tek pojavio kao servis za povezivanje studenata
na americkom sveucilistu Harvard i uz njega i Twitter (uz Instagram, dvije
najpopularnije drustvene mreze na svijetu), danas vrijedi za drustvene
mreze’. Prema autorici, ,klju¢ne osobine koje internet odvajaju i cine
drugacijim jesu: decentralizirana struktura, interaktivnost, nepregledna
koli¢ina informacija i usmjerenost na korisnika™.

Za ovaj rad bitne su dvije osobine koje imaju i drustvene mreze, a to
su interaktivnost i usmjerenost na korisnika, kao i ¢injenica da sudionici u
komunikaciji mogu biti i oni koji $alju, i oni koji primaju informacije. Od
samih zacetaka, ali i razvojem funkcija koje nude, drustvene mreze bile su

1 ,Politicka komunikacija nastoji ciljeve i teznje politi¢kih akterd uéiniti $to razumljivijima i prihvatljivijima masov-
noj publici. Graber i Smith definiraju politi¢cku komunikaciju kao ‘konstruiranje, slanje, primanje i obradu poruka koje
potencijalno imaju znacajan utjecaj na politicka uvjerenja. Posiljatelji ili primatelji poruke mogu biti politi¢ari, novinari,
¢lanovi interesnih grupa ili osobno neorganizirani gradani’ ... Da bi politicka komunikacija bila uspje$na, ona mora
imati u¢inak na misljenja, vjerovanja i ponasanja pojedinaca, grupa, institucija i drustava u cjelini“ (Balabani¢ i Mus-
tapi¢, 2010: 308).

2 ,Drustvene mreZe su najpopularniji globalni komunikacijski fenomen jer je ¢ovjek drustveno bice i jer ga drust-
vena komunikacija zanima i privlaci. Na drustvene mreze dolazimo kako bi se zbliZili, povezali i sprijateljili s novim
ljudima, kako bi podijelili odnosno primili ili razmijenili razne informacije, jednostavno kako bi komunicirali s ljudima
na svaki moguc¢i nacin ... Glavno obiljezje svih drustvenih mreza su univerzalna komunikacijska sredstva i tehnike, kao
i zajednicki interes koji drZi grupe ljudi zajedno i samim time daje popularnost svim drustvenim mrezama danasnjice®
(Grbavac i Grbavac, 2004: 207).

3 Turc¢ilo obja$njava i da internet svakom sudioniku u komunikaciji omoguéuje ,,da ima ili moZe imati — dvojaku
poziciju: nekad komunikatora (s malim tro$kovima, ako vlada potrebnim vjestinama, moze slati informacije); nekad
recipijenta-primatelja poruka poslanih samo njemu ili onih koje je sam pronasao i smatra ih vaznima, upotrebljivima i
pouzdanima“ (2004: 57).
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na usluzi korisniku, omogucavale mu razne objave, ali i komunikaciju. I
politicari su vremenom postali korisnici tih mreza (u konkretnom slucaju
Facebooka i Twittera), no najcesce je njihova komunikacija jednosmjerna
i drustvene mreze koriste kao tradicionalne medije - za slanje poruke, bez
mogu¢nosti replike onoga kome je upucena, te razvijanja diskusije. Iako se
¢inilo da bi drustvene mreZe, u odnosu politicari - gradani, doista mogle
biti sredstvo komuniciranja, mnogo je primjera da to nije tako. Uostalom,
tesko bi bilo i ocekivati da politicari odgovaraju bas na svaku poruku,
primjedbu, upit, kritiku ili sugestiju. No, s vremena na vrijeme to bi za
podizanje demokratskih standarda svakako bilo korisno.

Facebook i Twitter postali su, dakle, idealan nacin slanja poruka $irokim
narodnim masama, vrlo upotrebljiv i jednostavan, sa Sirokim dosegom -
doslovno do svakoga tko se koristi tim drustvenim mrezama*. I upravo su
tu ¢injenicu dostupnosti iskoristili slabiji politicki akteri i manje politicke
stranke. Dok kod ,velikih, pogotovo onih koji imaju svoje predstavnike u
vrhu vlasti, cijeli timovi budu zaduzZeni za komunikaciju putem drustvenih
mreZza, oni uvjetno receno mali vrlo ¢esto i sami komuniciraju, objavljuju
postove, pa i odgovaraju onima koji komentiraju objave i postavljaju pitanja.
No, ijedniidrugive¢ su odavno od medija preuzeli ulogu postavljanja tema,
odnosno dnevnog reda, u komunikologiji poznatu kao agenda setting®. Cine
to ili izravno, dakle putem drustvenih mreza obracajuci se gradanima, ili
neizravno, objavom tema koje smatraju vaznim i relevantnim koje potom
preuzimaju i obraduju mediji te ih isporucuju krajnjim korisnicima, dakle
gradanima.

Teoriju o postavljanju dnevnog reda, odnosno odredivanju tema
putem masovnih medija, postavili su prije gotovo pola stolje¢a Maxwell E.

4  ,Pojavom interneta, a pogotovo drustvenih medija poput Facebooka, Twittera i YouTubea smanjila se ovisnost
javnih aktera, pa tako i populista, o tradicionalnim medijima kao ekskluzivnim kanalima za $irenje informacija. Is-
tovremeno su i gradani postali manje ovisni o tradicionalnom medijima kao izvorima informacija pa su digitalni medi-
ji, uklju¢ujuéi drustvene mreze, vrlo brzo postali jedan od klju¢nih kanala informiranja“ (Grbesa i Salaj, 2018: 173).

5 ,Agenda setting podrazumijeva stavljanje na javnu raspravu onih pitanja, tema i aktera koji se nadu u fokusu medi-
jskog interesa. Agenda setting u direktnoj je vezi sa selektivno$¢u u pristupu medija, buduci da mediji ne izvjestavaju o
svim dogadajima koji se svakodnevno de$avaju, nego vre selekciju onih dogadaja koje smatraju vrijednim izvjestavan-
ja. Ta selekcija stavlja odredena pitanja, dogadaje ili teme u fokus interesa publike - javnosti, koja zapravo smatra da je
ono $to je medijski predstavljeno i sustinski vazno (poznata je izreka da ono $to nije bilo na to kao da se nije ni dogodi-
lo). Mediji, dakle, publici izdvajaju dio stvarnosti koju posreduju, odnosno prenose u svoju stvarnost, medijsku, pa ono
§to je za medije vrijedno izvjeStavanja to za publiku postaje vrijedno paznje. Zato ¢esto kazemo da nam mediji mozda
ne govore §ta da mislimo, ali nam svojom selektivno$¢u i stavljanjem na javnu raspravu nekih pitanja govore o ¢emu da
mislimo” (Tur¢ilo, 2017: 69).
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McCombs i Donald L. Shaw. Prema njima, kako to tumace Kunczik i Zipfel,
~agenda-setting pretpostavlja da mediji utvrduju koje ¢e se teme u nekom
odredenom vremenu smatrati posebno vaznima. Masovnim medijima
pripisuje se sposobnost da odreduju o ¢emu ¢e ljudi razmisljati“ (1998: 147).
Svoju teoriju McCombs i Shaw uspostavili su u vrijeme snaznih novina i
uspona televizije, a dolaskom interneta kao platforme za kreiranje blogova,
otvaranje portala ili stvaranje profila na dru$tvenim mrezama, dnevni red
su mogli postavljati i pojedinci, izravno, bez obzira radilo se o blogerima,
influencerima raznih vrsta, novinarima, politicarima... Pri tome, i sami
korisnici mogu birati izvor informacije - tradicionalne ili nove medije,
drustvene mreze ili blogove. I pri tome svakako je bitno koliko je odredeni
medij snazan, blog pracen, a drustvena mreza imala followera.

Ako se zadrzimo samo na onima koji se profesionalno bave politikom,
kao $to su predsjednici drzava, premijeri, ministri, parlamentarni zastupnici,
jasno je da ¢e u privlacenju paznje svakoga gradanina koji im jednog dana
mogu dati glas koristiti i tradicionalne, i nove medije, ali i drustvene
mreze. Nisu im vi$e neophodni tradicionalni mediji, izjave i konferencije
za novinare, gostovanja u studiju. Gotovo da im nisu potrebni ni stranacki
skupovi, pa ni izravna komunikacija licem u lice. Dovoljno je imati profil
ili stranicu na Facebooku, odnosno nalog na Twitteru, u posljednje vrijeme
i na Instagramu. Nema viSe posrednika, u konkretnom slucaju novinara
i medijskih kuca, koji poruku mogu iskriviti - namjerno ili slu¢ajno.
Komunikacija je izravnija, a sve je gotovo besplatno jer za jedan post je
dovoljno imati pristup bezi¢nom internetu.

Definitivno, politicarima su dru$tvene mreze idealan kanal (samo)
promocije, objave protokolarnih dogadaja, stranackih ili drzavnih,
Cestitanja i obiljezavanja obljetnica, slanja poruka javnosti, ali i kritiku
neistomisljenika. No, problem nastaje onoga trena kad ta komunikacija
postane jednosmjerna, a ona to u najvecoj mjeri zapravo i jeste. I svejedno
je jesu li oni koji $alju poruke na vlasti ili u opoziciji (i jedni i drugi o¢ito
su u stalnoj kampanji)é, jer oni kojima je poruka zapravo poslana, a to su
gradani, ostaju zapostavljeni i u drugom planu.

6 ,Uvrijezeno je misljenje da velike stranke i istaknuti politi¢ari s kampanjom zapoc¢inju odmah nakon zavr$etka
prethodnih izbora, odnosno da kampanju, prije svega, shvacaju kao sustavnu provedbu kvalitetne politicke komunik-
acije s birackim tijelom. Takvo shvacanje moderne politike u suvremenim demokracijama temelji se na komunikaciji s
bira¢ima uz pomo¢ masovnih medija i politickoga marketinga“ (Balabani¢ i Mustapi¢, 2010: 309).
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A novinari? Njima su dru$tvene mreze postale jedan od izvora
informacija’ - ako nista drugo bar kao temelj za prvu vijest, koju novinari
obrade po pravilima struke.No sve ¢e$ce objave na drustvenim mrezama
sluze kao jedna od strana u prici koju novinari razvijaju (primjerice, izjava
nekog politicara objavljena na Facebooku ili Twitteru postaje okosnica
buduceg ¢lanka ili priloga, jer se trazi misljenje druge strane, prozvanih,
stru¢njaka ili nadleznih sluzbi i institucija). Svjesni i da korisnici drustvenih
mreza, a veliki broj gradana ih koristi, dobiva izravne informacije od izvora,
u ovom slucaju politi¢ara, i novinari su morali prilagoditi svoje djelovanje. I
pri tome svjesni su pojacanog opreza i nuznosti provjere svega objavljenog,
bez obzira na izvor, tko on bio i gdje se nalazio - pogotovo ako ima
manipulativne namjere. Zbog toga je uloga novinara postala jo$ zahtjevnija
i odgovornija.

Za potrebe ovog rada promatrana je aktualna situacija u Hrvatskoj,
odnos politi¢ara i novinara, pogotovo u kontekstu ¢injenice da drustvene
mreze koriste gotovo svi — novinari kao jedan od alata u svakodnevnom
poslu, ali i politi¢ari, doduse vise oni u opoziciji nego oni na vlasti, viSe oni
mladi nego stariji i iskusniji koji se oslanjaju na oprobane metode obracanja
bira¢ima. Stoga ¢e rad poci od ovako definiranog problema: drustvene
mreze koriste hrvatski politicari kako bi na §to jednostavniji nac¢in dosli do
gradana, pogotovo onih koji se koriste Facebookom i Twitterom, alii otvarali
teme kojima ce se baviti novinari. Pri tome, komunikacija je uglavnom
jednosmjerna i nema odgovora, niti komentara gotovo niti na jedno pitanje
koje se postavi konkretnom politicaru - izuzev rijetkih slucajeva.

Ciljevi rada su provijeriti koriste li politicari u Hrvatskoj drustvene mreze
za nametanje tema novinarima, te utvrditi komuniciraju li hrvatski politic¢ari
i dalje jednosmjerno, koristeci drustvene mreZe kao i tradicionalne medije.

7 »Novi mediji, a posebno drustvene mreze, u samo nekoliko godina postali su alat za otkrivanje i pracenje vaznih
dogadaja. Specifi¢nost im leZi u tome da za vijest istovremeno saznaju i korisnici i novinari, ¢ime se uvelike promijenio
odnos publike i medija“ (Volarevi¢ i Bebi¢, 2013: 61).
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Metodologija

Za potrebe rada analizirani su profili hrvatskih politicara na drustvenim
mrezama Facebook i Twitter, buduci da su te dvije drustvene mreze, uz
Instagram, najpopularnije u Hrvatskoj®, te sadrzaj objavavode¢ih duznosnika
(predsjednice Kolinde Grabar-Kitarovi¢ i premijera Andreja Plenkovica,
Hrvatska demokratska zajednica), predsjednika najvece opozicijske stranke
(Davor Bernardi¢, Socijaldemokratska partija Hrvatske), najaktivnijih
predstavnika opozicije na Facebooku (Ivan Pernar — Zivi zid i BoZo Petrov
- Most nezavisnih lista) i Twitteru (Bojan Glavasevi¢ — nezavisni zastupnik
i Mirando Mrsi¢ - Demokrati).

Za svakoga od njih, kao kvantitativni indikator, obuhvaceno je
posljednjih 100 objava, zaklju¢no s datumom 17. veljace 2019. godine u
19.00 sati, a kvalitativno je promatrano na koji su nacin koristene objave
- jesu li to bili protokolarni dogadaji, obiljezavanje obljetnica, Cestitanja,
poruke javnosti ili kritike politickim protivnicima.

Osim toga, kvantitativno je analizirano koliko cesto Facebook i Twitter
koriste predsjednica, premijer, ministri (u aktualnoj hrvatskoj Vladi ukupno
je 20 ministara) i saborski zastupnici (Hrvatski sabor broji 151 zastupnika).
Jedinice analize bili su njihovi profili (ako ih imaju), broj pratitelja i
ucestalost objava.

Rezultati istrazivanja
Predsjednica Republike Hrvatske

Aktualna predsjednica Republike Hrvatske Kolinda Grabar-Kitarovi¢
izabrana je naduznost 11. sije¢nja 2015. godine, pobijedivsi dotadasnjeg

8 ,Analiza marketinske agencije za digitalni marketing Arbone o strukturi prosje¢nog korisnika Facebooka i Insta-
grama u Hrvatskoj u 2019. potvrdila je da su te drustvene mreZze hit medu Hrvatima te da je Facebook s 1,9 milijun ko-
risnika [prema popisu stanovnistva iz 2011. godine u Hrvatskoj Zivi 4,3 milijuna stanovnika] postao jedan od vode¢ih
kanala za online oglasavanje, dok ga Instagram s 1,1 milijun korisnika prati u stopu® (Glas Istre: Na Facebooku 1,9
milijuna Hrvata, na Instagramu 1,1 milijun, preuzeto dana: 23. 2. 2019. godine, sahttps://www.glasistre.hr/magazin/
na-facebooku-19-milijuna-hrvata-na-instagramu-11-milijun-579099
Procjenjuje se da je u Hrvatskoj na Twitteru aktivno 60.000 gradana (Usp. The Dubrovnik Times: The social media
scene in Croatia in 2018 — Facebook dominates, Instagram rising, Twitter still locked its cage, preuzeto dana: 23. 2.
2019. godine, sahttps://www.thedubrovniktimes.com/lifestyle/feature/item/3854-the-social-media-scene-in-croatia-in-
2018-facebook-dominates-instagram-rising-twitter-still-locked-its-cage
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predsjednika Ivu Josipovi¢a u drugom krugu izbora. Ona i njezin tim vrlo
su aktivni na drustvenim mrezama i, zaklju¢no sa 17. veljace 2019. godine
u 19.00 sati, ima 753.346 pratitelja na Facebooku. Istodobno, ima i 114.000
followers na drustvenoj mrezi Twitter®.

Kad su aktivnosti Grabar-Kitarovi¢ na Facebooku u pitanju, promatrano
je 100 njezinih objava do spomenutog datuma. Medu njima bile su 52
protokolarne obveze, 14 obiljezavanja obljetnica, 25 cestitki (uglavnom
sportadima), te devet poruka javnosti. Niti jednom nije kritizirala druge
politicke aktere u promatranim objavama. Budu¢i da je posljednju
promatranu objavu postavila 17. veljace 2019. godine, a prvu koja je
obuhvacena istrazivanjem 16. rujna 2018. godine (timeline na Facebooku
pokazuje prvo najsvjezije objave), proizlazi da je u tih 145 dana objavljivala
post svakih 1,45 dana (svaka 34 sata i 48 minuta).

Na Twitteru je Grabar-Kitarovi¢, u promatranih 100 objava, imala 71
protokolarnu aktivnost, niti jednu obljetnicu, 20 cestitanja, devet poruka
javnosti i niti jednu kritiku. Za promatrani broj objava trebalo joj je 282
dana, $to znaci da je objavljivala svakih 67 sati i 40 minuta.

Hrvatski sabor

Izbori za zastupnike u aktualnom sazivu Hrvatskog sabora odrzani su 11.
rujna 2016. godine, a parlament u kojem sjedi 151 zastupnik je konstituiran
14. listopada iste godine. Parlamentarnu ve¢inu ima Hrvatska demokratska
zajednica (HDZ) s partnerima'®.

Od 55 zastupnika HDZ-a, Facebook Page ima 29 zastupnika, njih 13 ima
privatni profil, a 13 ne koristi tu drustvenu mrezu. Tri zastupnika s najvise
pratitelja na Facebooku (Milijan Brki¢, Davor Ivo Stier i Zeljko Reiner) nisu
aktivni na Facebooku i objavljuju vrlo rijetko. Onih koji se mogu smatrati
vrlo aktivnim, odnosno da postavljaju objave gotovo svakodnevno, ukupno
je osam $§to je manje od trecine, odnosno 27,6 posto onih koji imaju Page.

9  Po tim podacima, ona je uvjerljivo najpopularnija politicka osoba na dru$tvenim mreZzama u Hrvatskoj.

10 Od prvih viSestranackih izbora 1990. godine, osim u dva ¢etverogodi$nja mandata kada su vladajucu vecinu ¢inila
Socijaldemokratska partija Hrvatske i njezini koalicijski partneri, HDZ vlada Hrvatskom — samostalno ili u suradnji s
drugim strankama.
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Twitter profil ima 11 od 55 zastupnika, no nitko od njih nema vise od 1.000
tweetova $to je uzeto kao donja granica za analizu"'.

Druga po snazi je opozicijska Socijaldemokratska partija Hrvatske
(SDP), koja ima 30 zastupnika u Hrvatskom saboru. Od tog broja Facebook
Page ima 16 zastupnika, 10 ih koristi privatni profil, a cetvero nije na
toj drustvenoj mrezi. Twitter profil ima 16 zastupnika. Niti na jednoj
promatranoj drustvenoj mrezi nisu samo dvojica SDP-ovih zastupnika.
NajviSe pratitelja na Facebooku ima Davor Bernardi¢, koji je ujedno i
predsjednik stranke, kojeg prati 23.317 ljudi (istovremeno ima i 3.881
followers na Twitteru, te objavljenih 1.038 tweetova). Najvise tweetova imaju
SDP-ovi zastupnici Damir Tomi¢ (16.500), Orsat Miljeni¢ (8.156) i Josko
Klisovi¢ (7.478).

Od 12 zastupnika Mosta nezavisnih lista, njih 11 ima Facebook Page
i jedan privatni profil, te je istodobno njih Sestero na Twitteru. Iako su na
Twitteru prilicno neaktivni, Facebook koriste za komunikaciju s bira¢ima.
Najvise pratitelja ima predsjednik stranke Bozo Petrov (47.816), a slijede
ga Nikola Grmoja (24.860) i Miro Bulj (21.917). Sva trojica, kao uostalom
i druge njihove kolege, vrlo su aktivni na Facebooku i objavljuju postove
gotovo svakodnevno.

Budu¢i da je u Hrvatskom saboru zastupljena 21 stranka, ¢iji su ¢lanovi
rasporedeni u 14 klubova zastupnika, odnosno 151 zastupnik, u radu nece
biti navedeni svi, iako su analizirani, nego jo$ nekoliko onih koji se izdvajaju
po svojim aktivnostima na drustvenim mrezama.Prije svih, to su zastupnici
Zivog zida, buduéi da sva trojica imaju Facebook Page, vrlo su aktivni i
objavljuju gotovo svakodnevno. Doduse, zastupnik Zivog zida Ivan Pernar
objavljuje nekoliko puta dnevno na Facebooku, a prati ga 285.418 ljudi (po
¢emu je prvi u Saboru). Njegove stranacke kolege Ivana Vilibora Sinci¢a
(90.677 pratitelja) i Branimira Bunjca (57.575) prati znatno manje ljudi
na Facebooku, no jo$ uvijek dovoljno za drugu i tre¢u poziciju u Saboru.
Pernar i Sin¢i¢ imaju Twitter profil, ali su tamo neaktivni.

Osim njih, izdvajaju se i Bruna Esih (Neovisni za Hrvatsku), koju

11 Predsjednik Hrvatskog sabora, Gordan Jandrokovi¢ nema Facebook Page i ne koristi Twitter. Hrvatski sabor
takoder nema Twitter account, a Page na Facebooku je neaktivan od 2010. godine.
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prati 32.017 korisnik, nezavisni zastupnik Zeljko Glasnovi¢, kojeg prati
26.015 korisnik Facebooka i Hrvoje Zekanovi¢ iz Hrasta — Pokreta za
uspje$nu Hrvatsku (26.569 pratitelja). Svi su vrlo aktivni i objavljuju
gotovo svakodnevno. Kad je Twitter u pitanju, nezavisni zastupnik Bojan
Glavasevi¢ rekorder po broju pratitelja (9.328) i broju objavljenih tweetova
(53.100).

zastupnici (n=151)

Tacehonk Pape

Slika 1. Facebook u Hrvatskom saboru

Kad je intenzitet koriStenja mogucnosti koje nudi Facebook Page u
pitanju, od 91 zastupnika koji imaju svoju stranicu njih 48 je vrlo aktivno
(objavljuje postove gotovo svakodnevno), njih 16 je aktivho (objavljuje
najmanje jednom tjedno), Sest ih je slabo aktivno (objavljuje najmanje
jednom mjese¢no), a 21 je neaktivan (objavljuje vrlo rijetko). Ako se
izdvoje tri najsnaznije politicke opcije, od 29 HDZ-ovih korisnika (ukupno
55 zastupnika) osam ih je vrlo aktivno, devet aktivno, pet slabo aktivno, a
sedam neaktivno; od 16 SDP-ovaca (30 zastupnika ukupno) njih devet je
vrlo aktivno, jedan je aktivan, nema slabo aktivnih, a $estero je neaktivnih;
u Mostu nezavisnih lista svih 11 korisnika Facebooka(od ukupno 12
zastupnika) su vrlo aktivni.

Hrvatski zastupnici u mnogo manjoj mjeri koriste Twitter — otvoren
nalog ima 57 zastupnika (37,7 odsto), a njih 94 ne koristi tu drustvenu
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mrezu. Kad je odnos najbrojnijih stranackih klubova, ukupno 11 od 55
HDZ-ovaca koristi Twitter, od 30 SDP-ovaca nalog ima njih 16, a u Mostu
nezavisnih lista polovica od 12 zastupnika ima Twitter nalog, no tamo nisu
aktivni (za razliku od Facebooka).

zastupnicl (n=91)

wilka akimaim

Slika 2. Facebook Page korisnici u Hrvatskom saboru

Posebno su analizirani profili na Facebooku zastupnika Davora
Bernardic¢a (SDP), Ivana Pernara (Zivi zid) i BoZe Petrova (Most nezavisnih
lista), te ponovno Davora Bernardi¢a, Bojana Glavasevi¢a (nezavisni) i
Miranda Mrsi¢a (Demokrati) na Twitteru.

U 100 promatranih Facebook objava Davora Bernardica, njih osam
bilo je protokolarne prirode, tri su se odnosila na obiljezavanje obljetnica,
Cetiri na cestitke, 33 su bile poruke upucene javnosti, a 52 kritike upucene
politickim protivnicima. Za tih 100 objava trebalo mu je 111 dana, $to znaci
da je objavljivao svakih 26 sati i 38 minuta.

No, Ivan Pernar objavljivao je po 10 objava dnevno, §to znaci svakih dva
sata i 24 minute, jer je u samo 10 dana ,,ispunio kvotu® od 100 promatranih
objava. Samo Sest objava bilo je protokolarne prirode, nije bilo obljetnica
ni Cestitanja, ali je zato bila 61 poruka javnosti (uglavnhom teorije zavjere,
kritike Europskoj uniji, objave uz pitanje ‘je li moguce?’) te 33 kritike
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politickim protivnicima (uglavnom vladaju¢em HDZ-u). Za razliku od svih
drugih politicara, Pernar je komunicirao s korisnicima Facebooka.

Bozi Petrovu trebalo je puno vise za 100 objava na Facebooku (292 dana,
objavljivao je svaka dva dana i 22 sata), a u njima je imao jednu obljetnicu,
11 cestitki, 37 poruka javnosti i 51 kritiku vladaju¢ima.

protokolarne prigodne e poruka kritika ucestalost
T Cestitanja . . L .
obaveze obljetnice javnosti protivnika objava

Kolinda Grabar-Kitarovi¢ 52 14 25 9 - 34h 48m
Andrej Plenkovi¢ (HDZ) 23 15 36 26 - 35h45m
Davor Bernardi¢ (SDP) 8 3 4 33 52 26h 38m
BoZo Petrov (Most) - 11 1 37 51 70h 5m
Ivan Pernar (Zivi zid) 6 - - 61 33 2h 24m

Tablica 1. Hrvatski politicari na Facebooku (n=100)

Davor Bernardi¢ puno je aktivniji na Twitteru i znatno vise je koristio
tu platformu za kritike politickim protivnicima - od 25. prosinca 2018.
godine do 17. veljace 2019. godine objavio je 59 kritika, 34 poruke javnosti,
pet Cestitki, jednom je obiljezio prigodnu obljetnicu i objavio je jednu
protokolarnu aktivnost. Tweet je objavio svakih 12 sati i 58 minuta.

Najaktivniji zastupnik na Twitteru, Bojan Glavasevi¢ objavljuje pet
tweetova dnevno (sva Cetiri sata i 48 minuta), a od 100 promatranih - 78 je
poruka javnosti, a 22 su kritike politickim neistomisljenicima (i vladaju¢em
HDZ-u, i ¢elniku svoje bivée stranke Bernardicu).

Glavasevicev bivsi stranacki kolega, Mirando Mrsi¢ objavljivao je u
prosjeku svaki cetvrti dan (svakih 98 sati i 24 minute). I medu njegovim
kritikama su HDZ, Bernardi¢, ali i SDP. Objavio je ukupno 39 kritika,
48 poruka javnosti, pet Cestitki, Cetiri obiljezavanja obljetnica te cetiri
protokolarne obaveze.
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protokolarne prigodne P poruka kritika ucestalost
PV Cestitanja . . - X
obaveze obljetnice javnosti protivnika objava
Kolinda Grabar-Kitarovi¢ 71 - 20 9 - 67h 40m
Andrej Plenkovi¢(HD2) 75 5 5 15 - 15h 50m
Davor Bernardi¢(SDP) 1 1 5 34 59 12h 58m
Bojan Glavasevi¢(nez.) B N 78 22 4h 48m
Mirando Mrsi¢
(Demokrati) 4 4 5 48 39 98h 24m

Mladen Obrenovi¢ Nametanje tema medijima putem drustvenih

mreza u hrvatskoj politickoj praksi

Kad su aktivnosti premijera Plenkovica na Facebooku u pitanju
promatrano je, kao i kod predsjednice Grabar-Kitarovic i trojice saborskih
zastupnika, posljednjih 100 objava zaklju¢no sa 17. veljace 2019. godine.
Medu njima 23 su bile protokolarne prirode, 15 je bilo obljetnickog
karaktera, 36 puta premijer je nekome nesto Cestitao, imao je 26 poruka
javnosti i niti jednu kritiku politickim protivnicima. Za tih 100 objava
trebalo mu je 149 dana, §to znaci da je objavljivao svakih 35 sati i 45 minuta.

Mnogo aktivniji Plenkovi¢ je bio na Twitteru gdje je promatranih 100
tweetova objavio u 66 dana $to znaci da je na toj drustvenoj mrezi objavljivao
svakih 15 sati i 50 minuta. Najve¢i broj objava, njih 75, bio je protokolarnog
karaktera, pet je bilo obljetnica, isto toliko ¢estitki, 15 poruka javnosti i niti
jedna kritika.

Tablica 2. Hrvatski politicari na Twitteru (n=100)
Viada Republike Hrvatske

Temeljem rezultata, ostvarenih na izborima odrzanim 11. rujna 2016.
godine, i formirane parlamentarne veline, Vlada Republike Hrvatske
izabrana je 19. listopada iste godine, a za predsjednika je imenovan Andrej
Plenkovi¢ (Hrvatska demokratska zajednica). Uz premijera, broji jo$ 20
ministara i medu njima jedan je ¢lan Hrvatske narodne stranke - liberalnih
demokrata, te dvije nestranacke osoba.

Premijer Plenkovi¢ najaktivniji je na drustvenim mreZzama - prati ga
64.596 ljudi na Facebooku i 27.800 korisnika Twittera. Facebook Page
koristi 12 ministara (dvojica potpredsjednika Vlade - Tomislav Tolusi¢
(HDZ), koji je ujedno i ministar poljoprivrede, s 19.346 pratitelja, te Damir
Krsticevic (HDZ), koji obnasa i duznost ministra obrane, kojeg prati
14.865 korisnika Facebooka, uz ministricu znanosti i obrazovanja Blazenku
Divjak (nestranacka, 11.867 pratitelja) najaktivniji su na Facebooku), jedan
ministar koristi privatni profil, a sedmero ministara nije na toj drustvenoj
mrezi. Twitter koristi pet ministara, a najaktivniji je na toj drustvenoj mrezi
Davor Bozinovi¢, ministar unutarnjih poslova. Sestero ministara nije na
drustvenim mrezama.
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politicar(ka) people like this people follow this
Kolinda Grabar-Kitarovic¢ 750.257 753.346
Ivan Pernar 273.294 285418
Ivan Vilibor Sin¢i¢ 92193 90.677
Andrej Plenkovi¢ 65221 64.956
Branimir Bunjac >4.809 57.575
BoZo Petrov 47432 47.186
Bruna Esih 31.740 32.071
Zeljko Glasnovi¢ 25913 26.015
Nikola Grmoja 24.383 24.860
Davor Bernardi¢ 23.472 23.317

Tablica 3. Popularnost hrvatskih politicara na Facebooku

HUMANISTIKA - Vol. 3.Broj 5 - Mart 2019.

(stanje na dan 17. 2. 2019. godine)

21



Nametanje tema medijima putem drustvenih Mladen Obrenovi¢
mreza u hrvatskoj politickoj praksi

Diskusija

Ako su na vlasti, hrvatski politicari koriste drustvene mreze za objavu
protokolarnih sadrzaja, stranackih ili drzavnih, cestitanja ili obiljezavanje
obljetnica — ako su u opoziciji, onda im Facebook i Twitter (koji su
promatraniza potrebe rada) sluze za slanje poruka javnostiikritiku politickih
protivnika. Pri tome, i jedni i drugi sadrzaje koje plasiraju ne usmjeravaju
samo gradanima, odnosno birac¢ima, ve¢ prije svih novinarima nude¢i im
materijal za obradu, bilo da je rijec¢ o izjavi koja ¢e zahtijevati komentar ili
odgovor prozvanog; bilo da je rijec o prvoj vijesti iz koje nastaje veca prica;
bilo da je rije¢ o obi¢noj foto-vijesti kad su u pitanju protokolarne obaveze
duznosnika.

Hrvatska predsjednica Kolinda Grabar-Kitarovi¢ vjesto je iskoristila
popularnost koju ima na drustvenim mrezama, te u objavama istice
aktivnosti u okviru ustavnih ovlasti koje ima - zapovijedanje vojskom,
(su)kreiranje vanjske politike, suradnja s Vladom u podrucju sigurnosne
politike, promocija uspjeha pojedinaca i kolektiva na svim drustvenim
poljima.

Na slicnom tragu je i djelovanje premijera Andreja Plenkovi¢a na
drustvenim mrezama, koji Facebook i Twitter koristi za objavu protokolarnih
sadrzaja, obiljezavanje obljetnica i Cestitanja. Tek svaka peta objava jeste
poruka javnosti. Ministri uglavnom objavljuju najvaznije dnevne aktivnosti,
no znakovito je da ih tre¢ina ne koristi drustvene mreze (sedmero nije na
Facebooku, a njih 15 (od ukupno 20) nije na Twitteru).

Kad dodu na vlast, u Sabornicu ili pred kamere i svjetla reflektora,
hrvatski zastupnici (oni vladaju¢i) zanemare drustvene mreze, ali i
komunikaciju s onima koji su ih izabrali. Dokaz tome jeste ¢injenica
da manje od tre¢ine onih koji i jesu aktivni, primjerice, na Facebooku
objavljuje gotovo svakodnevno. Na Twitteru ili nemaju profil (svaki peti
zastupnik vladajuce stranke koristi tu drustvenu mrezu), ili na njemu nisu
aktivni. I kad objavljuju, to su uglavnom protokolarni sadrzaji, stranacki ili
drzavni, §to su slike koje bi ionako zavrsile u medijima - na televizijskim
programima, u radijskim emisijama, u novinama ili na portalima. Druga
je stvar $to ih pri tome novinari mogu pitati o vaznim ili manje vaznim,
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ugodnim ili manje ugodnim politickim i drustvenim pitanjima.l svi oni koji
podrzavaju vladajuce u Saboru primjenjuju sli¢nu ili istu praksu.

Vodeca stranka opozicije, Socijaldemokratska partija Hrvatske,
uglavnom je u sjeni stranackog predsjednika Davora Bernardic¢a koji
gotovo svakodnevno objavljuje na Facebooku i najmanje dva puta dnevno
na Twitteru. U njegovim objavama na obje drustvene mreZe prioritet imaju
kritike vladaju¢ima i ¢ine viSe od polovice postova, dok su tre¢ina poruke
bira¢ima. Kao i vladaju¢i HDZ, i SDP je od uvodenja videstranacja na
politickoj sceni — uz uspone i padove - te i njegovi zastupnici nisu pretjerano
aktivni na drustvenim mrezama.

Zato su nove snage na politickoj sceni — Most nezavisnih lista, Zivi
zid, Neovisni za Hrvatsku, Gradansko-liberalni savez (kojeg cine iskusni
politicari i politicarke, ali su nova stranka), Demokrati, Hrast — Pokret za
uspje$nu Hrvatsku... vrlo aktivni na drustvenim mrezama, pogotovo na
Facebooku. Posebno su zanimljivi zastupnici Mosta i Zivog zida, jer su svi
na drustvenim mreZama, vrlo su aktivni i objavljuju svakodnevno, pojedini
i viSe puta na dan, poput Ivana Pernara. Nakon predsjednice Grabar-
Kitarovi¢, taj politicar ima najvi§e pratitelja na Facebooku i vrlo brzo je
shvatio snagu drustvenih mreza koje omogucuju da se na jednostavan, lak i
jeftin nacin posalju poruke velikom broju ljudi. Pernar, za razliku od vecine
drugih, izravno komunicira s korisnicima Facebooka.

Kad je koristenje Twittera u pitanju, hrvatski politicari jos uvijek su jako
daleko od ,fenomena Trump relativnho nove i neobi¢ne pojave u svijetu
politike. Iako nemaju ovlasti poput americkog predsjednika i ne mogu
objavljivati vazne drzavnicke odluke, smjenjivati i imenovati duznosnike,
svadati se s medijima §to gotovo svakodnevno radi Donald Trump, aktivnosti
onih koji su u hrvatskom politickom svijetu najaktivniji na Twitteru
svode se na retweetove i kritike politickih protivnika. I na toj drustvenoj
mrezi komunikacija je uglavhom jednosmjerna, osim zastupnika Bojana
Glavasevica koji komunicira s drugim korisnicima. Svi drugi, odnosno
velika vecina, i dalje su posiljatelji, ali ne i primatelji informacija.
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Zakljucak

Na putu do biraca politicari ne biraju sredstva, nacin i kanale
komunikacije, sve im je manje vazan stil. U tome im, uz postojece
tradicionalne nac¢ine komuniciranja (izravni susreti, stranacki skupovi, leci
i plakati) i medijske kanale (bilo da se bira¢ima obracaju putem novina,
radija, televizije ili portala), sve viSe koriste i drustvene mreze, ponajprije
Facebook i Twitter. I vrlo ¢esto su objave na tim drustvenim mrezama izvori
informacija novinarima te ih prenose sa ili bez neophodne obrade, odnosno
koriste im kao prva vijest i polaziste za razvijanje price.

Hrvatski politicari - i oni na vlasti, ali i oni u opoziciji - koriste
drustvene mreZe, kao i tradicionalne medije, i to je dokazano ovim radom,
jer je komunikacija jednosmjerna. Oni na vlasti drustvene mreze koriste za
objavu protokolarnih sadrzaja, Cestitanja i obiljezavanje obljetnica, i rijetko
za slanje poruka javnosti. Onima u opoziciji drustvene mreze koriste,
ponajprije, za kritiku vlasti, ali i drugih politickih protivnika. Pri tome,
budud¢i da drustvene mreze, prije svega Facebook, koristi gotovo polovica
hrvatskih gradana, dostupnost im je olaksana i u slanju poruka bira¢ima
nije im neophodno posredovanje novinara.

Ako se ve¢ obracaju i novinarima, uglavnom su to poruke, izjave i teme
koje zahtijevaju reakciju druge strane, misljenje neovisnih strucnjaka,
komentar analiticara ¢ime mediji dalje popunjavaju prostor u svojim
emisijama i na svojim stranicama. Time je ispunjena namjera politicara da
namecu teme (agenda setting) novinarima i medijskim ku¢ama.

Dokazano je i da manje stranke opozicije, uz malu pomo¢ pratecih
timova i uglavhomosobno, znatno vise koriste drustvene mreze, jer su im
vrlo prihvatljiv i lako upravljiv alat za komunikaciju i dolazak do velikog
broja ljudi. No, i jedni i drugi - i oni na vlasti, i oni u opoziciji - jo$ uvijek
ne koriste na pravi nacin klju¢ne prednosti interneta, a posljedi¢no i
drustvenih mreZa, a to su interaktivnost i usmjerenost na korisnika. Dok su
te prednosti samo dijelom prihvatili, usmjeravajuci se na korisnike, odnosno
gradane, nisu otvorili i drugi kanal komunikacije u kojima ¢e ¢uti povratnu
informaciju. Sve dok to ne ucine, ni komunikacija nece biti u¢inkovita, niti
¢e demokracija funkcionirati na pravi nacin.
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Agenda setting forced on media through
social media in Croatian political life

Abstract: Social media have become an infallible tool for all the politicians.
Mostly using Facebook and Twitter, they bombard us on daily basis with their
daily agendas, speeches, messages to their electorate, opinions on a current
affair or just a critique of their political opponents. All that obviously peaks in
time of pre-election campaign. These campaigns, however, last from election to
election. This paper will try to focus on key political figures in Croatian political
establishment (The President, Government and the Parliament) as along all
the other politicians in Croatia, they have recognized the importance and good
use of the social media. The aim of this paper is to investigate how politicians
in Croatia, both opposition and those in power, use social media to force their
own agendas to the journalists. To ascertain this, the method of analysis of the
social media profiles of the politicians will be used. The hypothesis that will be
tried to be proven right is that politicians in power, such as President, Prime
Minister, ministers use their teams for this while politicians in opposition
mostly work individually but in much bigger volume then politicians in power.
It appears that social media prefer smaller political parties as this is easier
way of sending message to a bigger number of people. Both sides are still just
a sender, never the recipient of the information. Communication is a one-
way traffic and they (politicians) use the social media just as they use more
traditional media outlets such as television, radio, etc — the announcements of
their daily agendas, congratulation, recognizing of anniversaries, relaying the
messages to the public and criticizing of the political opponents.

Key words: social media, Facebook, Twitter, politicians, journalists,
agenda setting
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Abstract: It is the goal of this paper to investigate how the notions of the
past and memory have been represented in several selected works of African-
American literature through the means of theory of cultural criticism and trauma
theory, as posited by Byerman (2005). The elaboration of how these two theories
fit into the African-American narrative occurs chronologically, i.e. the works are
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Introduction

In one of the speeches in her already declining career, Helen Keller
talksabout the dreams and aspirations that had kept her motivated despite
all the calamities she had faced. One would assume that a deaf, mute and
blind person’s wish would be related to the receptive senses in forms of
images and sounds, however, she states that:

It is not blindness or deafness that bring me my darkest hours.
It is the acute disappointment in not being able to speak normally.
Longingly I feel how much more good I may have done, if I had
only acquired normal speech. But out of this sorrowful experience I
understand more clearly all human striving, wanted ambitions, and
infinite capacity of hope (“Helen Keller Speaks Out”).

The African-American community has long time dealt with the proper
approaches, methods, and techniques to tell the story of their people in the
way to be remembered by generations to come.It had been deprived of a
“normal speech’, i.e. the narrative that would do justice to their story, which
is evident in the prolific works of African-American authors in the second
half of the 20" century dealing with the “deafness and blindness” of their
people even a century after the abolition of slavery. “Out of the sorrowful
experiences” of the African-Americans and through the means of literary
works rose the understanding of “all human striving, wanted ambitions,
and infinite capacity of hope”. However, in terms of this paper, this literary
path of African Americans has not always had a chronological trajectory in
a sense that it would horizontally reflect the adversities of the black people
at a certain point in time, but it would rather dive in vertically to tell the
untold and foresee the unforeseeable of the African-American narrative.
Even though these notions and representations of memory and the past
deploy different means, they most certainly lead to the same goal - the sense
of closure for the African-American community.Comprehension of this
particular sense of literary closure entails the employment of methods and
insights of two theories: cultural criticism and trauma theory as proposed
by Byerman (5). The abovementioned horizontal reflection as a means of
the African-American narrative most appropriately fits the theory of:
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Cultural criticism [which] assumes that expressive forms,
including literature, are the products of their historical contexts,
including socioeconomic conditions, ideologies, and cultural
practices. No text is generated in some purely aesthetic realm; rather,
it is the product (and producer) of the discursive systems and social
realities of its time. (Byerman 5).

There are several of the few selected works of African-American
literature that fit into this theory of remembering the past and preserving
memory. In terms of this paper, these works deal with the current historical
contexts and they attempt to find the reasons why that context is as it is.
Some of the authors who are mentioned in this context within this paper
are Olaudah Equiano, Phillis Wheatley, Frederick Douglass, and Sojourner
Truth. Furthermore, several authors of the African-American narrative
have decided to represent the past and memory through the means of
trauma theory which “argues for the understanding of narratives of the past
in terms of compulsions to tell that are linked to suppressions of what must
be told” (Byerman 5). This representation in the few selected works does not
usually deal with the then current historical context but rather it submerges
into the traumatic past experiences and attempts to reconcile them with
the ongoing historical context of the African-American community.
Byerman also adds to this theory by pointing out that “such stories seek
to speak the unspeakable in the sense that some experiences seem beyond
representation, but also in the sense that it is survivors who must do the
speaking of occurrences that implicate them in the horrors, if only through
the guilt of having survived” (5-6).Some of the authors mentioned in this
context are Frederick Douglass, Olaudah Equiano, Zora Neale Hurston,
and as the most prominent representative — Toni Morrison.

With all the aforementioned in mind, it is the goal of this paper to
investigate how the notions of the past and memory have been represented
in several selected works of African-American literature through the means
of theory of cultural criticism and trauma theory. In terms of this paper,
the elaboration of how these two theories fit into the African-American
narrative occurs chronologically, i.e. the works are first dealt with in
historically chronological order and then viewed through the prism of the
two theories.
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The early beginnings of the African-American
narrative

The early notions of memory and the past in the African-American
narrative deals with the assimilation of the slaves to the New World after
having survived the horrendous journey through the Middle Passage. Even
though the slaves who arrived on the shores of North America were from
different parts and regions of Africa, their arrival signified the onset of the
new"“cultural identities in times of social crisis [which would turn out to
be] so deep to undermine [their] established [and idiosyncratic] identities”
(Eyerman160). The first literary works of this time served the purpose
of preserving the history and memory of Africa from being completely
undermined or thrown into oblivion and, as trauma theory suggests, the
authors felt compelled not to suppress what had been experienced in both
Africa and the Middle Passage.

These literary works were “the narratives of former slaves as the
first forms of literary expression for American blacks” (Eyerman164) and
they were the pin preserving and connecting the memory of the Old World,
i.e. Africa to their new environment. The narrative that would serve this
purpose the best is The interesting Narrative of the Life of OlaudahEquiano,
or GustavusVassa, the African, written by Olaudah Equiano himself and
first published in 1789. In his narrative, Equiano manages to transform his
personal trauma into a collective one, i.e. into the narrative that “forms a
literary bridge from the Old World to the New” (Mullane 7). The events
described in this narrative deal with all the stages of the life of a new
slave: the kidnapping, the Middle Passage, and the slave ‘career’ Moreover,
throughout his narrative, he is reminiscent of the cultural identity that
once belonged to him and the Igbo community. Equianoputs to use certain
aspects of vertical story-telling by going back to his trauma and then
following a chronological trajectory. However, this revival of his own and
now collective memory and the past leads to the horizontally contextual
and historiographic effects in terms of supporting the abolitionist causes
in both the Great Britain and later the United States. He claims that “the
manners and customs of my country...had been implanted in me with great
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care, and made an impression on my mind, which time could not erase,
and which all the adversity and variety of fortune I have since experienced
served only to rivet and record...” (qtd. in Mullane 8).

Another author who spoke in terms of current historical context and
who deployed a rather horizontal perspective of it was Phillis Wheatley.
Despite this perspective, her poetry was literally out of time and some might
say out of context because she spoke from a perspective of an emancipated
slave who took on the name of her owner and wrote in a language unclear
to the rest of the slave community and even to the most of the white
community in the United States. The way she uses memory and the past
in her poems is to some point critical of Africa because it depicts the New
World as a place of liberation to her benighted soul and she claims that it
was “mercy [that] brought me from my Pagan land/Taught my benighted
soul to understand/That there’s a God, that there’s a Saviour too” in her
poem On Being Brought from Africa to America (qtd. in Mullane 41). A
distinctive feature of her poetry were Biblical references and her mastery
in using them is one of the indicators of the capabilities of black slaves and
a living proof that the blacks deserve their place together with the men in
The Declaration of Independence,which was published three years after
this poem - “..all men are created equal...with certain unalienable rights...
among these are life, liberty and the pursuit of happiness”. Furthermore,
the Biblical references and “African allusions...reveal the degree to which
her poetic imagination has been shaped by her experiences in both worlds”
(Sallah29), and in one of her poems, Phillis made references to her place
of origin thus “combining...[the]unrelenting power to employ memory in
the service of art to the extent of even exaggeration or sentimental throw-
back into a by-gone world” (Sallah29). The same author also praises Phillis
for her “capacity to indulge in regenerative nostalgia’, that is the type of
nostalgia which allows both the author and the readers to employ the
repressed memories “to retrieve a ‘lost world’ surviving in the form of faint
childhood memories; to, in short, dream about the past” (30). In the poem
To the Right Honourable William, Earl of Dartmouth, His Majesty’s Principal
Secretary of State for North America, Phillis submerges in her memory to
remind the Crown firstly of her unquestionable talent in poetry written in
an iambic pentameter influenced by Alexander Pope and secondly of her
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origin:
Should you, my lord, while you peruse my song,
Wonder from whence my love of Freedom sprung,
Whence flow these wishes for the common good,
By feeling hearts alone best understood,
I, young in life, by seeming cruel fate
Was snatchd from Afric’stancyd happy seat:
(qtd. in Mullane 44)

Another work that influenced the contemporary visions of this period
of the African-American literature is Things Fall Apart by Chinua Achebe.
Even though it does not literally belong to this literary discipline and period,
it has provided a magnificent insight into the complexities of tribal life in
Africa, their customs, belief systems, culture, and identity. This novel serves
as a living manifesto to counterpart the notions the British and Americans
had of the Africans as described in the essay First Impressions: Initial English
Confrontation with Africans by Winthrop D. Jordanin 1968. Things Fall
Apart is filled with instances portraying the Africans as not dissimilar to
the white men in the way they act as a society and therefore it goes against
all the arguments for justification of the ill treatment of the Africans in the
abovementioned essay, such as an in-depth analysis of the causes of their
complexion.

In conclusion to this chapter, it is enough to say that the literary works
in the early beginnings of the African-American narrative deploy memory
and the past by using the individual and collective memories of the newly-
arrived slaves and the traumas they experienced in the Middle Passage to
prove their humanity and to preserve their vernacular, originally African
memory, which is defined by Bodnar as a term both dichotomous and
complementary to the official memory, and it includes “a diverse range of
collective memory practices, often highly localized, informal, spontaneous,
ephemeral, community-based, or rooted in tradition, local custom, or
popular culture” (qtd. in Marschall79).
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The Civil War Period

The period prior to, around and after the Civil War was a fruitful period
of the African-American narrative because it is this event that revived the
infinite capacity of hope for African-Americans; and it is the thirteenth
amendment to the US Constitution that brought liberation to the slaves. At
this point of the African-American narrative the themes started changing.
It was no longer the aim of the black writers to revisit their primordial
trauma and memory of their arrival to the New World, but rather to deal
with the issues of the past and memory with on-spot resources and rhetoric.
The works of the authors of this period such as Frederick Douglas, Harriet
Tubman and Sojourner Truth were not necessarily devoid of remembrance
of the past and their trauma; however, the aim of the employment of those
means was different now — not preservation of the memory of Africa
but using their trauma as an onset of the African-American politically
influential narrative.

In Narrative of the life of Frederick Douglass, Douglass compares
the ignorance of the slaves to the one of horses to describe the extent to
which the white masters had pushed the oblivion of the African-American
memory and the past (Mullane 142). He does so not to diminish the slaves
but to emphasize what the true intentions of the white masters were - to
obliterate any sense of a literate black mind capable of reminiscence and
the preservation of their memory and history. In this regard, Douglass
describes the speech of his master: “If you give a nigger an inch, he will
take an ell. A nigger should do nothing but to obey his master - to do as
he is told to do. Learning would spoil the best nigger in the world. It would
forever unfit him to be a slave” (qtd. in Mullane 148). It is to my belief
that learning in this sense does not entail learning of new information but
learning in the sense of the ability to comprehend their historical context
by submerging into the past andmemory to get the inspiration necessary to
resist the current historical contexts. That is exactly what Douglass did with
his writing — he wanted to influence masses of black people to cope with the
circumstances and to fight the slavery imposed. His determination to do so
is best demonstrated in his address What to the Slave Is the Fourth of July?,
where he openly deploys instances from the African-American memory
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and the past to provoke any kind of sympathetic reaction in the white mind:
“The blessings in which you this day rejoice are not enjoyed in common.

The rich inheritance of justice, liberty, prosperity, and independence
bequeathed by your fathers is shared by you, not me” (qtd.in Mullane 157).
The way he uses the collective American memory is an extreme example
of mastery in ironically structured speeches according to Robert E. Terrill,
who further elaborates on the rhetoric techniques Douglass uses: “He
[Douglass] first positions his audience at a remove from himself, from their
own past, and from their world; then he collapses this distance” (217). The
same author further points out that rhetoric in general and Douglass’s in
particular “unfolds through time ...; it invites its auditors to order their
world as the discourse itself is ordered, and so draws some events and
images into the past while pulling others into the present” (228).

Another author from this time and an acquaintance of Douglassss,
Sojourner Truth, did not use an intellectually powerful and ornamented
narrative, but for sure did leave a mark in the common African-American
narrative with “directness, common sense, use of homey metaphor, and
biblical allusions” (Mullane 185) in her speeches. Her approach was not
as ironic as Douglass’s but she managed to touch the audience with the
instances from her life as the proof of living memory and the past of an
African-American woman. In her Address to the Ohio Women’s Rights
Convention, she recalls: “And ain’t I a woman? Look at me? Look at my
arm! I have ploughed, and planted, and gathered into barns, and no man
could head me! And ain’t I a woman? I could work as much and eat as
much as a man - even I could get it — and bear the lash as well! Any ain't
I a woman?” (qtd. in Mullane 186). This period of the African-American
narrative surrounding the decades around the Civil War is not extremely
rich in pure fiction because of the clear need to appeal to larger masses and
send the right message outside the black community.

This period is abundant in personal narratives which witness the harsh
conditions of the life in the South and which serve their purpose of not
keeping the past at bay. The slave community survived a lot in the decades
around the Civil War, and the fear of having to relive the same trauma again
brought the fear to their present. This fear was deeply rooted in the slaves’
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gene pool and some even thought that the memory of this trauma would
haunt them in the afterlife. Francis Ellen Watkins Harper in her poem Bury
Me in a Free Land elaborates on this transgenerational fear embroidered
in the collective cultural identity of the slaves, i.e. African-Americans. The
silence of her tomb testifies for the fear that their past and memory shall be
forgotten. She writes:

I could not rest if around my grave
I heard the steps of a trembling slave;
His shadow above my silent tomb

Would make it a place of fearful gloom.

I ask no monument, proud and high,
To arrest the gaze of the passers-by;
All that my yearning spirit craves,

Is bury me not in a land of slaves. (qtd. in Mullane 202)

The Twentieth Century

The authors mentioned in this paper, who belong to the chronological
periods of the 18" and 19" century of the African-American narrative,
employ memory and the past either to refer to the primordial, archetypal
trauma of the Middle Passage or to express the political agendas and thus
influence their surroundings by their writing, respectively. However, the era
of the twentieth century has transcended these two means of employment
and moved towards issues deeply embedded in the core of the African-
American community, such as poverty, work force, and the treatment of
women. Furthermore, it is this century that led to the true birth of the
African-American works of fiction because it is this century that brought
the true renaissance of the African-American thought. It is the works of
Zora Neale Hurston that emerged from one of these renaissances and that
have skillfully managed to grasp the ethnographic details of the life of
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African-Americans in the South.Even though her works would mostly fit
into the genre of feminist and women studies, it isHurston’s mastery that
puts her works, such as Their Eyes Were Watching God into the realms of
cultural studies and postmodernist anthropology.Furthermore, it is not
how she dealt with the past and memory that made her work distinctive, but
rather the way she succeeded in preserving the horizontal layout of memory
and the past thus fitting into her own theory that “there are years that ask
questions and years that answer” (Hurston 28), and it us up to the reader
to decide which are hers. Her works are the foundations for the references
tomemory and the past after her and as Karanja points out:

Central to appreciating Zora Neale Hurstons genius,
versatility, and identity politics is knowing the ways in which she
frequently stepped over disciplinary boundaries in her practice
of anthropology, intermixing social science with the humanities
so many years in advance of what we now call postmodernist
practices within anthropology. (8)

Hurston did not see herself as one of W.E.B. Du Bois’s talented tenth
would, - “a victim caught tragically between two worlds, black and white.
Instead, she draped folk culture about herself like a robe”, as critic Arnold
Rampersad wrote (qtd.in Mullane 522). Her accounts of the life of Janie
and the three unsuccessfully ended marriages gather all the suffering of a
black woman - a chattel to both the white and the black men.Their Eyes
Were Watching God is a decontextualized story; you needn’t be black or
think black to understand the struggle of a woman and all the burdens and
misfortunes they had been exposed to. The intergenerational transmission
of trauma in Janie’s family, through the rape of both her mother and her
grandmother testifies to the painful memory and the past Janie was born
with and could not escape from. It is this past that haunted Janie and it is
Nanny’s personal trauma that led toJanie’s first, forced marriage to Logan.
Janie’s attempts to rectify this trauma by making decisions on her own
and eventually discovering true love also led to Janie’s surrender to the
inevitability of the past colliding the present. This collision of Janie’s past
with the fate is portrayed in her prayers to God before the events where she
needs to confront and kill her true love — Tea Bag. Janie looked at the sky
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and “her arms went up in a desperate supplication for a minute. It wasn’t
exactly pleading, it was asking questions. The sky stayed hard looking and
quiet so she went inside the house. God would do less than He had in His
heart” (Hurston 238).

Apart from Hurston, Alice Walker and Toni Morrison in their respective
works: The Color Purple and Beloved dealt with the status of an African-
American woman in the globalizing world and the ways ‘she’ deals with
the transgenerational trauma of being repressed by the narrow black
community and the community in general. Karanja says that in the works of
these two authors and Hurston “we are given a Black female character who
accesses epistemologies that depart from mainstream ‘ways of knowing’ and
codifying reality - modes that fall outside the expected verbal and visual
parameters of Western philosophy, systems of thought, and beliefs about
the relationship between cause and effect” (7).

Among the selected works of the African-American literature in this
paper, the one that best summarizes, interlinks, interlocks and does justice
to the African-American narrative is Beloved by Toni Morrison. One
might ask whence the need to talk about the misfortunes of slavery arose
especially in the last quarter of the 20™ century. Also, what would Toni
Morrison’s rationale be to revolve the entire plot of this novel around the
horrendous instances of the personal traumas of the slaves and both their
ancestors and descendants?Perhaps the employment of these instances of
the past and memory was the link necessary to give closure to the African-
American communityin a sense that it would draw on the experiences of
the first West Africans arriving at the shores of North America and linking
it all the way to the Sethe and Beloved’s lives. The characteristic of Beloved
is that it “contains magic realist elements which can be traced to African
American myth and ... [that it focuses] on the importance of the role of
memory in oral tradition to perpetuate African American culture” (Bowers
19). Morrisons fragmented and deconstructed notions of the past and
memory implicitly portray the stream of consciousness of an identity lost
in the abyss of its personal trauma. Only if the pieces of this puzzle are put
back together, thenclosure can emerge.

As trauma theory in the introduction suggested, Sethe was first reluctant
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to share the past and her own memory as an aid to collective closure:
“So, Denver, you can't never go there. Never. Because even though it’s all
over — over and done with - it’s going to always be there waiting for you”
(Morrison 44). Moreover, Morrison does not deal only with the passive
receiver of the trauma, i.e. the slaves, but also with its active agents - the
white men. Bowers also emphasizes this point by saying that “Morrison
claims that the reluctance to explore slave history is compounded by the
attitude of dominant American culture not wanting to remember history”
(20).In the light of the same theory, i.e. the trauma theory, Byerman points
out that Beloved is about repression and its relationship to oppression; it is
also about the return of the repressed and about the need to bear witness.
After all, if the denial of horror is successful, then the people are not special;
without that past, no basis for spiritual kinship exists in the present” (28).
The existence of this spiritual kinship is not possible without the familial
and communal bond as they are represented in Beloved. The center of these
bonds and realities are primarily Sethe and Baby Suggs followed by the
other female characters in the book. They are the ones whose traumas and
appertaining resolutions lead to the breaking or preserving those bonds. As
soon as Baby Suggs stays without her children - she surrenders and loses
the will to live; and as soon as Sethe obtains closure with the embodiment
of her trauma, i.e. Beloved - the entire community is relieved and at peace.
The interlocked and interlinked instances of the past and the present within
all the characters in Beloved both seem to be unwanted and sudden one
to another in their appearance and effect. Sethe submerges into the deep
realms of her past not to re-experience it again but rather to relive the
sensory input she had once received. This sensory input serves as a key to the
suppressions of the past and selective compulsions necessary to retell it, all
of which serve the reconciliation and healing in the post-traumatic period.
In this regard, Setheremembers Sweet Home at the beginning of the book:
“Boys hanging from the most beautiful sycamores in the world. It shamed
her—remembering the wonderful soughing trees rather than the boys. Try
as she might to make it otherwise, the sycamores beat out the children every
time and she could not forgive her memory for that” (Morrison 7).

The individual narrative of Sethe is the African-American narrative, or
better be said the “deconstruction of the historical narrative, with all that
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that implies for the present...[The African-American narrative] is not a
saga of great individuals and democratic institutions...It is not in this sense
the grand narrative of individualism and progress. Rather, it is the story of
oppressive and repressive practices engaged in and endured by ordinary
people” (Byerman 30). In this regard, it is Sethe’s closure that leads to
the one of her immediate family, community, and the African-American
narrative in general.

Conclusion

Trauma,be it personal or the one commonly shared, is what yields
inspiration. Breaking the physical and metaphorical chains of the past is
the first step to inner peace and reconciliation. This notion makes African-
American literature as one of the most prolific literary disciplines there are.
The aesthetic of this literature rose from centuries of trauma and suppressed
anxiety through the means of narratives, story-telling, speeches, addresses
and novels as the true testimonies of humanity. By revisiting the past and
reclaiming their memory this community can hope for the prosperity in their
tuture. However, while enjoying the boons of freedom and opportunities —
the new generations mustn't forget those who shed tears and spilled both
blood and ink to ensure that.
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AHanusa ynotpeb6e npownoctu n cehara y ogabpanim
pagoBuma adppo-amepuuke nurepatype

Ancmpaxm: Lum 0802 pada je 0a ucmpaicu Kako je nojam npouwnocm
u cehare 6u0 npedcmasmen Yy HeKONUKO 00abpanux padosa agpo-
amepuuke numepamype Kpo3 3Haueroe meopuje KynmypHoz KpUmuyuma
u meopuje mpame, kako je nocmasuo bajepman (2005). Paspada nauuna
Ha Koju ce me Oee meopuje yknanajy y agpo-amepuuKuHapamue
odsuja ce XPOHOMOWIKU, 00HOCHOPAO0BU ce npeo obpahyjy y ucmopujcku
XPOHONOWKOM pedy, a 3amum HnocMampadjy kpo3 npusmy oee o0ee
meopuje.  Padobyxeamanepuododpareadpo-amepuuxenumepamypeuceh
araxasHavajHenacycecapenpe3eHmamusHUMpadosumMaaymopanonym
Olaudah Equiano unu Phillis Wheatley ceedo 20. sekauanmpononomxux,
pemunucmuuxuxpadosaaymopanonym Toni Morrison, Alice Walker u Zora
Neale Hurston. Ceu mexcmosu Koju cy y ¢okycy 060e paoa cy HAKHAOHO
KAAcUPuUKosanu y 0eée Kamezopuje u npunaoajy HaseOeHUm meopujama:
padosu Koju ce o0Hoce Ha mekyhu UCMOPUjCKU KOHMeEKCM U Hacmoje 0a
npoxahy pasnoze 3awmo je maj KOHMeKcm Mmakas Kakas je u paoosu Koju
3aparajy y mpaymamu4ta npouisia uckycmea u Hacmoje 0a ux nomupe ca
mexkyhum ucmopujckum KoHmexcmom agppo-amepuuxe 3ajeOHuye.

Kmwyune peuu: agpo-amepuuku, meopuja mpayme, KyImypHu
kpumuyuzam, namheroe, KynmypHa ceharoa
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Abstract: The subject of this research is the White Field Jazz Festival in Bijelo
Polje (Montenegro) and its sustainable development. The problem we are dealing
with is the realization of a project that promotes high (elite) culture (jazz music),
more precisely the issue of its sustainability in the future, as well as the destination
(Bijelo Polje) at which the festival is held, as well as the capacities of small local
communities in the endeavor to cultivate high culture and realize major projects.

For the purpos of this paper, we conducted a research in which we want
to gather as much data about the attitudes and expectations of the audience
towards this traditional event, in order to facilitate the future development of the
festival - expanding the capacities of the festival, especially in terms of attracting
audiences and sponsors, ie . different sources of funding.

Keywords: capacity building in the culture, audience development,
destination development, festivals.
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The Whitefield Jazz Festival was created fro the need for improvement
of the cultural and tourist offer of Bijelo Polje, as well as the region and
Montenegro. Bijelo Polje, as a regional cultural and economic center of
northern Montenegro, lacked a cultural event that would carry an urban
story, especially when it comes to music. When we say “urban story” we
mean a musical direction that deviates from what dominates in the media,
a direction that has an educational character and contributes to the general
raising of levels and awareness of culture and attitude towards life. The goal
of organizing the White Field Jazz Festival in Bijelo Polje is to affirm and
promote high culture level with high quality jazz music, promotion of the
tourism and cultural potentials of Bijelo Polje and Montenegro, building the
image and destination, and building musical taste of the population. We are
all aware of the deficit of cultural events and projects, the lack of evaluation
and the critical attitude towards culture and reality that is promoted and
imposed through the media. Similar festivals are also important when we
consider the increasingly massive appearance of kitsch in music and mass
culture, which also influences the overall development of the forthcoming
generations, with the setting of new cultural norms and positive behavior
patterns. “They say that people’s condition improves through music: music
not only trains, it also educates individuals and makes them suitable for
community life. Music is spiritual and mental food and educational power.
Compared to sports (body movement), music (sound movement) belongs
to a higher sphere. In extreme cases, we even encounter the principle that
music really raises a man to a higher level, transforming him into a new
form of human kind “(Riethmiiller, 2008: 170). Plato in his “State” empha-
sizes the importance of music for the stability of the state and society, be-
cause music strives to achieve an ethical ideal - If there is a better music
in the state, the state will be better: “When the style of music changes, the
basic laws of the state change too “ His student, Aristotle, also emphasizes
the role of music in the formation of personality and in his work “Politics”,
he emphasizes “that music has the power to shape character”, to mimic the
passion directly and that some melodies strengthen the self-control, while
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others encourage relaxation. Just because music enhances the spirit and
contributes he building of an individual, improves the quality of the com-
munity, the idea of establishing the Jazz Festival in Bijelo Polje has been
created.However, Bijelo Polje is the city of culture, the city of festivals, the
city of writers and the Miroslav Gospel, but it was not the city of jazz. The
interest in the audience should have been made, as well as to offer a prod-
uct that would be attractive to people, along with placing jazz music and
top quality values of this kind of art, just as cultivating affection. Investing
in cultural content is an investment in the future, investing in a change of
consciousness, in a more dynamic development, a more contented life of
people. We have analyzed the key factors that condition the regional devel-
opment of culture, creative industries and tourism, and the policies that are
necessary for fostering development and reducing disparities.

A great chance for the sustainability of cultural institutions and cultural
events are creative industries, so the Jazz Festival in Bijelo Polje could look
for its chance in this field, to secure its position and to improve the general
offer. There are resources for the development of a creative economy in Bi-
jelo Polje, good projects and strategic plans have to be made, people should
be motivated to act and spread positive experiences. In the paper “Strate-
gic Planning for the Development of Culture and Creativity”, the authors
state that “the achievement of the greatest cultural and creative diversity
is the basic starting point of every cultural development plan, because it
emphasizes the realization of cultural rights and encourages every other
form of manifestation and development of a cultural and creative expres-
sion “(Kovacevi¢, Damjanovi¢, 2018). The task of those dealing with elite
and high culture level is to find models and ways to bring such culture and
such programs closer to the most diverse audience and popular them with
new, modern channels and models of communication. And this is precisely
the space or segment where, through collaboration with creative industries,
excellent solutions can be reached: “These industries are a powerful gener-
ator of economics and social change, technological advancement, research
innovation and development incentives, cultural diversity and identity
preservation, employment and development of entrepreneurship, as well
as fostering inter-culturalism which is more than necessary in the Balkan
countries “(Kovacevi¢, Kovacevi¢, 2018). Bijelo Polje has been recognized
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in the region for tolerance and good coexistence of citizens turned to solv-
ing life problems, and in 2013 it was awarded by the OSCE as the most
tolerant city in Southeast Europe. What makes a special value of Bijelo Polje
is the fact that differences here are valued and understood, so Miroslav gos-
pel, the most important monument of South Slavic literacy, which equally
makes proud the Orthodox and the Muslim people, and thanks to the epic
song of over 12,000 verses “Zenidba Smailagi¢ Meha “ by Avdo Medjedovic,
Harvard’s professors Perry and Lord solved Homer’s question. So, it's no
wonder that in the area, which in its foundations has cultural treasures,
the first Jazz festival in Montenegro is organised, which now is one of the
most important cultural events in the country. Thanks to the quality of this
festival, the place has a better tourist and cultural offer, so at the time of the
event in Bijelo Polje, fans of good music from all over the region come, as
well as numerous journalist teams.

The White Field Jazz Festival was launched 12 years ago, and since then
there have been major technological changes that are causing a different
way of communicating with the audience. Many theorists (Trandafilovi¢,
Radonyji¢, Filipovi¢, 2015: 86-87) warn that today’s consumers are ready to
use all the benefits of technological development and improvement of the
quality of life, that they are more informed, more sophisticated and more
demanding, which determines the success of organizations that are willing
to adapt to their requirements. The authors also emphasize that all factors of
the community, with joint forces, should influence the behavior of consum-
ers, educate them towards sustainable consumption and make them aware
of social responsibility for preserving and protecting the environment. As
the intention of the organizer to continue to develop the festival serves as
an example of good practice, that in every sense, it educates and inspires
others to carry out ambitious cultural projects that grow beyond the local
framework, so the hypothesis of this research came to this:
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General hypothesis

A: Whitefield Jazz Festival in Bijelo Polje is an event worthy of further
investment and attention of the decision-makers, which has great educa-
tional significance and which contributes to building a better image of the
local environment and Montenegro.

Single hypothesis

A : Visitors of the Jazz Festival in Bijelo Polje have clear projections of
its further development, as well as built expectations for the program offer.

A_: Bijelo Polje has sufficient material and human capacities that enable
further building of the White Field Jazz Festival.

Method

The work came from a research related to the thesis of Master Work:
White Field Jazz Festival - Potentials and Development of Cultural Insti-
tutions (case study). The Jazz Festival in Bijelo Polje has undergone var-
ious kinds of transformations in terms of program concept for 12 years,
with the aim of attracting a new and different audience. From year to year,
the festival matures in a conceptual and organizational sense, and for many
musicians, participation in this significant event is an honor and a desirable
reference. The struggle for survival and development continues, and work
is the result of an effort to get to know the audience better, to learn about
its attitudes and preferences. For the purposes of the work, a survey was
conducted with the aim of gathering the audience’s views on the quality of
program content and further capacity building of the festival, but also for
the purpose of checking the set hypotheses. As a survey instrument, we
provided a questionnaire with nine questions: eight (8) closed-type ques-
tions, and one open-ended question that provided the respondents with
the opportunity to leave comments, advice or recommendations for further
development of the festival. A survey conducted during the festival (June,
2018), 117 respondents - visitors to the festival, aged between 18 and 65
years, middle and high levels of education, male and female, were surveyed.
Respondents were interviewed online, inviting audiences to participate in
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the research, and there has been the possibility of scanning the QR code
which made access the questionnaire via a mobile phone easier.

Results

A musical event has been launched with the aim of affirming and
nurturing jazz music 12 years ago (since 2007). Although the idea of found-
ing a jazz festival seemed like a hard-working idea, the long-standing tra-
dition showed the justification of this cultural endeavor. In the opinion of
many (performers and visitors), with the proper conduct of cultural poli-
cies, the careful selection, quality renowned artists and the perseverance of
cultural institutions, the festival has contributed to the city’s defense against
a flood of kitsch. Regardless of the most modest budget available for the
festival, the enthusiasm and credibility of the organizer enabled the posi-
tioning of Bijelo Polje on the regional and European map of recognizable
high-culture music events. The survey questionnaire measured the attitudes
and expectations of the audience according to the program offer, the devel-
opment potentials and capacities of the environment, and the estimates of
further sustainable development. Respondents were given the opportunity
to provide constructive criticism and advice for the further development
of the manifestation through a response to an open-ended question. In the
selected part of the research that we present this work, we will show answers
to relevant questions.

The first question in the questionnaire was “Why are you visiting the
White Field Jezz Festival?”. Most of a total 117 respondents (42%) answered
that they like jazz; 29% of them come because of the positive impressions
from previous years; 12% of visitors were attracted by a program offer, or
a place (10%), while 7% of visitors come because there meet people who
they like to meet there. Besides, we wanted to find out how visitors rated
the selection of a music program. That actual jazz should be more pres-
ent, 20% of them think so, while 16% think that several different genres
should be represented. Most visitors (35%) rated this year’s music program
as very successful, 24% of respondents are satisfied, while 5% say it could
have been better. We asked respondents and evaluated the organization and
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logistics for the needs of the festival, so 43% of them found that the organi-
zation was exceptional and for admiration, 34% said that the organization
and logistics were made professionally and responsibly, that it should have
been done better, considered 19 % of respondents, while 2% of them think
that more toilets should be provided, i.e. parking spaces (1%). Interestingly,
none of the respondents were interested in the gastronomic offer of mo-
dality 5, while there were two answers under the open option “Something
else” - that there should be more rock music and that the festival should be
organized in indoor places. “Do you think the festival should last longer
and would it help to become more successful and recognizable?” was one of
the questions most respondents (30%) answered NO, this is enough; 24%
of the respondents said maybe, provided that the program is equally good
all the while it lasts; and YES, it would be good to last longer (24%), while
21% maybe, if program is well designed and divided into two separate units.

We were also interested in the visitors’ view of whether Bijelo Polje
could attract more audience to the White Field Jezz Festival. Out of a total
of 117 respondents, most of them (47, 42%) respond with YES if there is a
higher budget and if more attractive program is made (world stars). 20.62%
of them think that if the program had different contents (pop, rock, techno
...), or YES, if there were more accompanying contents (for example, films,
theater performances, dancing space, certified educational programs and
workshops, seminars, fairs ...- 46%), while 6.19% consider YES, if they had
better sponsors. 1% of respondents, consider YES, if there are better and
more attractive accommodation capacities (eg camping), and 1% NO, do
not think there’s a chance to attract more audience.
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Asked to state the reason why the festival does not have a larger audi-
ence, the respondents consider as follows: 37, 89% believe that the influence
of the overall music offer in the media does not support jazz music, 34.74%
think that people do not listen to jazz, 15.79 % think that Bijelo Polje is a
small town, and that people prefer to go to big cities; 9.47% said the finan-
cial crisis is the reason that there is no more audience, while 2.11% that the
festival time (late June) is wrong and should be held at another time of year.
Under the option, some other answers were recorded: There are not enough
people in Bijelo Polje who listen to this music; There is no promotion on
public media services; lack of marketing ; It should be considered that the
festival is held in a club atmosphere in different places. What, in their opin-
ion, need to be done for the White Field Jezz Festival to have more young
people in the audience, the respondents answered: jazz music should be
popularized among young people, through TV and radio shows (41.05%)
22% think that educational programs should be devised about the jazz that
that supposed to be held in secondary schools; in cooperation with the
tourist organization, thematic excursions should be devised and offered to
secondary schools in Montenegro and the region (22%), and in co-opera-
tion with tourist organizations, excursions should be organised and offered
to the towns in vicinity (14,74%). Under the option something else, we not-
ed: The solution would be the better marketing for this festival; creation of a
website; promoting the festival on time and its offer; bringing someone for
whom the interest would be greater if he or she is currently popular and that
their music is currently popular; a good relationship between the festival
and the accompanying contents.

We also asked the key question for our research: Do you con-
sider that small communities (smaller local governments) are prepared to
present major projects (such as this one)? Most respondents (47%) respond
with YES, especially if they have quality and educated personnel; 19% think
that the same if they have the necessary spatial and technical capacities, or
developed infrastructure; 18% think so if they are assisted by the state, ie.
if they provide support through EU funds (9%); 5% of respondents are not
sure, while 2% say - no.
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We gave the respondents the opportunity, through the answer to the
question, “If you are in a situation to change something about the organi-
zation and content of the White Field Jazz Festival, what would you do to
make this event even more successful?” to express their views a bit wider
and we have received a total of 47 responses, which we classified into groups
according to similarities. Most respondents consider that improving mar-
keting (11) and increasing the budget of the festival, or finance (8), will bring
many solutions: Better marketing; I would do better advertising; better pro-
mote the event, invest more funds; The jazz campaign must begin earlier.
There were also the following suggestions: to inform the public about the
participants, to show their performances, to organize a round table or a
forum if necessary; distribute propaganda material in several places, two
weeks before the festival; involve the organization and NGOs dealing with
culture; more advertising on social networks; visit cities in the region and
invite them to the festival; a well-designed program to be promoted a few
months before the realization; promotion of the festival on the public ser-
vice and social networks; organize a more contented festival, accompanied
by a better presentation, flyers, offer and good advertising. The largest num-
ber of visitors (7) believes that a larger budget for marketing and festivals
and destinations should be provided, and offer some packages (transport,
ticket, accommodation ...). A total of 8 respondents would improve financ-
es, provide a larger budget: More money;, a better festival; I would look for
better financial resources; I would try to provide funds through EU funds
and provide quality sponsors; What I would change is the insertion of an-
other musical genre that would animate more visitors; I would try to attract
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strong sponsors. Four (4) interviewed from a total of 47 believe that the
famous jazz and rock star should be brought, more singers from the region
and merged genres, while seven (7) respondents would not change any-
thing in the festival concept. Some of the respondents had comments: I con-
sider this a very important festival for the whole country - Children should
be introduced to jazz music, because it is a new audience - It’s very difficult
to fight today’s media that do not propagate real artistic values - That's why
these are festivals necessary; I would change the location of the event and
do something like the Niksi¢ Lake Fest, or Sea Dance. From the offered
solutions for the sustainable development of the festival, we highlighted as
constructive remarks the following: Form a new team for the planning and
organization of the festival; Participation of the festival in all media (to ad-
vertise the festival at least a month before the start) both at the local and
national level and wider; Participants or performers should be obliged to
send promotional material (spot, short film, music track); Promotion of the
festival through other music and art festivals abroad; Popularization of jazz
music in elementary and music schools, because the future audience should
be sought in younger generations; Establishment of jazz club in Bijelo Polje
with the aim of popularizing this music; Establishing at least one jazz band
whose members would be from Bijelo Polje because this would attract a
larger number of fellow citizens; Make jazz arrangements and adaptations
of jazz compositions for the city choir; A large number of foreign contrac-
tors; Do not compromise in genres - exclusively there should be only jazz
music (blues too); The festival should be accompanied by documentary
films in the field of jazz and similar genres of jazz, lectures and exhibitions;
Variety of content, designed club performances or performances in inter-
esting informal spaces, good marketing oriented to young people.
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Results discussion

By processing the results of the research we have come to the confirma-
tion of the hypotheses set. Whitefield Jazz Festival in Bijelo Polje is a man-
ifestation worthy of further investment and attention of the decision-mak-
er, which has great educational significance and contributes to building a
better image of the local environment and Montenegro. After more than a
decade of duration, by examining the attitudes and satisfaction of the users
of the White Field jazz festival, we confirmed that the festival has a founda-
tion, attracts fans of good music, enrich the tourist and cultural offer of the
city and, in the opinion of the audience and the performers, sends a positive
picture of Bijelo Polje to the world as an important cultural destination. All
these are reasons to ensure and support the tradition of holding this event.

In an ancient story, when a young poet showed his songs to his famous
colleague and asked him for an opinion, he replied that he could write that
when he becomes famous, and until then he should try to make his songs
good. So, as in the economy, and in culture, it is necessary to create a brand.
Festival in Bijelo Polje builds its brand from year to year. One of the char-
acteristics of consumer culture is that consumers buy on the basis of the
name, and not on the basis of content (Trandafilovi¢, Radonji¢, Filipovic,
2015). Unfortunately, this also applies when culture is in line, although this
is not a field in which artists are created for this reason, and express their
creativity and energy according to the artwork. However, practice shows
that the larger the artwork is the less visitors it has, at least when it comes
to the so-called high culture. Music hits and trends imposed by mass media
in the country and the region do not in build musical taste of the audience
focused on jazz or classics in any way - people used to say in the past, every-
thing but that. Someone would even think that we are fighting in a war that
we can not get. But, every single smallest success and effect to change the
level of our general culture, and at least by chance or deliberately to affect
the youth, we consider remarkable. Krivokapic¢ in the paper “Free Time and
Mass and Consumer Culture” refers to the emergence of doubts about con-
temporary forms of cultural expression, how to approach and how to define
some other manifestations of man’s expression. The author points out that
the culture of the modern age, often called mass, is characterized by certain
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features that are not characteristic for the earlier historical periods, and that
in the top culture there is a separation of creators and recipients, and the
emergence of a category of audience belonging to only one group capable of
experiencing a work that is not made itself, but has already received it as a
finished product (Krivokapi¢, 2008). The task of those dealing with elite and
high culture is to find models and ways of work to bring such culture and
such programs closer to the most diverse audience and popularize it with
new, modern channels and models of communication. Practice has shown
that when in the most unusual places you perform high culture, everyone
will stop to experience it. Especially if we make these programs available to
everyone (free of charge). And this is also the goal of development propa-
gated by most of the strategic documents of the EU’s cultural development.
Finally, the Universal Declaration of Human Rights guarantees everyone
enjoyment of culture and art, while the declaration of cultural diversity sug-
gests diversification - the creation of opportunities for all to experience art,
to meet and receive culture. And the research conducted for the needs of
this work has confirmed that Jazz Festival in Bijelo Polje is the most visited
because of the program and because people love jazz music. As for attract-
ing a larger audience, the poll shows that it could succeed if there was a
higher budget and a more attractive program, that is, the bringing of world
famous stars to the festival. And in the opinion of most of the respondents,
the fact that this festival has no greater audience is primarily due to the fact
that people do not listen to jazz, that this music is not popularized and that
some other choice prevails in mass media, which can most easily be char-
acterized as poor quality. In this way, jazz music can hardly reach youth, a
new audience it suppose to build and to present the legacy.

Visitors of the Jazz Festival in Bijelo Polje have clear projections of its
further development, as well as already built expectations for the program
offer. According to the surveys we have conducted, it is necessary to per-
manently enrich the content of the Jazz Festival, to strengthen marketing,
to try to attract more sponsors, that is, to provide safer finance, and es-
pecially important - to include more young people in the organization of
the festival, and through the affirmation of young musicians. Respondents
confirmed that they are familiar with the program concept of the festival,
but they are aware that a larger budget would enrich the program offer and

54 HUMANISTIKA - Vol. 3.Broj 5 - Mart 2019.

Kemal Musi¢ The potential of local communities for the realization
Mirjana Kovacevi¢ of major projects in culture - The White Field Jazz Festival

promote both, the event and the destination. In the future, more attention
should be paid to marketing and finance. It is emphasized in numerous oc-
casions that it is necessary to work on marketing and promotion: to attract
sponsors and funds from EU funds and other sources. It is also emphasized
the need for greater media promotion and popularization of jazz through
radio and TV programs. The respondents claim that the duration of the
festival is satisfactory and that it meets the needs of visitors.

Bijelo Polje has sufficient material and human capacities that enable
further development of the White Field Jazz Festival. The hypothesis was
confirmed by analyzing the answers to questions 2 and 3, assessing the se-
lection of the music program for this year and the organization and logistics
for the festival’s realization. The respondents also praised the organization
and logistics and the selection of the music program. The vast majority of
respondents (47%) think that small municipalities (smaller local govern-
ments) are able to present major projects, such as Jazz Festival in Bijelo
Polje, if they have quality and educated personnel. Some of the answers
will serve as conclusions and the most important knowledge of the research
carried out. These are the constructive criticisms that should: consider re-
juvenating the planning and organizing team of the festival and raising staft
capacities; work on promoting the festival through other music and art
festivals abroad; popularize jazz music in schools more and start the jazz
band in Bijelo Polje; launch an initiative for the City Choir to perform jazz
tracks; present the exhibitions, documentaries and film projections on jazz
music and organize lectures on the same topic at the festival; design club
performances or performances in interesting informal places in order to
affirm jazz and young musicians; organize international exchanges of jazz
musicians and thus build capacities of human resources and Bijelo Polje as
a destination as well.
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Conclusion

By analyzing scientific literature, and the insight into various research
and statistical data at the local, regional, national, and European level, con-
sulting relevant foreign experiences and solutions, as well as survey that we
have carried out by ourselves, we highlight the following:

The jazz festival in Bijelo Polje justifies the existence and acquired tra-
dition, it has a perspective, but it is necessary to improve the program con-
tents and work on the promotion of the festival and jazz music, in order to
raise interest of young people for it and form at least one jazz band in Bijelo
Polje. Also, since there is a Primary music school Bijelo Polje, it is necessary
to make the cooperation of the organizer of the Jazz Festival, The Public
institution “Ratkovic’s Poetry Evenings” and this music school, with the aim
of elective studies of jazz music, not stopping only on cooperation with lo-
cal and primary schools, but involve the entire region.

It is necessary to find other sources of financing and to make quality
projects with which to apply for funds from EU funds. In this case, net-
working of cultural institutions in the region would be helpful. The larger
budget would allow greater promotion not only of the festival, but of its
primary goal - the establishing the jazz audience, and also Bijelo Polje as
a cultural destination. With a larger budget, workshops, camps and other
ways of working with young people could be created, which would would
reveal the beauty of jazz and the exchange of experiences through social-
izing. With a higher budget, top educators and jazz practitioners can be
engaged to raise interest in it by young people. An excellent example of this
is the performance of Liza Simon at the International Jazz Festival in Nis
(Nisville, 2018), which has achieved unusual interaction with the audience,
not only during the concert. During her stay in Ni§, Simonova spent out,
among people, was interested in the way of life of the region, how young
people spend time and what do they do, tried everything that is offered in
the tourist offer - food, drink, entertainment. This is precisely the recipe for
the popularization of jazz. This is a kind of exchange of artistic experiences
and we hope that at the national level, the programs of support to cultural
actors for the purpose of foreign exchange and residential programs will
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come to life. Unfortunately, culture in our region is still a social category
that only in special cases appears to be profitable. The largest number of
high culture projects is unprofitable and the actors who are exercising in
this field are not in a position to spend large funds for training and knowl-
edge exchange.

It is also important to note that with a higher budget, the promotion
would be completely different - continuously throughout the year with the
engagement of the world’s great jazz stars. This would also allow continuity
in terms of presence in the media, because people forget what is not repeat-
ed and is not offered, and this way would work to establish the audience
all year round. This would also improve the media offer that has been very
questionable in recent years in terms of cultural programs and the overall
contribution to the building of culture in the country at all levels. So, we are
returning to the beginning of our research and the postulate of consumer
culture: in modern times - the omnipresence of supply guarantees demand.
In our case, we are talking about a quality offer of high culture, satisfying
basic cultural rights and building awareness and the overall level of the cul-
ture of the population of the north of Montenegro.

The most important thing about what to think about in the long run is
the impact on the national policy of cultural development of Montenegro.
We hope to a quality cultural development strategy that will include all of
the following factors necessary for the sustainable development of cultur-
al projects: regional networking, support through education programs and
residential exchange of cultural actors, investment in the development of
creative industries, networking between sectors in order to complement
culture and creative industries each other, but also the other sectors of the
economy and society in which it can be more overflowing. In addition, we
hope Montenegros cultural diplomacy strategy and better establishing of
international cultural relations, in order to bring the LIGHT to the WORLD.
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Potencijali lokalnih sredina za realizaciju velikih pro-
jekata u kulturi - White Field dzez festival’

Apstrakt: Predmet istrazivanja ovog rada je White Field dzez festival u
Bijelom Polju i njegov odrZivi razvoj. Problem kojim se bavimo jeste realizaci-
ja projekta kojim se promovise visoka (elitna) kultura (dZez muzika), tacnije
pitanje njegove odrZivosti u buducnosti, kao i destinacije (Bijelo Polje) u kojoj
se festival odrzava, te kapaciteti kojima raspolazu male lokalne sredine u nas-
tojanju da njeguju visoku kulturu i realizuju velike projekte.

Za potrebe rada realizovano je istraZivanje kojim smo Zeleli da dodemo
do $to veceg broja podataka o stavovima i ocekivanjima publike prema ovoj
tradicionalnoj manifestaciji, kako bi se lakse projektovao razvoj festivala u
buducnosti - dalja izgradnja kapaciteta festivala, posebno u smislu privlacen-
ja publike i sponzora, tj. razlicitih izvora finansiranja.

Kljucne reci: izgradnja kapaciteta u kulturi, izgradnja publike, izgradnja
destinacije, festivali.
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Apstrakt: Cilj ovog rada jeste da predstavi pravne okvire koji regulisu
uporedno oglasavanje, pro i kontra argumente, kao i da kroz primere cuvenih
,»reklamnih ratova“ poput Pepsi protiv Coca Cola, Burger King protiv McDonalds
i Audi protiv BMW pokaZe osnovna ,,oruda“ ovog vida oglasavanja. Uporedno
oglasavanje nije podjednako prihvaceno svuda i razli¢ita su pravna tumacenja
od zemlje do zemlje.Od pocetaka modernog oglasavanja javlja se komparativno
oglasavanje, a usled sve Zesce trZisSne utakmice medu konkurentima na vecini
trzista se mogu sve vise naci primeri uporednog oglasavanja tamo gde je ono
dozvoljeno. Novi Zakon o oglasavanju RS (usvojen 2016. godine), za razliku od
prethodnog, dozvoljava uporedno oglasavanje, ali prema normiranim uslovima.
No, kako su primeri uporednog oglasavanja postojali i dok je ono kod nas bilo
zabranjeno, moZemo ocekivati da ga bude sve vise. S obzirom na nedovoljnu
regulisanost naseg medijskog i oglasnog prostora, autori ocekuju da se solidan
deo takvih primera nece bazirati na zakonskim odrednicama, zbog cega su dali
i jedan lokalni primer, da bi li apelovali na nase oglasivace da se pridrzavaju
zakonskih normi i etike u oglasavanju.
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Pravni aspekti i primeri uporednog oglasavanja Marijana Dobrenovi¢, Nenad Peri¢,
Andrijana Vasi¢ Nikcevic¢

Uvod

»lelevizija je u prednosti nad drugim medijima, jer direktno ulazi u
dnevnu sobu, salon, spavacu sobu, kancelariju, skolu, bolnicu itd. Ona se
direktno obrac¢a budu¢im kupcima i onima kojima direktno sugerise i cesto
namece Zeljeno trziSno ponasanje. Televizija kao mocan masovni medij
moze veoma uverljivo zvukom, slikom i tekstom da prikaze ¢isto¢u zuba
upotrebom odredene paste za zube, komoditet novog tipa automobila,
vestinu pripremanja ukusnog jela i sI.” (Ahmetagi¢, Davidovi¢, 2011:135)

»Uporedno ili komparativho oglasavanje predstavlja konkurentski
orijentisano oglasavanje i to oblik oglasavanja selektivne traznje koji ima za
cilj povecanje traznje za markom isticanjem njenih specijalnih karakteristika
i koristi, odnosno diferentne prednosti u odnosu na konkurenciju.”
(Marketing priru¢nik - prvi deo, Link Group, str 81.)

Ova vrsta oglasavanja se primenjuje kada je proizvod presao fazu
uvodenja u okviru svog zivotnog ciklusa. Proizvod je umereno poznat
i konkuriSe za trzi$no ucesce sa nekoliko drugih marki. Cilj oglasavanja
selektivne traznje jeste povecanje traznje za markom, isticanjem njenih
specijalnih karakteristika i koristi - diferentne prednosti marke.Kod
komparativnog oglasavanja, oglasivac direktno, imenovanjem konkurentske
marke, ili indirektno, putem zakljucaka, istice razlike izmedu njih.

Prema definiciji Federalne trgovinske komisije SAD (FTK)!,
komparativno oglasavanje je ono koje poredi alternativne brendove na bazi
objektivno merljivih atributaili cene, ikojeisti¢e alternativne (konkurentske)
brendove po imenu, ilustracijuom ili na osnovu drugih informacija koje
ukazuju na razlicitost.

FTK podrzava ovaj vid reklamiranja, smatraju¢i da, ukoliko je ono
istinito i neobmanjujuce, kao takvo predstavlja znacajan izvor informacija
za potro$ace i pomaze u donosenju racionalnih odluka prilikom kupovine.
Medu pozitivnim aspektima isti¢e se i to da komparativho oglasavanje
kod brendova podstice inovativnost i unapredenje, ali i snizavanje cena na
trzistu®.

1 https://www.ftc.gov/public-statements/1979/08/statement-policy-regarding-comparative-ad-
vertising, pristupljeno 16.4.2018.
2

Ibid.
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Primeri globalnih brendova iz razli¢itih industrija, kroz svoju dugu
istoriju tzv. ,reklamnih ratova®, upravo i potvrduju njihovu teznju da
pokazu da uvek idu korak ispred konkurencije, nude¢i potrosacima nesto
novo i drugacije u odnosu na svog ,,rivala®

Medutim, komparativho oglasavanje nije podjednako prihvaceno
svuda, i razli¢ita su tumacenja od zemlje do zemlje.

Cilj ovog rada jeste da predstavi pravne okvire koji reguliu uporedno
oglasavanje (osvrcudi se i na status uporednog oglasavanja u Srbiji), pro
i kontra argumente, kao i da kroz primere ¢uvenih ,,advertajzing ratova“
poput Pepsi vs. Coca Cola, Burger King vs. McDonalds, Audi vs. BMW
pokaze osnovna ,,oruda“ ovog vida oglasavanja.

Zakonska regulativa vezana za uporedno
oglasavanje u razlicitim zemljama

Uporedno oglasavanja vise je zastupljeno u SAD, nego u Evropi, ali je u
poslednje vreme takav nacin reklamiranja prihvacen i na evropskom trzistu.

U Sjedinjenim Americki Drzavama ovo oglasavanje regulisano je od
Federalne trgovinske komisije i Nacionale divizije za oglasavanje pri Savetu
BBB (the Better Business Bureaus, Inc.).

FTK podrzava ovaj vid reklamiranja, smatrajuci da, ukoliko je ono
istinito i neobmanjujuce, kao takvo predstavlja znacajan izvor informacija
za potro$ace i pomaze u dono$enju racionalnih odluka prilikom kupovine.
Medu pozitivnim aspektima istice se i to da komparativno oglasavanje
kod brendova podstic¢e inovativnost i unapredenje, ali i snizavanje cena
na trzi$tu.Nacionalna divizija za oglasavanje istice da oglasavanje koje
eksplicitno ili implicitno omalovazava konkurentski proizvod mora biti
pod strogom kontrolom.

Jo$ jedan vazan pravni dokument je Lanhamov akt (Lanham Act) iz
1946. godine, u kome se navodi da odgovornost mora da postoji kada je
poruka komparativnog oglasavanja neistinita ili nejasna, a ima nameru da
obmane potrosac¢e (Romano, 2005).
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Nacin na koji se sankcionise uporedno oglasavanje krece se od zabrane
celokuponog oglasa ili spornog dela koje je ocenjen kako obmanjujuci
i neistinit (a po prethodnoj tuzbi konkurenta), preko naknade stete, do
tzv. ,korektivhog oglasavanja®, kada Komisija FTK nalaze oglasivacu da
mora potrositi dodatni budzet za snimanje nove reklame koja ¢e ispraviti
»nepravdu® nanetu konkurentu prethodnim oglasavanjem (Pompeo, 1987).
Nekada se oglasivacu cak nalaze i koji alat da koristi i na koji nacin ¢e
komunicirati, kako bi $teta bila ispravljena.

Uporedno oglasavanje u zemljama EU donedavno je bilo organiceno.
Kasnih sedamdesetih EU zauzela je stav da bi ovo oglasavanje trebalo da
bude legalno, ukoliko koristi proverene informacije i nije obmanjujuce i
nefer.

Godine 2006. usvojena je Direktiva Evropskog parlamenta i Saveta’ o
obmanjuju¢em i uporednom oglasavanju, koja pravi razliku izmedu ove
dve vrste oglasavanja, isticanjem cinjenice da nisu sve forme uporednog
(komparativnog) oglasavanja nuzno obmanjujuce i zabranjene.

Tom direktivom uspostavljeni su pravni okvir i jedinstveni uslovi pod
kojima je uporedno oglasavanje dozvoljeno za zemlje ¢lanice, a definisano je
kao svako oglasavanje koje eksplicitno ili implicitno identifikuje konkurenta
ili robu/uslugu koju konkurent nudi (proizvodi/usluge koji su namenjeni
zadovoljenju istih potreba, proizvodi istog porekla, objektivno prikazivanje
performansi proizvoda/usluga, ukljucujucii cenu, bez dovodenja u zabludu,
diskreditovanja ili zloupotrebe).

Sprovedeno u zakonskim okvirima, ovo oglasavanje doprinosi
informisanosti koja je u interesu potrosaca.

3 Directive 2006/114/EC of the European Parliament and of the Council of 12 December 2006
concerning misleading and comparative advertising (codified version) (OJ L 376, 27.12.2006, pp. 21-27)http://eur-lex.
europa.cu/legal-content/EN/TXT/?uri=celex:32006L.0114, npucrymbeno 18.5.2018
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Stanje u Srbiji

U Srbiji je 2016. godine usvojen novi Zakon o oglasavanju’, nakon
decenije primene takvog zakona (iz 2005. godine). Cilj donosenja novog
zakona bilo je prilagodavanje oglasavanja novonastalim tehnoloskim
promenama i medijima (internet). Pored drugih znacajnih novina, Zakon
je omoguc¢io uvodenje uporednog oglasavanja, koje je prethodno bilo
zabranjeno, iako su se mogli na¢i primeri ovakvog vida oglasavanja zbog
slabe kontrole medijsko-reklamnog trzista od strane nadleznih tela.

Clan 14 Zakona o oglagavanju definise uporedno oglasavanje kao
oglasavanje kojim se, posredno ili neposredno, identifikuje konkurent,
odnosno njegova roba ili usluga.

Uporedno oglasavanje, u pogledu samog poredenja, dozvoljeno je
ukoliko:

 nije obmanjujuce;

« poredi robu ili usluge namenjene zadovoljavanju istih potreba ili
iste svrhe;

 vrsi objektivno poredenje jednog ili vise materijalnih, relevantnih,
proverljivih i reprezentativnih svojstava tih roba ili usluga, sto moze da
ukljucuje i cenu;

« ne omalovazava niti obezvreduje zigove, trgovacki naziv, oznake
geografskog porekla ili druge oznake po kojima se konkurent prepoznaje
ili izdvaja, njegovu robu ili usluge, aktivnosti ili okolnosti u kojima se
konkurent nalazi;

« u pojedina¢nom slucaju odnosi se na proizvode sa istom oznakom
porekla;

« ne zloupotrebljava ugled konkurenta, njegovog Ziga, trgovackog
naziva, ili druge oznake po kojoj se konkurent prepoznaje ili izdvaja, ili
oznake porekla konkurentskog proizvoda;

 ne predstavlja robu ili usluge kao imitacije ili replike robe ili usluga
koje nose zastic¢eni zig ili trgovacki naziv;

4 http://www.paragraf.rs/propisi/zakon_o_oglasavanju.html, npucrymsseso 18.5.2018.
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« ne unosi zabunu u pogledu identiteta ogladivaca u odnosu na
konkurenta, kao i zabunu u pogledu robe ili usluga, zigova, trgovackog
naziva ili druge oznake po kojoj se prepoznaju ili izdvajaju oglasivac i njegov
konkurent.

Primeri uporednog oglasavanja u Srbiji mogu se uglavnom naci tokom
predizbornih kampanja medu politickim partijama. Posto bi o tome
mogla biti napisana poveca studija, autori se ogranicavaju na komercijalno
oglasavanje.

A nedavno je uporedno oglasavanje jedne banke izazvalo polemike oko
toga da li je obmanjujuce ili nije’.

Direktna banka kao nova banka na finansijskom trzistu Srbije nastala
je 2017. godine spajanjem nekoliko dotadasnjih banaka i odlukom
menadzmenta krenula je u provokativnu kampanju serijom oglasnih poruka
na televiziji, u Stampanim medijima i na bilbordima kojima se indirektno
negativno pominju sve druge konkurentske banke, odnosno njihove usluge,
kao sve ono $to Direktna banka nije.

Poruke ,,Mi vas ne $iSamo, ne cerupamo, ne jasemo...“ (za razliku od
konkurencije) propracene asociraju¢im fotografijama imale su za cilj da
istaknu konkurentsku prednost ove nove banke i navodno povoljnije
uslove koje nudi korisnicima, posebno u onim najosetljivijim tackama, kao
$to su kamate, skriveni troskovi i sl. Kampanja je naisla na osudu strucne
marketinske javnosti i bankara®, kao obmanjujuca i uvredljiva za potrosace,
ali i diskredituju¢a za konkurenciju - brojne druge banke sa dugom
tradicijom i reputacijom, s obzirom na to da se Direktna banka po kvalitetu
svojih usluga, kako su to stru¢njaci zakljucili, ne razlikuje u meri u kojoj se
predstavila ovakvim oglaSavanjem.

5 http://www.media-marketing.com/vijesti/direktna-banka-kampanja-koja-je-izazvala-osu-
du-strucne-javnosti-i-bijes-bankara/, npucrymseno 17.4.2018.
6 [Tonyna JInpexTHe OaHKe 3a KeIl KpEJUTE MCTa je Kao M IOHYJe CBHX OCTAIUX OaHka. Mcre

Kamare, ucre nporeaype. OHu HU y YeMy HHUCY [y TOBOJbHH]Y MOHY/y a OM MOTJIM J1a ce O3MBajy Ha TO Ja He jaily,
He IIHMIIAjy WIK Yepyrajy kiujente. HaBenn cy na He Harutahyjy HaKkHaIy 3a TOIMINBE aIMHUHUCTPUPASE KPEIUTa, a
T0 He Hartahyje HujexHa Ganka win 99 oncro 6aHaka To He Hamahyje, Kaxy y jeqHoj 6anuu. baHke roguHaMa rpajie
MU, o0jalIkaBajy J1a HOBAIl MMa CBOjy LIeHY, HaBOJIE IITa CBE yJIa3H y KaMaTy Kako O 00jaCHUIIH KIIMjeHTHMA J1a je
He (opMmupajy Tako ma O mITO BHIlE 3apajiin. ' ae je Kpaj HeraTUBHO)j KaMIamy, [a ju he cieneha 6utn ynupame
MPCTOM y KOHKYPEHIHjy Jia Cy CKYIUBH O] BbHMX — IHUTajy y Oankama, http:/www.politika.rs/sr/clanak/390250/Ban-
kari-derikoze-klijenti-ovce, pristupljeno 17.4.2018.
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Za i protiv uporednog oglasavanja

Smatra se da uporedno ogladavanje moze biti korisno, jer podstice
konkurenciju, $to doprinosi dobrobiti potrosaca. Potrosaci imaju i
direktne koristi od adekvatno formulisanog i implementiranog uporednog
oglasavanja, jer im se omogucuje ve¢i obim i kvalitet informacija, i time
donosenje racionalnijih odluka prilikom kupovine.

S druge strane, uporedno oglasavanje je diskutabilno samo po sebi, jer
predvida poredenje konkurentskih proizvoda ili usluga bez diskriminacije
drugog proizvodaca, na bilo koji nacin. Bez obzira na precizirane zabrane,
svaka vrsta identifikacije jednog proizvoda kao losijeg, moze uticati na
njegovo pozicioniranje na trzistu.

“Kada su u pitanju stavovi potrosaca, uporedno oglasavanje s jedne
strane moze proizvesti kod potrosa¢a sumnju u sopstveno rasudivanje
i vrednovanje omiljenog brenda, a sa druge strane izazvati njihov bes i
odbojnost zbog nefer napada na omiljeni brend” (Beard, 2013: 156).

U svakom slucaju, uporedno oglasavanje skrece paznju, pozitivnu ili
negativnu, bilo na oglasivaca, bilo na uporedujuci konkurentski brend.

S kraja 20. i u 21. veku ono je postajalo agresivnije i frekventnije u tzv.
,reklamnim ratovima“ u razlic¢itim industrijama (hrane, pic¢a, automobila,
mobilnih telefona...), o ¢emu svedoci i povecan broj tuzbi u ovoj oblasti.

Primeri ,,reklamnih ratova“ svetskih brendova

Prvi primeri komparativnog oglasavanja javljaju se pocetkom 20. veka,
ali i opre¢na misljenja, viSe ona negativna, koja su smatrala da ovaj vid
oglasavanja ide ka tome da diskredituje konkurenta i umanji mu prodaju,
umesto $to ima za cilj da proda oglasavani proizvod (Beard, 2103).
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“1 smaoke 5 Lisicky Ehstead
of Ealiing swoots,”
e |
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b It's toasted”

Izvor: http://tobacco.stanford.edu/tobacco_main/images.php?token2=fm_st045.
phpéertokenl

Krajem 1920-tih veliku paznju privukla je kampanja za cigarete “Reach
for a Lucky instead of a Sweet” (Uzmi ,,Lucky® umesto slatkisa) (Beard,
2013: 123), koja se direktno zamerila industriji konditorskih proizvoda,
a s druge strane izazvala brojne kritike na racun kompanije American
Tobacco, da ovim oglasavanjem cilja na nedozvoljeno mladu populaciju.
Bez obzira na kritike, kampanja je po priznanju njuenog tvorca, oca
savremene propagande i odnosa s javnosc¢u, Edvarda Bernejsa bila veoma
uspesna (Berneys, 1928).

Burger King protiv McDonalds

Tzv. ,Burger rat® otpoceo je kajem 70-tih i pocetkom 80-tih godina
20. veka, kada su najveci proizvodaci brze hrane u borbi za trziste pocele
da izdvajaju velike marketinske budzete, sluze¢i se i komparativnim
oglasavanjem.” Burger King osnovan 1953. godine, gotovo deceniju i po

7 https://thehundreds.com/blogs/content/burger-king-mcdonalds-wendys-burger-
wars-of-the-80s, pristupljeno 25.4.2018.
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nakon McDonalds-a, pokusao je da poljulja njegovu domonantu poziciju,
suprotstavljaju¢i svoj govedi grilovani Whopper ¢uvenom McDonalds

hamburgeru.

McDonalds je 1982. godine tuzio Burger King zbog laznog oglasavanja,
tvrde¢i da konkurent svoje burgere podgreva u mikrotalasnoj. Tuzba je
kasnije odbacena, a ,,rat“ se nastavio i u narednim decenijama.

Jemny's meother koows MeDonakds
haumbairgpers wre KHFS beef

McDonalds oglas iz 1969. i Burger King oglas iz 1976.godine

Izvor: https://thehundreds.com/blogs/content/burger-king-mcdonalds-wendys-
burger-wars-of-the-80s

Danas je ovo rivalstvo poznato uglavnom kroz kori$¢enje McDonalds-
ovog klovna koji kriSom odlazi u Burger King da jede®, kao i brojnim drugim
reklamnim trikovima.

Burger King je 21. septembra 2015. godine, simboli¢no na Svetski
dan mira ponudio okoncanje ,,reklamnog rata®, predlozivsi McDonalds-u
zajednicku marketinsku kampanju na promovisinju novog proizvoda -
McWhopper burgera. Deo predlozene kampanje ukljucivao je i postavljanje
vebsajta: www.mcwhopper.com, putem kojeg je detaljno predstavljen plan

8 https://mantheywral50s13.wordpress.com/2013/02/06/sample-rhetorical-anal-
ysis-of-an-advertisement/, pristupljeno 25.5.2018.
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i jedinstveno pakovanje novog proizvoda. McDonald’s je odbio ponudu, ali

je predlog kampanje nagraden prestiznim priznanjem oglasne industrije’.

Pepsi protiv Koka-kole

Koka-kola - Pepsi nadmetanje traje od 1970-tih, tacnije od 1975. godine,
kada je organizovan tzv., Pepsi Challenge “ u Americi, koji je podrazumevao
slepo testiranje, odnosno degustiranje oba napitka iz nebrendiranih casa,
tako $to je trebalo da oni koji su ih probali da odaberu favorite, prema
ukusu koji im se vise dopao. Ovo testiranje rezultiralo je velikom prednos¢u
Pepsi-ja medu americkim potro$acima, iako je bilo kriticara koji su osporili
relevantnost rezultata (zbog ocenjivanja na osnovu jednog gutljaja).

Coke

e e 2

in the
Pepsl Challenge

»Napad“ Pepsija na Koka-kolu, izvor: http://www.businessinsider.com
/epic-marketing-wars-2011-6

S druge strane, bilo je onih koji su rezultate obrazlozili ¢injenicom da
je Coca Cola godinama unazad lojalnost i privrzenost potrosaca gradila na
nezaboravnom iskustvu koje je bilo osnov skupih marketinskih kampanja.

9 https://www.effie.org/press_room/225/detail, pristupljeno 25. 5.2018.

70 HUMANISTIKA - Vol. 3.Broj 5 - Mart 2019.

Marijana Dobrenovi¢, Nenad Peri¢, Pravni aspekti i primeri uporednog oglasavanja
Andrijana Vasi¢ Nikcevic¢

U nastojanju da ostvari ¢vr§¢u emotivnu povezanost sa potrosacem i da
mu proda iskustvo, nezaboravne, pozitivne trenutke, stvorila je potrosace
kojima je presudno bilo upravo to - status i osecaj dok ispijaju Coca Cola,
mnogo vise od samog ukusa.

U narednim godinama Coca Cola je lansirala nov napitak koji je
neslavno prosao, $to je opet islo u prilog konkurentu.

Njihovanadmetanjaidanastraju,itouraznimsegmentima - oglasavanje,
programi lojalnosti i nezaobilazne drusStvene mreze. U kampanjama sa
velikim budzetima, angazovanim javnim licnostima i kreativno$cu, gde
je mozda Pepsi brend onaj koji vise izaziva, preko $aljivih prvoaprilskih
oglasa, parodije na No¢ vestica, inserata iz ¢uvenih filmova, do kori$¢enja
cuvenog Coca Cola Deda Mraza.

We Love Coca-Cola.

Izvor: https://www.hongkiat.com/blog/battle-of-the-brands-pepsi-vs-coke-
advertisements/
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Jedan od odgovora
Koka-kole Pepsiju, izvor:
http://www.marketing-
interactive.com/pepsi
-ads-trump-coke/

Pepsi Halloween oglas: We wish you a scarry Halloween, izazvao je
pravu pometnju na drustvenim mrezama Fejsbuk i Tviter i neverovatnu
reakciju Coca Cola fanova koji su koriste¢i istu fotografiju preneli poruku:
Everybody wants to be a hero.

Inace, u ovoj reklami direktno je pomenut konkurent, bar tako deluje,
s obzirom na to da je Pepsi permutovao reci logotipu na Cola Coca, iako je
evidento o kom brendu je rec.

Cuvena reklama na kojoj decak stoji na konzervama Coca Cola, da bi
mogao da dohvati Pepsi, bila je i zabranjena . Medutim, ta ista reklama, pod
razli¢itim nazivima na YouTube kanalu, u trenutku pisanja rada ima oko tri
miliona pregleda...

Izvor: https://www.youtube.
com/watch?v=DijFob8vxgl
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Audi protiv BMWa

Mozda najpoznatiji ,reklamni rat“ na evropskom tlu i svojevrsno
»$ahovsko® nadmetanje dva globalna brenda u automobilskoj indutriji
zapoceto je 2009. godine i to bilbordom koji je u SAD izbacio Audi,
reklamirajuci svoj nov model, uz poruku ,,rivalu“: Tvoj potez, BMW (Your
move, BMW).

Sour mioave, BRI,

[
T gerrivete vewey Masin Al

Izvor: https://www.appnova.com/5-smart-advertising-examples-defeated-
business-competitors/

Diretkno prozivanje konkurenta, izazvalo je u narednom periodu seriju
,»bilbord“ nadmetanja, na nacin da su se rivali takmicili u inovativnosti
svojih proizvoda u $tampanim medijima, postavljanjem bilborda tik jedan
do drugog. Naravno, nadmetanje u kreativnosti se prenelo i na televiziju i
u Stampane medije.

Izvor: https://blogs-images.forbes.com/robschwartz/files/2012/01/
bmwaudiwarsl1.jpeg
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Audi je ¢ak podstakao i verne potrosace na kreativnost, koju su pokazali

na drustvenim mrezama sopstvenim predlozima:

Izvor: http://wonderfulengineering.com/the-historic-bmw-vs-audi-billboard-
ad-war-in-pictures/

Nadmetanje dva velika brenda predstavlja dobar primer uporednog
oglasavanja koje ne ide na $tetu konkurenata. Naprotiv. Ono je podstaklo
kreativnost, inovativnost i humor kod brendova, ali i potro$aca. Na jedan
zabavan nacin oba brenda skrenula su paznju javnosti, ne ugrozavajuci se
medusobno™.

Ovaj ,,reklamni rat®, inace, poceo je neku godinu ranije, oglasnom
kampanjom BMW-a, koji se direktno obratio Audiju: Cestitamo Audiju
na osvajanju priznanja za auto godine 2006. u Juznoj Africi. Od dobitnika
nagrade za svetski auto godine!'' U ovaj ,,rat” ukljucila su se potom jo§
dva automobilska brenda (Subaru i Bentli), svaki prozivajuci prethodno
oglasene konkurente.

10 https://simplyadvertising. wordpress.com/2012/04/18/comparative-at-its-best-
audi-versus-bmw/, pristupljeno 25.5.2018.
11 https://www.slideshare.net/BorizN/advertising-war-bmw-audi-subaru-bentley,

pristupljeno 25.5.2018.
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Zakljucak

Od zabrana i kritika do pune podrske, pod uslovom postovanja principa
istinitosti, neobmanjivanja, nezloupotrebe, uporedno oglasavanje javlja
se jo$ s pocetka 20. veka, da bi vrhunac dozivelo od 1970-tih pa do danas,
koliko i traju pojedini tzv.“advertajzing®, ,,soda®, ,burger ratovi globalno
poznatih brendova.

Pobornici ovog vida oglasavanja isticu kao njegove klju¢ne prednosti
to $to, gledano sa strane potros$aca, ono omogucava bolju informisanost,
i time pomaze u donosSenju racionalnih odluka prilikom kupovine.
Gledano sa strane brendova konkurenata, ovo oglasavanje podstice njihovu
inovativnost i teznju ka kontinuiranom unapredenju. Sve pod uslovom da
je istinito, neobmanjujuce i da ne $teti konkurentu.

Uporedno oglasavanje, generalno, ne moze biti garant uspeha oglasivaca.
Ukoliko je izvedeno promiSljeno, s jasnim argumentima, pa i dozom
humora, ono moze biti privla¢no ciljnoj i najsiroj javnosti, $to su pokazali
pojedini brendovi u svojim oglasnim nadmetanjima. Medutim, ukoliko je
oglasivac agresivan prema konkurentu u svojim kampanjama, a bez osnova
i jasnih argumenata, moze postic¢i kontraefekat u javnosti, kod potrosaca.

Kada su u pitanju stavovi potrosaca, uporedno oglasavanje, s jedne
strane, mozZe proizvesti kod potrosaca sumnju u sopstveno rasudivanje
i vrednovanje omiljenog brenda, a, s druge strane, izazvati njihov bes i
odbojnost zbog nefer napada na omiljeni brend.

U svakom slucaju, uporedno oglasavanje skre¢e paznju, pozitivnu ili
negativnu, bilo na oglasivaca, bilo na uporedujuci konkurentski brend.

Opravdano je ukoliko se nadmecu zaista izgradeni brendovi, poznati
globalno ili lokalno (potrosaci ih poznaju, ukljucuju se u ovo nadmetanje,
prenose svoja iskutva). Neumesno je onda kada novi proizvod/usluga
zloupotrebljava poznate brendove, svoje konkurente sa dugom istorijom
poslovanja, bez jasnih argumenata (komparativne prednosti), kako bi
skrenuo paznju javnosti.
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Mpo6nemun napnameHTapusma y Jyrocnasmuju
nocne Jlpyror cBeTcKor para

He6ojwa MetpoBuh'’

Bucoka wkona 3a kKomyHukauumje, beorpapg

Caxerak: [Jum KIIJ] u HOII-a Huje 6uo camo ocnobahawe 3amme 00
okynamopa, eéeh oceajare 6énacmu, 3ameHa naprameHmapHe demoxpamuje
jeOHonapmujckom Opiasom, 00HOCHO, pyuierve KANUManucmu4koz Opyuimea
U ycnocmasmwarbe KoOMyHucmuukoz nopemxka. Ilowmo cy ooHenu nobedy Hao
80jHUM penpeseHmuma epahanckoez Opyuimed, mozao je nouemu 00pa4yH
ca 1e208UM NONUMUYKUM, eKOHOMCKUM U KYIMYPHUM NpedcmasHUuUmMA.
Mehymum, 3602 CroKeHUX CHOLHONONUMUUKUX OKOTHOCHMU, NPUBPEMEHO
je 3adpxan, Kako nojeduHu UCMOPUHAPU MO2 6peMeHd Kaxcy, NPUSUOHU
napnamenmapusam. Henyrne 0se 200uHe Konuko je 06axkasé mooen nocmojao,
obenexcunu cy nepPuUOHU NOTUMUUKY nome3u U OpymanHu HaNaAou KOMyHuUcma
Ha nonumuuape, NOIUMUYKe CHPAHKe U HUx08e cumnamusepe.y paoy xoju
je nped Hama, aymop je nomohy mH0200pojHUX npumepa objacHuo HauuHe
nomohy kojux je KIIJ eywuna ocmamke epahanckux cmpauaka y Jyeocnasuju
nocne Jlpyz0e ceemckoe pama.

Kipyune peun: napnamenmapusam, komynusam, KI1J, penpecuja, usbopu,
nonumuuke cmparke

1

KonrakT ca ayTopom: nebojsa.petrovic1973@gmail.com
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Ocum ocnobobhemwa 3empe off okynatopa, raBau unp KIIJ y IIpyrom
CBETCKOM pary 01O je ocCBajame BJIACTM, OJHOCHO pYILIeHe CTapor u
ycIocTaB/balbe HOBOT ApymTBeHOr cucrema.! MebyTtum, 36or crpaxa
Of M307alyje MapTU3aHCKOr IOKPeTa Of 3HATHOT Jie/la CTAaHOBHMILTBA,
amm u nHTepeca Cojerckor CaBe3a, Mopase Cy ce KOJ HeCTPIUBMBNX
peBONTyLMOHApa CMMPMBATH pEeBONYLIOHApHE aKTUBHOCTH, a Of
nomahe 1 cBeTCKe jaBHOCTM CKpUBATU Kpajibe Hamepe. VI mopen BemKor
Opoja cinydajeBa T3B ,JIeBOI CKpeTama', OBa TAKTMYHOCT C€ HAPOYNUTO
IpYMeBNBaIa y IPBUM MeceluMa ycTaHKa. Huje Omma peTtkocT fa ce y
IHyMaIH/[jCKI/IM ce/lIMa KOMYHUCTUYKIN IIpBalil IIPUINKOM Bp6OBaH)a
JbyAM y TIAPTU3AHCKY BOjCKY I03MBajy Ha Kpaspa Ilerpa. ,,HeguheBun Bac
naxy. KoMyHucTI HuCy NpoTuB Kpasba, jep Kpaba npusHaje u CoBjeTcKn
Cages...A Xutnepose cinyre y Cpbuju nmaxy u roBope Mu ce 60pumMo 3a
Kpasba — CpaM ux 61y10. A Kaj Miaju Kpasb fobe y JyrocmaBujy mux HUTTE
Hehe 6mtu. JKuseo kpass [Tetap I1.“ (Hapoguu Mysej Bapesa, :ZA K34/19)
Vmm xao 1mTo je 6mo cny4ajy JleneHury, r/e ce y IpBUM MecellIMa yCTaHKa
HIUCY TPYAWIM Ja [EMaHTYjy yBeperme KOJi Hapoja: Jja Cy IapTU3aHU
3arpaBo Bojcka npuHia Hopha Kapahopbesuha. (Jesuh, 2018:72) To um
HapaBHO HUIje CMETAJIO fIa Ce 3a BpeMe paTa I IIPBIUX MeCeIly 10 0cobohemy
HEMMIOCPAHO 00padyHajy ca CYIapHUYKUM IIOKPETOM OTIOpa U APYIUM
penpeseHaruma rpabaHckor fpyirsa. Y mpuior uM je niao MehyHapogan
TI0JIOKAj, IIPBO TTAPTU3AHCKOT IOKPeTa, a KaCHMje jyTOCTIOBEHCKe Ap>KaBe.
Hanme, momrro cy Ha TexepaHcKoj KOH(epeHIj 1 IPU3HATII KA0 CABe3HIYKA
CuIa, KOMYHUCTUYKA B/IACT y JyrocmaBuju mocjie nporepuBama Hemaia
HI/[je 6I/UIa I1I0J, KOHTPOJIOM CaBE€3HMYKUX TpyIla, HUTU IIO[, TYTOPCTBOM
CaBesnnuke Hag3opHe komucuje. (Kpemnron, 2003:33) IIpema Tome, ako
3aHeMapyMO M3BeCHe MOMUTINYKe 003upe ITpeMa 3anajHIM CaBe3HUIIMA,
y o6paquy Ca MMpOTUBMLIMIMA, HEMCTOMENI/bEHNIVIMA, CTApUM CUCTEMOM
VI IbeTOBJ BPEHOCTUMA, UMAJIM CY OfipeliieHe pyke. VI ymorpebunu cy ux
JK€CTMHOM KOja ¥ IPUINYY PEBOTYyLMIOHAPUMA.

3axBa/pyjyhm BojHOj mpemohm 6p30 Ccy enMMMHUCAaHM CBU KOjU CY
OTIIOp HpYXKaJIM ca OpyXjeM y pykama. Ommita Mp>xiba npema Hemrmma

1 Kao rnaBna nmoTspzia oBe TBpAmbe Cmyxe HaM ofityke Majckor caBetoBama IJKKII]J, Ha kojem
je HeIBOCMICIIEHO M3paXkeHo fia mpezicrojeha 6opba Hehe 61Uty camo 60p6a MPOTUB OKYIIATOPA, HETO MICTOBPEMEHO
u 60p6a 3a HALMOHAIHO 1 coLjanHo ocoboheme. [Tyman YKuskosuh, ,Heke ocobenoctn y passojy npsux HOO y
1941 IIpunosu 3a ucTopujy coujanusma, 6p.6, beorpap, 1969, 37-55.
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U BJUXOBUM IIOMaradyMa Koja je 3axsarmia eny Espomy, omoryhua je
u KIIJ ma xao KBMHC/IMHTE ONTYXXM, @ OHAA YKJIOHM VIV 3acTpalli CBe
TpeHyTHe ¥ IIOTeHIIMjaTHe IPOTUBHMKE. ,,CTaB IIapTH3aHa je ja CBaKo KO
je y BpeMe OKyTaljyje >K1BeO y Tpafy ¥ Huje pajiuio y WIeraay ay TOMaTCKI
KO/IabOpaIVIOHNCTa", U3BENITABAO je U3 JyrociaBuje aMepudky opuImp 3a
Besy. (Yanuh, 2013:214) Hema cymme fia je oBakaB U3BeIITaj y ofgpeheHoj
Mepy IIpeTepaH, a/Ii HaM JIeTI0 OC/IMKaBa aTMocdepy cTpaxa Koja je Bajana
M KOJ IONMUTUYKM ITaCHBHOI CTAaHOBHUINTBA. Tepop jecTe HeyTpammcao
HOMUTWYKE NIPOTVBHMKE, a/M HYje MOrao y HOTIYHOCTM HY KOJ] HAalIMX
rpabhaHa, a HQPOYUTO Y MHOCTPAHCTBY 00€30eUTH JIETUTUMUTET HOBOM
cucTeMy. 3aTo je, Kao IITO CMO PeK/Iy, 61Ia MoTpe6HO M3BECHO TaKTMYKO
HONYIITake Y HaMYApUBabe.

[IpuxBaTameM KOMIIPOMIICA ca yMepeHNM rpahaHcKiM monmuTindapuma
n KpameBckom Bnajjom y JloHmony, bpuranum cy yBepeHM [a mUXOB
HONMUTUYKY yTULAj y JyrocnaBuju Huje usbpucan. Ha taj naunn KIIJ je
JIOJJaTHO IIONpaBWIa CBOjy MehyHapopHy NO3MLMjy M IIpe CBera, CBOj
TI0/I0Kaj Y OIHOCY Ha rpabaHcKe cHare OKyIbeHe OKO Kpasba.” [Intame je
fa M OV OIMjeHM BOJHUM yCIeCUMa jyrOC/IOBEHCKY KOMYHMCTY MIMasu
6110 KaKBMX 0031pa IIpeMa KalMTalncTuMa ca 3araja, fa ux y ToMe Huje
cripevyaBasa Cra/biHOBA IOMUTHKA OfpyKaBama JOOPIUX OHOCA Ca paTHUM
caBesHnuyMa. CoBjeTu Cy cBUMa, Ia U jyTOCTIOBEHCKMM KOMYHUCTUMA
CaBeTOBAJIN [ia OJ/IOXKe PeBOMTyLIUjy ¥ ia capab)yjy ca ymepeHum rpahanckmm
JIeMOKPAaTCKUM cHarama. ,Hemojre ombutu pasrosope ca Illy6ammhenm,
HIKAaKO X HeMojTe ofg6utn. Hemojre ra ogMax HanmacTy — ia BUAVMO IITa
oH xohe. PasroBapajre ca mMM...“, rTOTOBO MaHNYHO je Boha I]pBene apmuje
cpenuHOM 1944. ropune y Mocksu y6ehusao Munosana BHunaca. (Hunac,
1990:51)

Y 10 Bpeme CTa/bMIHOBY CaBeT) CXBATaHU Cy 030V/bHUje Off BOjHIYKE
Hapenb6e. Anu, Huti ¢y CoBjeTy MOIIM IIPeyro OKJIEBATY M MCIIO/baBaTH

2 Cnopasym Ha octpBy Bucy msmeby HKOJ-a u Kpamescke Brmame 16. jyna 1944. ropuse
nozipasymMeBao je fga : Kpamescka Bmaga 6yme cacTaB/beHa Off ,HAIPE[HNX [€MOKPATCKUX eleMeHaTa KOjy Ce HICY
koMrpomurtoBanu y 60p6u nporus HOII-a; ja KpasbeBcka Bajia ,,0praHN30BaHO MOMasKe TAPTU3AHCKY BOjCKY; 3aTUM,
Ja IpuCTaje fja MUTambe MOHAPXIje 1 ApXKaBHOT ypebera 6yne fedMHNTUBHO peleHO HAKOH KOHAYHOT ocnmoboberba,
3aTUM, LIITO je HAPOYMTO BAXKHO, /a IPMXBATa CBE TEKOBJMHE HAL[VIOHA/IHE U IEMOKPATCKe M3BOjeBaHe Y TOKY TPOrOfIUIIIHhe
6opbe, fa opaje mpusHame HOBJ u Jocumy Bposy 1 ocysu cBe u3/ajHIKe KOji Cy jABHO MM IIPUKPUBEHO capahusamy
ca okynaropoM. Jby6onpar Jumuh, Victopuja cprcke gpsxasHocTtu, Hou Cap, 2001, 280.
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03y HECUTYPHOCTYM IIpeMa 3allafiHUM CaBe3HUIVIMA, HUTU Cy HallX
PEBOJTYIIVIOHAPY MOIJIV, IOy T Mal)ap CKMX M/IV 4eXOCTIOBaYKIX KOMYHICTA,
J0/Ie  MICKPEHO TOJepyucaTy IPUCYCTBO TpabaHCKMX monmTmdapa.
YocTanom, OHM Cy Y OGHOCY Ha ,APYroBe” M3 OCTA/INX VICTOYHOEBPOIICKIX
Ap>KaBa 3a TaKO HELITO MMM HajMame pasora. J mopen tora wmro je y
oBMM JpxkaBama cehame Ha MehyparHy Kpusy nmbepanHe geMoKpaTuje
6110 >XMBO U 72 je 360r TOra MHOTOOPOjHUM IOUTUYAPUMA, HAPOUNUTO
VIHTEJIeKTya/IMMa, I1a U BeheM Hey CTaHOBHUILITBA, COLMja/lHA IIpaBfa
Y eKOHOMCKa e(pUKacHOCT Ommm BaxHMja of Bpahama Oyp»0oackoj
IIeMOKPATHju, IJXOBO YUBpIINMBabe IOYMBAJIO je HajBUIIe HA CTPAXy OFf
COBjeTCKMX TeHKOBa. ¥ ucto Bpeme, KIIJ je y JyrocmaBuju 6mma cBemohHa.
Ibena cuara je ocum 6mmckocty ca craBHOM LlpBeHOM apMujoM, 3acCHUBaHa
Ha BE/IVIKMM BOjHMM YCIECVMa Yy TOKY para, Iopasy M AVUCKPeNUTOBAmY
rpabaHcKor aHTMQAIINCTUYKOT HOKpeTa, eHTY3MjasMy U €HEpIUju CBe
MHOTOOpOjHMjer YWIaHCTBA M CBENPUCYTHOj >Ke/bY 3a IpoMeHama. Jmak,
TIOpef] MCTMHCKOT TI0JIeTa, HApOYNTO OMJIa[iVIHe, KOHTPO/IA HaJl APXKaBOM,
CTAaHOBHUILITBOM, U IIpe CBEra, HaJl CBMMA KOjM Cy Jpyradmje MUCIVIIN,
TII0YMBaJIa je Ha YeTNIHO]j OfTyYHOCTH Jia ce IIpey3Me B1acT. OBa OfIyqHOCT,
JICKOBaHAa y YeTBOPOTOAMIIIYM OKpIIajiMa IPOTUB OKYIATOpa, aayu U
OTOpYEHMX IPOTMBHMKA PpeBONyLMje, HMje TpIena KOMIIPOMUC, HUTHU
ofarame Opicama ¥ HajMamer noficeTHNKa npehammer apymrsa. OHa
HIIje M3a31BajIa CaMo 3e€01bY 11 CTPax KOJl OHMX KOjy Ce HIUICY OfyILIeB/baBaIn
MerajioMaHckuM ob6ehamuma, Beh ce ogmax o ocnobahamwy HeMUIOCPIHO
obpymaBana Ha cBe Koje je IlapTuja go>kmB/paBasa Kao IPEeTHY HOBOM
IIOPETKY.

Pa3apa>k/bMBOCT je HAPOUNUTO JOIasWIa 0 U3Ppakaja Kajja Cy y HUTaby
6wy npenparHy nmonmuTudapu u rpabancke crpanke. HakmoHocTy Huje
OuI0 HU IpeMa OHMMa KOjU Cy UX y MehypaTHOM Iepuopy y M3BeCHOM
CMICITYy CHMIIATVCAIM M Ca KOjUMa Cy pelaTMBHO Omicko capabusamm.
CBako CaMOCTalHO IIOJIMTMYKO OIJAIlIaBalbe CMATPAHO je TEeIIKOM
nposokanujoM. Yak u kaga je mpompaheHo ca 06aBe3HMM BelndYameM
HOB-a u Jocuna bposa Tura. Tako je dparompy6 JoBanoBuh opmax 1o
ocnobohemwy Beorpaga, HeKONMMKO Mecely IHOCTIe criopasyma Ha Bucy,
yXaIleH 300T KpaTKOT JIeTKa KOjuM IT03VBa ce/bake 13 OKo/He beorpaaa
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na noby ,y mro Behem 6Opojy n mosgpase Llpseny apmujy“*To je 6mma
Haj6o/ba IIOPYKa eMy ¥ CBMMA IpyTrMMa KOMMKO je 1 Kako je KITJ cipemua
na capabyje. IlommrmukmM maprHeprMa u3 rpahaHCKuMX CcTpaHaka ce
MOpAJIO JaTy [0 3Hama ja he KasHa 3a CBaKy IMOIMTUYKY Paj KOji VICKade
13 3aJ]aTUX OKBYpa OUTH CyAcKa a He monmnTidka. Huko Huje Morao mMaTn
AUIeMy Ja je Koaauuyja obryHa IpefcTaBa y K0joj Cy M Kymuce Oue
Herorpe6He. [la, umak, TeXxma Jja ce HEKaKO Harofie ca HOBOM Bjaihy,
Jia ,,CIalaBajy LITa ce CIIacUTy MOXKe', O1JIa je KO MHOTMX HeOYEeKMBaHO
cHaxHa. Muas Ipor je Taj nopus rpahaHckux nmomtuyapa fga y4ecTByjy y
KOQJIMLIIOHO] B/IA[IN Y KOjOj KOMYHMCTH MIMajy JOMMHAHTHY y/IOTYy CMaTpao
CBECHUM >KPTBOBAambeM 3a Hapof, JeMOKpatujy, crobony...,Mu xohemo
YIJIaBHOM NCTO, Y BeIMKOj MHYjU. bpaHnhemo eMoKpaTcKy mpeonorujy
Off TeHJEHIIVja TOTA/IMTAPHMX, ¥ YyBaMO OHaj HecpehHu cBeT o 6OMHMX
VICKYIIeha PEeBOTYLMOHAPHUX HOKTPUHAPCKMX eKCTPEMHOCTH... Mama je
cpamoTa OMTHU IpeBapeH Of] HeJOoja/IHUX CapajiHuKa, Hero npenybeheno
padyHame ca HeycrexoM. TaKTyKa 1 OIIpe3HOCT HUCY 3a Ofi0al[Bambe, aju
oHe He Mory 6uTu Bogwbe. (Ipor, 1990:653)

Hewma cymme ga ce 60pOeH MEHTAIUTET KOji je paT MOAICTaKao, OCIe
ocnob6obema Kop ojenHMX rpahaHCKUX MOMMTIYApa II0jaBMo Y OJTyYHO]
HaMepy fla ce IO IIeHY BJIaCTUTe >KpTBe OpaHe Mpieany U HAIVIOHATHN
uHTepecn. He cMejy ce 3aHeMapuTy HU BelIuKU NpUTUCIN U yoehnBama
3a ylasak y Blafly, Koje Cy M30ermu HMOMMTHYapy TPV Off 3aIllaJHMX
caBe3Huka. Ho, 6110 je 1 omopTyHMCTa, KOj) Cy JIaKO IIPENO3HaIN HOBE
OKOJIHOCTY, U KOje HUje Tpebaso IMyHO MOJUTK Ja IPOTyTajy KHEHIy U
y4ecTBYjy y npencTasu. Kaga cy npeysenu ynore, ocTaszo UM je caMo fia
Ce HaJlajy ¥ CBOjCKM TPY/ie [ja Ce€ OHO IITO je II0Y€eI0 KOMUYHO He 3aBpIIN
TParn4yHo.

3anpaBo, komnpomuuca of crpane KIIJ Huje Hm 6umno. Cropasym
Tuto-Illy6ammnh omoryhasao je pag rpabanckum cTpaHkaMa, rapaHTOBAaO

3 Jparompy6 JoBanosuh je y ume HapopHe cebauke CTpaHKe Hammcao jeTak ,,bpaho cempaun
KOjUM IIOpeJ] I03MBa Ha CBeYaHM JOYeK ocnobopmiala yKasyje a Cy OH M merosa cTpaka, noper KIIJ, 20 ropuHa
IIponoBefiau cpafy ca Pycujom. Y neTky ce HapoumTo mcrtude pa je Hapopna cemauka ctpanka y HOII-y
»II0l MapiuanoM TUTOM ydecTBOBaIa Kao Lie/MHA“ M Jia je y paTy ,usrybmna ceoje Hajsubenmje 6ople, ce/pake 1
uHTeNeKTyane . Xaliema ra Hije CIIaciIo HY MCTULabe KPYIIHUM CJIOBMMA MMeHa Mapiuana CTa/byHa M Mapliana
Tura. Hanme, oxgmax je yxammen omnanunan Hosuna Bebkosuh, 36or nemmbera neTka, a JIparomy6 Josanosuh nsa
JaHa KacHuje, 22. okto6pa 1944. gonme, 360r mucamwa tekcra. JJparopy6 Josanosuh, ,,Cro6opa of crpaxa‘, Visabpaue
NonUTUYKe pacnpase, beorpazn, 1991, 377.
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cnobofy yApyXMBama M IOMUTUYKe crnobone. Mebyrtum, xomyHmcTu
yOIILITe HICY HaMepaBa/l ia OUITY]jy cliopasyM. buiio je HerpuxsaT/bUBO
lla ce BJIACT M3BOjeBaHa y paTy M PeBOMYLVjM M3ryOM Ha CI0OOLHUM
usbopuma. 3a BUX je KOMIPOMNC IPeACcTaB/ba0 OOMYAH HOMUTUYKYI
MaHeBap, a He IIpyUXBaTame NapraMeHTapHe fgeMokpatuje. (Ilerpanosuh,
1971:400) VictuHa, 3anap je Ha pasHe HauymHe Bpimo npurtucak Ha KIIJ,
He caMo ja yucnyHu nocrojehe o6aBese, Beh mpuxBaTy M HOBe YCTYIIKe.
Tako cy npeko Kpumcke npenopyke ¢ebpyapa 1945. roguHe HacTojamm
fla [OAAaTHO IIOIpaBe IIONI0XKAj MOHAapXuje M IIpefpaTHUX CTpaHaKa,
npenopyuyjyhu nonyny ABHOJ-a HeKOMIIpOMUTOBaHMM IOCTaHUIIMA
Hapopne ckymmrune KpameBune Jyrocnasuje nzabpanux 1938. ropune.
MebhyTuMm, ofIydHn peBOTYLIMOHAPU Ce HU OBOTa IIyTa HICY IIPeTepaHo
y30ymum.

Hanme, 3amaguy caBeHuny cy yuspirhmsami monoxxaj rpabaHckmx
CHara Ha OCHOBY BJIACTUTUX IIpe€[iCTaBa U MouMama JeMokparuje. To je
610 jemaH of pasjiora HIXOBOT Heyclexa. 3a KOMYHICTe je CXBaTame, 1a
je Iy panusanyja IoJINTUYKOT XKMBOTA OCHOBHY IIPEAYCIOB IEMOKpaTHje,
npesasubeH, mbepanHu KoHIenT. Ibuxose mocTaBke 3acHMUBaJIe Cy ce Ha
JlersuHOBOM 11 CTa/bMIHOBOM Y4€IbY O IMKTATYPU IIPOIeTepHjaTa, TPy YeMY
ce B/IaCT He MOXe JenuTu. VICTuHa, 1 KOMYHUCTY Cy CBOjy OpraHMU3aLujy
Ha3Ba/lM NAapTMjOM alIy HUKafla HUCY NPUXBATWIM IHapnyjanHocT, Beh
Cy UCTUIIA/IM H€H CBEHAPOJHM KapaKTep, KOju Ce OITIEfA0 Y KOHTPOIN
L[EIOKYIIHOT ITOJIMTUYKOI ¥ JIPYIITBEHOT >XMBOTA. decTo mosmusame Ha
IeMOKpaTHjy IMapTIjCKMX opraHa 1 pyHKIMOHepa y JyrocinaBuju Ha 3anany
je TyMadeHO Kao yb6akaBame PeBOTYLIVMOHAPHUX TEXIbU U HarOBEIITdj
IbJIXOBE CIIPEMHOCTY 32 IIOfieTy BacTy. MehyTiMm, oBa CipeMHOCT HMKaJa
HMje 61Ia Haye/lHOT KapakTepa, Beh Kao IITO CMO peKIyu, TaKTUIKO
IpUCTajalbe Ha YCTYIKe Koje Hucy mormm usbehm. Yocramom, KIIJ je y
Mmeby paTHOM Iepyofy moKasaia Kako ceé MOTYy MCKOPVICTY ITOTOJHOCTH
BUIIIECTPAaHAYKOT crcTeMa. Kop 1IX je nb yBeKk 6110 BayKHMj1 O popMe 1
npouenype. AKOje yCIiocTaB/bakbe allCoTy THE BJTACTVI MOIJIO OJ TV O/IaKIIIaHO
IpUXBaTalbeM NPYBUIHMX OOJNKa MaplaMeHTapHe AeMOKparyje M joIl
aKo ce To 3axTeBa off cTpaHe CosjeTckor CaBesa, OHJja IpeJ KOMYHUCTIMA
mypom EBporne HuCy ocTojaie NOMUTUYKe HY MOpanHue guieme. Tako je
u BohcrBo KIIJ 6umo cipeMHO fla ofurpa pefcTaBy ca CLieHap1joM y KojeM
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cy MasoOpojHM rymuy rpahaHcKuX cTpaHaka IpMKasaH) Kao HApOLHU
HeIpyjaTesbl, ApyKaBHY M3/ ajHNULY, IV YH, TULleMEPHY eKCIIOATaToOpyu
u MopaynHe crnopo6e.HapaBHo, HemTo 6oj/pa yora HaMermeHa je OHMMA
KOj¥ Cy ce IIOTIYHO OffpULIa/IX BAIACTUTOT HOMIUTUYKOT UeHTUTeTa 1 6110
KaKBe CaMOCTa/THOCTIL.

Tako ma mpuBpemeHa Byaja, Koja je dopmupana 7. mapra 1945.
TOIVHE M KOjy Cy cauMmaBa/y M TpabaHCKM MONMMTHYApH, HUje MOIJIa
OuTHMje yTULATK Ha peamm3anyjy 3anpraHux mweesa KIIJ. Ocum mro
Cy IPUINYHO jeJHOCTPAHO IIOCMATpaayM CPICKO Ce/balliTBO, 3amaf je
HOTI[EHMO Pa3HOBPCHOCT CTaBOBA U ITIEAUINTA MPeAPaTHUX HOMUTUIKIX
cTpaHaka. V3ysumajyhu Mwnana Ipoma m pemummuno Ilyteja n
[ly6ammha, cBu MyHMCTpY TpahaHcKe IpOBMHUjeHIMje OMIN CY TONMKO
OITYMILEHN KOMYHUCTMYKOM CHAaroM fia Cy OeCIOTOBOPHO ,CHIeHVIN
NMMHUjY" IpeMujepa M MUHNUCTpa HapoaHe ofOpaHe Jocuna bposa. Vcruna,
OITYMIbEHOCT je Hajuernhe mpousmtasmia of CTpaxa, aay je OMI0 U OHUX
KOjJ1 CY Ce ICKP€HO C/Iarajiy ca IojeiHIM e/leMeHT/IMa HOBOYCIIOCTaB/beHe
IpylITBeHe apxuTeKkType. Ilopey Tora, Blajia ce peTKo cacTajaja, TaKo fja Cy
HajBXHMjU ITOCTIOBY U Jla/be 06aB/baHM IIPEKO HapOJHOOCTOOOVITauKIX
onbopa, a mpe cera [Tonmuroupoa LK KIIJ. (Inmnuh, 2001:312) Vcto Tako,
pesonyumonapuau Mapui KIIJ y npaBiy ycrnocTap/bamba mbeHe allcolTyTHe
BIAaCTM HMje Yy3#pMazna HUTM ycnopuna Hu IlpuBpeMeHa HapopHa
CKYIIITMHA. Y CK/Iafy ca npenopykama Kpumcke xoHdepennuje ABHOJ
je mpeumMmeMHOBaH y IllpuBpeMeHy HapoiHy CKyNIITUHY U [ONyHeH
YIaHOBMMa TOCTIefilbe jyrocrnoBeHcke Haponne ckymmuruae. ®opMaaHO
KOMYHMCTH CY UCITYHWU/IM CAaBe3HMYKM 3aXTeB, a/il TO NPAKTUYHO HUILITA
HUje 3Haumo, jep je monyHa ABHO]J-a rako ypabhena (Hacympor 123 HoBux
6110 je 365 cTapux, OHOCHO KOMYHUCTMYKIUX ITOCTIaHMKA) Jla OHA HY Ha
KOjJ Ha4MH HUje Morya yrposutyu npemoh KITIJ.*

MebhyTtuM, 4ak HM IIpUXBaTambe HaMEeHeHe Y/Iore Hije rapaHTOBaIo

4 Y npepory 3a npomnpeme ABHOJ-a HoBuM nocmannimma, KOHCTaTOBAHO je fla ce parogena
MaH/aTa He PyKOBOJY IIPOLIEHOM CHAre [OjeVHIX [IapTHja 1 TPYIIa, jep HaBOAHO MHore cTpaHKe Beh nmajy y ABHOJ-y
Behy mm mamwu 6poj cBojux wranosa. Tako fa je CaBes seM/bopaHyKa Tpebao fa fobuje 15 mocnanmka, JJeMokpaTcka
crpanka 10, HapopnHa-ce/pauka ctpanka 10, Perry6iukaHcka crpaHka 6, CaMocTaniHa leMOKparcKa CTpaHka 5, Ipyma gp
ViBana Illy6amnha 5, Conujanuctuyka crpanka 2, Counjan-geMmmkparcka crpanka (Hegepko [IuBaly) 2 mocnaHuka,
Ipyma ,Hampen 2 n ocranum rpynmama u mojeamuummMa 13 mocmannka. Bpaunko Ilerpanosuh, Momumno 3euesnh,
Jyrocnosencku denepanusam II, 188, 189.
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y4ecTBOBame Ha MOMUTUYKOj cueHn. IIpefpaTHe MOMUTHUYKE CTPaHKe Cy
Mopasie ia KOMyHVCTUYKIM B/IaCTIMa IIOfJHECY 3aXTeB 3a Offobpeme paja
CTpaHKe WIN Ja IOTINIIY u3jaBy o npuctynamwy HaponHom ¢ponty. ok
je IpBY Ha4MH MMao IOHIKaBajyhy HaMeHy, I7ie je O CaMo ITOYeTKa CBUM
3ay[HTEepeCOBAHMM IIOJIMTUMYKUM aKTepPUMa jaCHO CTaB/beHO IO 3Hamba
Off 4uMje MWIOCTY 3aBMCH IVXOBA MONMUTUYKA CYAOMHA, APYrM HA4MH je
oHemoryhaBao ¥ MMHUMAa/lHY CaMOCTa/JHY aKTMBHOCT. Jep, KaKko je TUX
maHa mucao Jyna bomkosuh, Hapogun ¢poHT Huje 6una oprannsanyja
CTBOpEHa ,,Ha 6a3y paBHOIPAaBHOCTY CTPaHaKa yueCHMIA, Beh caMo yMeTHU
OKBUp 3a MCK/bYYVBY BJIaJlaBUHY MamblUHe OKyIUbeHe Y KOMyHMCTIYKO]
crpanny. (IlerpanoBmh, 1964:176)HberoBa ocHoBHa cBpxa je 6uma ja
ce IITO /aKiue 1 6pxe rpahaHcke CTpaHKe aCHMIIY)y ¥ HECTaHY y MOPY
KOMYHMCTMYKMX opraHusanuja. OCuM AeKnapaTuBHe, UCK/bydeHa je 61710
KakBa MOryhHOCT paBHOIIpaBHOT ofHOCa OBUX rpymnanuja ca KIIJ. Axko je
¥ 6110 TaKBYUX KOjU HMCY BEPOBA/IM YIO30pemNMa IOUTIYAPA, ITOIYT
Hyne bomkosuha, 3abmyne cy um Beoma 6p30 pasBejaHe.

HenyHux Mecer gaHa mocine OcHuBaukor koHrpeca ®@ponra 3amoderne
cy nsbopse akTuBHOCTH. CBaka off cTpaHaka y HapogHoM ¢ppoHTY MorIa je
Ha 3eMaJpackoj mucTy Mapiuana Tura ncrahm cBoje kanpupare. To je, kako
kaxe [Iparompy6 JoBanosuh, 6uo mHTenureHtaH mnotes. Hamme, momro
je BaH(QPOHTOBCKA ONO3MIMja 06jaByIa aCTUHEHINjy, KOMYHUCTUMA je
6o crano a u3ByKy 1ro Behu 6poj pynu Ha 6upanuiira. To cy mocTurim
cTBapajyhm unysujy Kop /byay fa I1acajy 3a cBoje IapTujcke KaHauaare. A
3arpaBo, y TaKBUM OKOJIHOCTMMA Brany je 6mmo cBejeqHo K0joj mapTuju
je paHmMje MpuUIafla0 KaHAKUJAT, CaMO KaJla Ce Ha/lasy Ha HEeHO] JIMCTIU.
(JoBanosuh, 2008:108) MehyTum, KOMyHMUCTMMA HU TO HIje OMIIO OBOJ/BHO.
V360pu cy 6unm mpeanHa IpuiIKKa Ja DOJATHO Ojadajy CBOj HONOXKaj Y
OfIHOCY Ha ocTajie cTpaHke 13 Haponnor dpponra.llpn yemy, paBHOIIpaBaH
TpeTMaH y M300pHOM IIpoliecy Huje fonasuo y o63up. KomyHmcrnma
je b 610 ycIocTaB/babe alCONyTHe AOMMHAIVje, a CMamuBame Beh
ocTBapeHe Mohu, Huje 6110 IPUXBAT/BUBO HY Y OJHOCY Ha OHe KOj CY OMIn
BepHU ¥ Tafjia noTpebHn caBesuny. CBOjUM KOAIMIVOHNM IIapTHEpUMa
HAMETHY/IU Cy JIene3y IPUTUCAKa, OrpaHNdema 1 mpenpeka. OcuM mTo
Cy OMeTanyM M Ha pasHe HauuHe caboTMpanu Npeau3bOpHe CKYIOBe,
oHeMoryhaBa/m Cy KaHAMIOBame MCTAKHYTMM CTPaHAYKUM IIpBalyIMa,
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usMuIbajyhu cBakojake pasmore.” HenpujatHuMm usHeHabemwyuma kao
na Huje 6mno Kpaja. HajoesouHuje moHwkemwe rpahaHckux crpaHaka u
nonutrdapa 13 OpoHTa HacTymmio je MpUIMKOM (opMupama JINCTa.
Kako je Ta mackapaza ¢yHKuMoHMcana BUauMo u3 V3jaBe o ucTynamy
3em/popasHnyKe cTpaHke u3 HapopgHor ¢ponra. Ilpema JsjaBu, Taksa
opnyka je ycnepuna jep je Hapomguu ¢poHT onb6mo ma 3eM/bOpafiHUYKO]
cTpaHiy oMmoryhu moceOHe 3eMasbcKe /MMCTe Ha UM300pUMa, Kao U 3aTO
IITO CY HEKU WIAHOBM CTPaHKe KaHAMUTOBaHM 6e3 ofobperma CTpaHauKMX
opraHa. (Komrynnuna, 2011; YaBomku, 2011:168)Victe npobneme nmae
cy n ocrane crpanke y HapogHom ¢ponTy. KoMyHuctn cy, kako Ham
caommrasa Jparompy6 JoBaHoBMh, ,,/JO Te Mepe HaBa/bMBaIM fia HA ey
CBaKe cpecke ucTe Oyfe jemaH IpBoOOpal, JTOKaIHW VIV CPEeRMIIHY,
Zia je 6wIo yHampep ako moroguty pesynrar . Kaga ce moxkamio Momu
MapxkoBuhy fa cy nmucre ,Tako nocrapjbeHe jja he y ckynutvan 6utu 95
OJICTO KOMYHUCTA", JOOMO je JJAKOHCKYM OATOBOP Ja ,TaKo Hapop xohe.”
(JoBanosuh, 2008:109)

Hapopza Bojpa je 6mi1a jou AUpeKTHMja Y HallajyiMa Ha OHe ITOJIUTIYKe
CTpaHKe Koje cy onbujane capapgmwy ca KIIJ y okBupy HapopgHor ¢ponTa.
IbuxoBu WIaHOBY, a HAPOUUTO QYHKIVIOHEPY ONTYXXVBAHM CY 3a CBa 3714
oBora cera. HajBuie cy HamagaHy OHM KOjyU CY IpyXKamyu OMIO KakaB
orrop. Mebhy ®muma ce HapoumTo MCTULIAO TIpefcefHUMMK [leMokpara
Munas Ipon. OH je jour kao uiaH Braje, 3ajeHO ca CBOjUM IpUCTannIiamMa
(yxynHo 17) y IIpuBpeMeHo0j HapOHOj CKYNIITIUHY, 300T CYIIPOTCTaB/bamkba
MAacOBHMM pelpecujamMa ¥ WHCUCTHpama Ha 00a3pyuBUjOj NPUMEHU
PEeBONMYLIMOHAPHOT 3aKOHOJaBCTBA 1 IIOMITOBalba MUHMMAJTHE IEMOKpaTCKe
npolefype, ONTY>XUBaH Off KOJlera MMHUCTapa ,/ia [0 caJia HUIZe Huje
uspnunto ocymuo JIpaxxy Muxannosnha“ (Papmojesuh, 2014:296) VHaue,
y TUM MecelIMa PeXuM je y 60pOu ca CBOjUM IPOTMBHUIIMA OJIAKO
KOPUCTMO IIOjMOBe, ,CapaJHMK HeIlpujaTe/ba” WM ,M3[ajHUK Hapoma“
Ay, omako M3roBOpeHa ONTYy>k6a, 3HaumIa je 0361/pHO yrosopemwe. OHa,

5 HapounTto cy wrycTpatuBHM IpuMepyu ca KaHpampatuma Hapopme cebauke cTpamke, Taja
HajBOKHUUM U HajucKpeHujuM capapguuuuma KIIJ. 3abpamuBanu ¢y KaHAUAATYPY YaK ¥ /bYAMMA KOjUMa CY, MOMyT
Jlexe Mapkosuha Hemuu 36or yuemha y nopusamy ycranka samamumm Kyhy. JIparomy6 JoBanosuh HaBomy cujacer
CIMYHUX NIPYMepa, a OBOM HpMIMKOM HaBelheMo camo Hajymevar/pusuje: PhaBo ce mocrymmno ca [IparociaBom
®ummosuhem 13 JasopHuKa Kop Braguuuposana, HammmM nornpencenankoM. OnemoryheHo My Hje 1a ce KaHAUAYyje,
€aMo 3aTO LITO je IIpe paTa Ha PeXMMCKUM n360pumMa 6110 6upaH Kao OIO3MLMOHAP 3a NIpeAceHNKa omuTuHe . Vicro,
115.
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VICTMHA jOII HUje O1Ia M3TOBOPEHa jaBHO, Beh y yCKOM KpyTy /byaM U Kao
TaKBa 3HAYMIA je BpIIele NMPUTUCKA Y IWbY 3ays3faBama rpabaHCkmx
IONUTUYAPA U JPYIUX jaBHUX IMYHOCTIU.

MebytuMm, nomro je Iponm HacTaBumo ha ce OIyYHO CYIIPOTCTaB/ba
cTaBoBMMA BehyHe y Blagy 1 He caMo IITO je ofbuo ymasak y Hapomgan
¢dpoHT, Beh je akTMBHO 106Mpao MPOTUB BWeroBor popMupame,® yopso je
II0CTA0 MeTa 3a Iyljamkhe 13 HeOTPAaHMIEHOT apCeHasla MpeTHI, ONTYXOu
u K1eBeTa. Hamajgy cy HapounTo MHTEH3MBMPAHM IIOC/IE HeTOBe OCTaBKe
ca MecTa nornpeacegHmka Biaage [JPJ. YBupeBmm ma Kao Ap>KaBHU
bYHKIVIOHEp He MOXKe CMMPUTI CTPACTH, CIIPEYNTY VIV MaKap yOmaxuTu
PEBOYIVIOHApHE IW/beBE, OCUM OCTaBKe, HeMy HMIITA APYro M Huje
npeoctasno. Vmak, ocTaBka U alCTUHNpambe CKYIIITHHCKIX 1360pa, joI
HIICY 3HAUWIN U Ja Ce OBaj IOAUTMYAp IIOBYKAO M3 IOMUTHUYKe 6opbe.
OmnosumnyoHo feoBame HACTaBMO je INPEKO YIPaBO Taja OCHOBAHOT
nucTa ,JleMokparuja“. AyTOpckuM wiaHnyMa y ,,JleMokparuju“ morao je
00pas3IoXUTY YWIAHCTBY, foMahoj U cTpaHOj jaBHOCTH, pasiore 3a 60jKOT
usbopa. Taza je To Kao u caja, 610 MPWINYHO HENONy/IapaH MOMUTUIKI
II0Te3, ¥ OIacaH II0 CBAKOTa KO Ce Ha OBY Kpajilby Mepy OIydl, jep Cy
TYIMe aKTepy OBAaKBMX OJUIyKa caMy cebe VICK/bY4MBaIM M3 HMOMUTHYKE
yrakmune. Jnak, saxBapyjyhm omrydHMM ¥ 6eCKOMIIPOMICHUM
aKLMjaMa, oH je y ounMa jaBHocTM amu u KIIJ moctao croxxep oko Kojer
Cy ce OKyIUba/IMe aHTMKOMYHMCTMYKe cHare. Tako #a je 3a Majo Kora
npefcTaB/bano n3HeHahemwe mTo je yrpaso y Jlemokparuju 27. centembpa
1945. ropuHe o6jaB/beHO ,,CaomIITehe YAPY>KeHNX ONMO3UIVIOHUX CHara
O Hey4ecTBOBamY Ha M30opuMa. Y TEeKCTy ce KOHCTaryje ma rpabhancke
CTpaHKe y OHO3MIUjU — JIeMOKpaT!, pajMKaay U 3em/bopagHuny Hehe
yd4ecTBOBATU Ha U360pyMa jep Cy Cy M300pHY 3aKOHYU VICK/BYYMBO Y CITYXKOU
pexnMa. [To BUX0OBOM MUILIUbEY ,,jeHa KoHcTUTyaHTa 13 TakBMX N360pa
He MO)Ke IMaTy IIpaBa HY MOTYhHOCTM [ia pely Telke npo6ieMe y 3eM/bM .
(Jemoxparuja, 27. cenrembap 1945)

6 V jexy mpurucaka 3a ynasak y Hapoguu ¢pponr Mwtaun Ipon ce Huje caMo 3afj0BO/baBao
opOujareM IPUCTYIIaba 0BOj OpraHu3alujy, Beh je Harosapao u nmonMrTyape U3 APyrux CTpaHaka Koju cy ce Beh jacHo
mexmapycam kao uckpenn capaguuy KI1J. Iparoby6 Jopanosuh Hac nudopmumie o oBoj Iponosoj akrusaocTi: ,,Caza
je amezI0Bao Ha MeHe Jja ce He yIIyIITaM CyBMILe y capajiiby ca KOMYHMCTUMA 1 fia He pajuM nporpam Pponra. Bu He
[IpUITajiaTe CaMo CeOy 1 CBOjOj CTPAHIM, Hero Lenoj 3emby. Tpe6a fa ce uyBate 3a 6ygyhuoct.” [Iparosy6 Joanosuh,
Iomntuyke yciomene, Kiura 8, 38.
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OcuM 0BUX, CTPOTO MOMUTUIKIX aKTUBHOCTY, [por je mymryhnu wianke
y OBOM JIVCTY, II0Ka3a0 XpabpocCT, IOMUTIYKA YBepewba, a IIpe CBera, LITo
je 6uia IpaBa peTKOCT KOf HallleT Hapofa y TO BpeMe, AYOOKy HallVIOHA/IHY
cecT. Jlok cy cBu hyramm mmm ca ammaysuMa HO3[paB/baly KOMajiambe,
HAllMOHA/IHO pasbujame 1 Opucame TeKOBMHA OCTBAPEHUX Ca OTPOMHNM
XpTBaMa, Munas [porn je u cam 3Hajyhm ysamygHOCT cBOra paja u BelMKY
OIIACHOCT KOjy OH HOCHM, JJOCTOjaHCTBEHO OPaHMO CpICKe HallMOHa/IHe
uHTepece. CMarpao je f1a aprymeHTy 3a defepanto nsasajame LpHe fope
u MakefioHMje He MOTY O6MTV HV €eKOHOMCKY HY HallVIOHa/IHU. ,Kaza je peu
o Maxkenonuju 3a Cpbe je ucrpey ceHTMMEHTA OCTaJIO MuTame wiyha. V
TO je OHO IITO Ce Ha HAIllOj CTpaHy IIpe CBeTa MIMa Ha YMY KaJi Ce IIOB/Ia4M
HeZlle/bUBOCT HMje Mopase u Bappapa® (Ilerpanosuh, 1977; lltpb6a,
1977:155)

3a 1O Bpeme, ocuMm Jame IIpomanoBuha koju ce Ha cegHMIIaMa
Hapognsor ¢ppoHTa TpoTNBIO GopMMpamy LIPHOTOPCKE HallMje ¥ CMaTpao
ma cy Cxompe um KymaHoBO cprcku rpajoByu, cTpaHke y HapogHoMm
GpoHTY HIICY MMajle BpeMeHa Jja IIPeTepaHo Pa3MUIIbajy O HeyBasKaBarmby
CPICKMX HallMOHATHNX MHTepeca. 3alpaBo, TeK Cy KpajeM jieTa, IpUIpeMe
3a mpenn36OpHY KaMIlalby PasTOUTIIE HBUXOB Oe3M3ITIENHN IOTI0XKa]
y opHocy Ha KIIJ. Ilomto MM HMje [03BO/b€HO OCHUBaME JOKAKaTHUX
CTpaHaYKMX Of6Opa, TO Cy OuIe CTpaHKe ca YyIpaBOM U PYKOBOACTBOM,
amm  6e3 crpaHauke opranusanuje. (Komrynuma, 2011; Yapomkw,
2011:167)He camo fa je 1BMXOBO [ie/IOBakbe Ha 0Baj HA4MH OM/I0 IPOCTOPHO
orpaHuyeHo, Beh uM je omysera cBaka MoryhHocTu 3a obpahame, nHaue,
Beh NpwIMYHO 3alUIalleHMM CUMIIATM3epuMa. be3 Mpexe JIOKaTHMX
ombopa, y3 clipeyaBame OCHNBAaWma U pacTypama CTpaHayke IITamIre’
1 OHeMoryhaBama OpraHM30Bama MONMUTUYKMX CKYIOBa®, CTpaHAuKMX

7 JIuctoBMMa Koju HuCy KoHTponucanu of crpae KIIJ cyoyaBanu cy ca HelpyMepeHNUM, a 3a
cnobopHa, mubepanHa Apymrsa HeBuhenum nputucnyma. OcuM TOra ITO UM je yckpahuBaHO IITaMIame Off CTpaHe
HAI[MOHA/MM30BAHNX YNpaBa IITaMIapuja M OfOMjaba CUHEMKATa PajHMKA Ja IITaMIIajy OMO3MIIMOHE IUCTOBE,
busIIKY Cy HalagaHy IPOJABIM M CTPAHAYKM aTTUBUCTU

8 W nopep, Tora 1Ito je 610 jemyau KaugupaT Ha mucti HO y [upory, u mweros npeans6opHm
CKYII CTPOTO KOHTPOJIIICAH Off CTpaHe IO3HATOr MapTujcKor ¢pyHKImMoHepa Mumentuja Ilonosuha xao u momummjcke
npaTibe, JoUeK , KOMYHUCTHUKe OMIafiiHe 61O je OHaKaB Kako 1 JomuKyje rpabanckom mommrudapy. Yocramom,
KuBomucHN omuc JIparoby6a JoBanosuha, Haj6o/be OCMMKaBa IPUTHCKE M 3aCTPAINNMBaba KOja y BpIIeHa Ha IPBUM
¥ HajBOKHUJUM TIOCTePaTHIM 1360puMa. ,,VIcipeunu cy ce ucmper ayToMo6uia, IO ce ¥ BeMKOM 6pojy y yu,
HaKMTWIN Ce Kao 3pHa Ipo3fia. MeHe Cy HOTITYHO 3apOOM/IN ¥ yp/Ialy Cy fla Me 3aIjTyllle CaMo jefHOM maponoM Xepoj
Turol... Ja cam 610 yTOHYO y HelpujaTe/bCKI 3arp/baj OM/IAAMHALIA KOjU Cy BUKAIM MEHU y IOTWBAK, Y YIUN, Y UL,
KBAaCIU/IM Me CBOjUM IUbyBauKaMa., [Iparoby6 JoBanosuh, Ilomtuuke ycnomene, kmura 8, 120.
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aruTanyja 'y IPOBMHLIMJCKMM MeCTUMMa, U3y3eB KOMYHUCTUYKIUX,
IIPaKTUYHO U HUje OWIo.

JemuHo je 360r HaMepa B/IACTY Aa M3a30BY IOfieTIe Y U Jjajbe IPYIINIHO
cHaxxHOj XCC, 103B0/beHO XPBATCKOj PeIyOINKaHCKO]j Ce/badyKOj CTPAHIIN
Jla KOJIMKO-TONMNKO (opMIpa MpeXy OKpYXHMX ofbopa.’ Y mcto BpeMme,
JIOKQJTHM OF0OpY CPIICKMXTpal)aHCKMX CTpaHaKa, aKTUBUPAHY CYy I MEIMjCKI
IIPOMOBMCAaHM Of CTpaHe BJIACTY CaMO Yy CIy4ajeBMMa BplIera IMPUTHUCKA
Ha CTpaHayKa PYKOBOJCTBAa WM y ClOy4ajeBuMa M3as3MBama paclena y
CTpaHKaMa Koje Cy OIO3MIMOHO AenoBaje. OBO 3aIIallleHO YaHCTBO 110
MambIM MeCTVMaA je 3a 60pOy IPOTUB ITO3HATUX U NIPU3HATYX IpepaTHNX
IOMUTUTUYKNX MAepa OuIo Hajoobe OpysKje Y pykaMa peBOolTyLMOHapHe
BnacTy. HeMmnocppHo  HamajgaHum O CTpaHe  KOMYHUCTUYKMUX
dyHKIVOHepa 1 OpraHu3alyja, Kao 1 of CTpaHe HOBMHAPA, KOjU Cy ce
61ahermy OMO3UIVIOHNX HOMUTIYAapa YTPKMBA/IN IO CTENIeHY BYITapHOCTHI
Y HEyKyca, yBpefie 1 6e304He KeBeTe Off CTpaHe CTPAaHAYKNX Kojera u
Ipujares/ba, MOX/Ja Cy U HajTeXe Majajne CBe YMOPHUjUM M YCaM/beHUjUM
3arOBOPHMIIMA IIapJaMeHTapHe JeMOKpaTuje. PasopHO IICMXOTIOMIKO
JIejCTBO OBAKBMX HaIlafia MOIJIO je OMTY yMambeHO Y/MIbeHNIIOM Jia je CBYMa
6110 TI03HATO KO M3a BUX CTOj!, OfTHOCHO KO VIX je OCMIIC/INO, IVIAaHMPAO U
OpraHm3oBao. Ay, OBaKBa OpKeCTpMpaHa MoOyHa MIMasa je pyre, 3HaTHO
npakTMyHMuje numbese. OHM Cy, IIpe CBera, CMambMUBaIM JIETUTUMUTET
IONIUTUYKOT JieJIoBarba CTPAHAYKMX IIpBaKa M CAYXXMIM BaacTuMa 3a
€/IETAaHTHY e/IMMMUHALIV]Y CBOjUX ITOIUTUYKUX IIPOTUBHIKA.

Crora je Behunu rpabana y Jyrocnasuju ncxon HoBeMOapCcKux
usbopa 610 MO3HAT M IIpe HUXOBOT ofp)kaBamwa. Ila, mmak, u mopep
CBera rope pedeHOr, MOpaMo OMTH 00a3pyBM Kaja HOHOCKMO 3aK/bydKe
0 IIPaBOM PacIOIOKEeHY HApOJa M IerOBOM OBHOCY IpeMa HajBaXXHUjUM
HOMUTUYKMM TnTamuMa. Hamme, uMajyhu y Bupy fa je y oBO Bpeme
IIMPOM CBeTa MAOLUIIO [0 II0ja4aHOT paclojoXKemea Oupaua Ipema
PeBONTYLIMOHAPHUM MJ€jaMa M f[a Cy paTHU MOOeTHMIM, HapOYUTO ca
opeosioM 0ClobofNTe/ba, Y HAllleM HapOAY yBeK OVIM IOCeOHO LieHeHN,

9 XPCC-y Hucy mpap/beHe CMETHe HIU 332 OCHUBAIbe U PacTypambe CBOI CTPAHAYKOI I7ACHIa
Cno6onan goM. OBaj muCT Hac 06aBenITaB O YHyTPAllkbeM CTPAHAYKOM XXIBOTY, OfHOCHO OOHAB/balby M OCHUBAMY
okpy>xH1x opranusanuja XPCC Ha Teputopuju Xpsarcke. Ocum mTo ¢y GOpMUpPaHN y CBAKOM OKPYTY y XpBaTCKOj IZie
je xuBeo xpBarcku Hapog, onoopu XPCC ocHMBAHM CY U y APYTUM JyrOCTOBEHCKMM pemy6mrKama y Kojuma je 61mo
XpBaTCKOT cTaHOBHMIITBA. Bojucmas Komrynnija, Kocra Yaponrku, CrpaHauky IUTypanmu3aM Wi MOHM3aM, 175, 176.
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TO je ckopo Hemoryhe IIOy3aHO YTBPAMTH. JI3BeCHOCT IpOMeHa
u3a KOjUX CY CTaja/yi €HepIrMYHM PaTHU HOOETHMIM CUTYPHO je KOf
3HAYajHOr Jle/la CTAHOBHUINTBA OYAM/IO Hafly O JKMBOTY y IIpaBefHIjeM
Y HOJIMTUYKM CUTYpHUjeM ApyIITBY. PeBonmyunonapHa obehama Mopa ma
CYy KOJ CMPOMAIIIHMX CTBapajia 3aJoBO/bCTBO IITO he 6oraty maryobmuru
He caMo KamuTajl ¥ BiaacT, Beh u /pyncko mocrojanctBo. Hema cymme fma
Cy KOMYHUCTY VIMaJI ,KpeaTuBHe  MeTofe yoehuBama, anm Tako BeINKO
yuenrhe 6upaya u omuITe ofylleB/bere Y U3OOPHOM JaHy HMje MOIJIO y
TOJIMKOj Mepy OUTY U3PEXMPAHO.

YocTanoM, 0 0OBOM OfiyllIeB/belbYy CBEOYM M LITaMIIa ca 3amaja, Koje
je oBe pmorabaje ca makxkOM IIpaTwIa. YIPaBO Cy CTPaHM M3BELITAuN
u3 JyrociaBuje CBOjUM TEeKCTOBMMA O MHEeMOKPAaTMYHOCTM u3bopa u
eypopuunoj HakmoHoctu npema HOII-y m Jocuny bBposy pomatHO
YTBPAWIN U YKpacumy ybemn/puBy KOMYHUCTUYKY nobeny.'’Kao mto cmo
pexsIy, ofylIeB/berbe TpahaHa je MOX/a y BEIMKOj Mepy U OUIO MCKPEHO,
a/i TOMe CY HECYMIbMBO 3HAYajHO JONPUHENIN U3Pa3UTO HEPAaBHOIIPAaBHU
ycnoBu npean36opHe Kamamwe. OBMM M3BeLITauMMa OYNIJIEAHO Huje Outa
CyMbJBA YMIEHNUIIA [1a je Off YKYITHOT Opoja Oupava n3anuio Ha n3bope 88,
66% u pma je mux 4ak 90,48% rmacano 3a BraguHy nmucty. (Ilerpanosuh,
1987; 3eueBnh,1987:213)TakaB HOMUTUMYKY KOHCEH3YC jaBHOCTM jeIHE
Ip>KaBe Huje 3a0efeXXeH Yy HeMOKPAaTCKMM J[pyLITBMMA. 3aIpaBO OHM
CY KapaKTepUCTUYHU 3a TOTAJMTapHE U NUKTATOPCKe pexume. JoK je u
jeNIHOM OIO3MIIIOHOM JIACTY Y jeKy KaMIlakbe OHeMoryheHo mTaMmname,
peXMMCKa INTaMIla je BpBela Off Ip/baBMX Halaja Ha OIO3UIN)Y.
[Taxx/pMBY UCTpaXKMBauy OBUX fiorabaja HaBofe fa ce O OMO3MIIUjY TIICATIO
CaMo y HeraTuBHOM cBeTIy. Kako je kamMmama usriefana, Hajoobe roBopu
YMIbEHNIIa Ja ce TOKoM cenTeMOpa 1945. Jocun Bpo3 Ha HaclIoBHO]
crpanu IlonuTyke u TO y KpyIHOM IUIaHy II0jaBuoO 4ak 16 myTa, a Ipon
je y UCTO BpeMe IOMMIbaH y IaTy/haCTMM YWIAHLMMA Y HENPUCTOJHO
HeratMBHOM KOHTeKCTYy. (I]BeTkoBuh, 2006:318)Yak u a cy Meguju 6mmm
00jeKTMBHMjM ¥ Ja je OIO3MIMju OMOryheHO LITaMIlame COICTBEHVX

10 Ha najneniun HaumH 0 n360puMa nucaHo je y ppaniyyckom mucty Opanc Haumonas, MaHdecrep
rapaujany, amu u 'y Tajmcy u Pojrepcy. Hapounro je jommchuk Pojrepca MHCHMCTMPao Ha HOLITEHOj KOMYHUCTUYKO)
nobemu. OH je 3ak/pyuno fa cy u3bopy usBpiueHn 6e3 3acTpallnBama 1 fja je 61/1a 3arapaHTOBaHA TAjHOCT I/Iacarba.
TajMc je Im1cao o >Ke/bU Hapofia 3a HOBMM HAYMHOM )XMBOTA I [1a je TO GUIIO I71acambe ,IPOTHB IIPOLIIOCTH U CBETa LIITO je
ca BbOM Be3aHO, IPOTUB Kpaska 1 u3bermx nomrudapa’. Momumio ITasnosuh, 3a Turta unu 3a kpasma, Beorpaz, 2007,
366, 367.
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I/IacyIa, KOMYHICTIMA Hije MoryIo 61Ty y3aBpaheHo nctom mepom. Hanme,
youn n360pa je mporiamieH 3aKOH O KpYBUYHNM Je/IMMa IIPOTUB Hapofa
U Ip>KaBe, KOjUM je, KaKo je y CKYNLITMHCKOj pacripaByu HaBeo Jparmh
JokcumoBuh, 3abpamyje armranyja IpOTMB HapOfHE BIACTV TEKOBMHA
HOII-a. (Komrynnua, 2011;9aBourky, 2011:249)

U mopex Tora mto ce o6asenitajue cmyxx6e Benvke bputannje u CAJl
HIICY JjaJie TaKO JIAKO 3aBapaTy, HBIXOBY M3BEIITaju 0 OBUM gmorabhajuma
BUILIE KOPUCTE CaBPEMEHMM MCTOPUYAPMMA, HETO IITO Cy HUXOBUM
BJIajlaMa IIOMOIJIE Jla IIPeI3YMy KOHKPETHE Mepe IPOTUB KOMYHUCTUYIKOT
pexyMa. VictuHa, aMepuyka afjMMHACTpaIyja je 300r Tora uMasa AuneMmy
la M fa TpusHa u30opHe pesynaTare. Ay, IOIITO je ONO3UIMjA, IO
ONIITEM MMIUbEHY, 61Ia HeMohHa Ha ce CYNpPOTCTaBM KOMYHMCTVIMA,
OTY4MIM CY Jia je HajIieNMCXOqHMje IpU3HATY ocTojehe cTame, OfHOCHO,
jyrocimoBeHcky peny6nuky. (ITaBmosuh, 1998:515)

Bbuno xako 6wmo, KIIJ je ca oBuM m360puMa HOCTUI/IA AIICOTYTHU
Tpujym¢$ Ha CBUM mo/puMa. VIsriemamo je ma ce Iperpeke HUXOBUM
PEBOYIIVIOHAPHMM IMJ/beBUMaA pyIle caMe off cebe. YoempuBa mobena Ha
HOBeMOapCcKMMM300puMaIpecTaB/baajeHajoo/byIOTBPAY O HECYMIBbIBO]
HOZIPIIIY OTPOMHOT Jie/la CTAHOBHMIITBA IBUXOBJMM PeBOTYLMOHAPHUM
HaMmepama. OHa je 61Ia TakBa f1a je ¥ 3allafHUM IOMUTHYApMMa Ofy3e/na
apryMeHTe 3a 3HauajHUje Mellame y IpaBIy CIyTaBama PeKMMCKIX
arpecMBHUX Hallajla Ha ocTaTke rpabaHckmx crpaHaka. Cama ce cBaka
aKIMja y TOM CMICITy MOIJIa TYMa4dlTH Kao Ke/ba Hapofia, @ He CAMOBO/bHO
Ipey3yMabe BJIaCTH Off CTPaHe Haopy>kaHe MamlHe. C Ipyre cTpaHe, OHa
je ypyumia u nocnenwme Haje Kop rpabaHcke omosunuje o MoryhHocTn
OIICTaHKa KaKBe TaKBe IIapJlaMeHTapHe JIeMOKpaTuje. JeH! Cy ce MOIMyT
Mmrana [posa MOBYK/IV U3 TIOIMTUYKOT KMBOTA, IIOCBETVIN TIOPOAVILIV U
aKTUBHOCTYMMA KOja HIUCY CKpeTaja MaXKikby MHOTOOPOjHUM MOMIIVjCKUM
areHTVMa. JIpyrm cy orop4yeHyu Ha KOMYHVCTMYKO METaJIOMaHCTBO, a
MOX/Ia M HajBuile OecHM Ha cebe 300T AYrOTPAjHOT CaydyeCHUINTBA U
caMoob6MamyBama, Xpabpo Impeyseny omo3nIMOoHN 6apjak U YU y OUTKY
Koja je Beh 6ma opydeHa.

Jomr oK ce mpanvHa off C7IaBjba HYje HU CITyCTWIA, IUCT bopba
je 5. merreM6pa 06jaBro wiaHak CTa/BMHOBOT TOBOPa, KOjUM ce yKasyje aa
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»KOMYHUCTI He MOTYy MMaTyu caBe3HMKe, Beh camo canmyThuke. (bop6a,
5. menembap 1945)Moryhe na je oBaj TekcT 61O OKMEA4 HArOMMJIAHOT
He3azoBo/bcTBa JIparospy6a JoBaHoBmha, 360r mojoxaja cBoje M Jpyrux
rpabaHckux cTpaHaka y HapopHoM ¢poHTY, Tako fa je y pacmpaBu o
Haupty Ycraa ®HPJ Ha ipyroj cepamum YcraBoTBOpHOTr off6opa CaBesHe
ckymmtyHe v CKynuTrHe Hapona 11. nerem6pa 1945. ropuHe ynosopuo
CBOje JoMMHaHTHe IapTHepe 13 HapopgHor dpoHTa: ,,AKO0 ce He Ipu3Ha
IIPaBO €r3JCTEHIVje CBUM [pPYLITBEHVM CHAraMa, CBUM IIOJIMTUYKIM
CHaraMa Koje >kejie Ia II0CTOje, aKO Ce Te CHare BelITAuKY I'yIIle, Ilerajy, ako
ce pylile BUXOBY BPXOBY, MM OHeMoryhaBa bIX0Ba OpraHu3alyja — Moxe
ce IOroguTH fa 360T Te MONMNTIYKE OIpecHje HOBa JyroclaByja CTpajia, Kao
IITO je cTapa cTpasiana 36or HalyoHanHe onpecuje”. (Jopanosuh, 1991:399)
A, y To BpeMe ce CBaKO YII030perhe CMaTpajIo npeTwhoM. KomyHucTn cy
jenBa moYeKa MPUNKY fia ce pelle CBOjUX Cally THUKA.

Hakne, kaga je mocnme usbopa m [parompy6 JoBanoBmh yBupeo na
capagma ca KIIJ npencraBpa o6muHy ¢acangy mpema 3amafy, usa Koje
KOMYHUCTH YOP3aHO 3aBOfie jeTHOYM/be U JUKTATypPy U Kajja je M3HeHaa
HOBPATNO XpabpocCT, ,HAIIA0 CIIOKOjCTBO ¥ IPaBO jAa JMKyje M Ha ce
ceetu’. KIIJ je Ha meroBom npumepy Iokasana 1 JPyTuM ,,Cally THAL[IMA
peBonmynMje” KakBa UX cygoOuHa MoxKe yekaty. OTPTHYBIIN ce Off HBIIXOBe
KOHTpOJIe, BIACTOAPIIIY HUCY OuMpanym CTpefcTBa fa ce oOpadyyHajy
ca OBUM JIO jyde HajBOXHUjUM U HajBepHMjUM caBe3HMKOM. OHU cy 1o
Beh ycmemHo ucrnpo6aHOM MeTomy y 06padyHy ca 3eM/bOpajiHUYKOM
CTpaHKOM, fieMOoKpaTama Mwtana Ipora n BojBohaHCKMM monuTmdapeMm
Oymom Bomkosuhewm, aktuBupanu nokanHe opbope Haponne cempauke
crpake. Tako cy ce, Ha nmpumep, generatu HapopHe ce/pauke CTpaHKe
[TeTrpoBrpazckor OKpyra OTpajuid Of ,VU3ajHUYKOr Jie/IoBama‘“
Iparopy6a JoBanoBmha, 1 y 3aK/by4uKy yTBpAVIN A4 ,,[Iparo/py6 Josanosuh
HeMa IIpaBa jja 6u1o rae 3actyna HapogHy ce/bauky CTpaHKY U [ja TOBOPH
y BeHO uMe, Ia Tpaxe ja ce fp [lparompy6 JopanoBuh, kao mreraH mo
MHTepece CTpaHKe M Kao Hempujate’b HapopgHor ¢poHTa MCK/BY4M u3
penoBa HapopHe cerpauke cTpanke”. (Cno6opgHa Bojsoguna, 9.aBryct 1946)

Ay, XKao IITO CMO peKIy, BuIlle Huje OMIO pasjora HU Y OJHOCY
IpeMa CTPaHAYKUM JIMAEPUMA, 32 OMIO KaKBY TAaKTMYHOCT U IPUMeEHY
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cyntmiHux Metopa. Kaza je ocyben op crpane cBojux cTpaHaukux Kosera
u u3baveH ca dakynrera, Iparopy6 Jopanosuh je u ¢pusmuky HamafaH u
npemnahuBad. Mehytum, momro je ono3uuyonu 6apjak u jjabe YBPCTO
Ip>Kao, CTpHalM Cy Ta y 3aTBop, y henmjy ca okopenmum JIONOBMMaA U
pasbojHunuMa. J Ty je HOBa BJACT IOKasaja pasauky nusMehy mpkase
Koja ,rpabm ka cBernoj OymyhHocTm®, op ,MoHapxodammcTnyKe"
KpapeBnHe Jyrocnasuje. VicrioBecTr KOMyHMCTa O POOMjalIKUM JaHUMa
y kasamaruma KpajbeBuHe, HEOf0/bMBO HAC HaroHe Ha mopehema ca
3aTBOpMMA KOje Cy OHM, IIOCJIe OCBajarba BIACTY, OPTaHM30BAIM CBOjUM
HOMUTUYKUM npoTuBHMIMMA. bopucnas Ilexnh, koju je u cam po6oBao y
KOMYHICTIYKOM 3aTBOPY, CMaTpao je ja Cy pas/o3y OBUX pa3/iKa HacTalIn
»IEVIMIYHO CTOTa ITO Cy Ty (y 3arBopuMa KpasbeBUHe) Ap>KaHM JbyAU
HOBOT KOBA, 3 M CMO OWJIN T€K TPYHbe /byAU CTAPOL, AEIVIMUYHO MOXKTA
VI CTOTA LITO C€ Y MOHApXO(alIMCTIYKOM PEXNMMY IOMUTIYKA KPUBUIIA
OZIHEeKY/|, IpM3HaBa/Ia 3a JEMVKT Pas/INIUT OFf HOTOPHOT JIOIIOB/IYKA, JOK
ce TO pasMKOBame TOKOM OMTKe 3a 60/py OymyhHOCT Hekako u3rybmio,
I1a CMO MU poOMjanmu ¢ KpMMMHAIIMMA ¥ OVJIN KPYMMMHAIIY KOjH CY Ce Off
IIPAaBVX JIyYV/IU je{IHO II0 TOMe LITO cMO 6vtu ropu u onacHuju. (ITexuh,
2004:25)3amnpaBo, Kaga Majo pasMUCINMO, OBe Pas3iiKe y OFHOCY IpeMa
pob6mjamy MOMMTHYKMX CylIapHNKa ¥ He Tpeba fa Hac uype. KomyHmcTu cy
ce ca THyILIameM OJHOCIIN IIpeMa CBUM TeKOBMHaMa ibepaiHe Ip>kaBe,
a IeHVM ITOOOpHIIIMMA Ca 3TypajyM 3aI0BO/bCTBOM IIOKa3MBa/IN KaKo ce
HOBO JIPYLITBO OFHOCH IIpeMa HellpyjaTesbliMa IUKTAType IIpoIeTepyjara.

Octanmum rpabaHckuM monmuTuyapuma je oMoryheHo jomr HeKOMMKO
rofyiHa a Kao oOudYaH fiekop BereTupajy y HapogHom ¢ponTy, Koju je
1 caM ybp30 u3ryomo mommutudky kapakrep. OHU ¥ BUXOBE IaTy/bacTe
CTpaHKe CY jOllI HEKO BpeMe, Kao CEHKe, CBEJOYM/IN O HeKaJallbh0j KPXKOj
IIap/IaMeHTapHOj IIPOIIOCTY HAIllel Hapofia.
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Suppression of the Parliamentarism in Yugoslavia
after the World War Il

Nebojsa Petrovic!!
Faculty of Communication, Belgrade

Summary:The aim of the Communist Party of Yugoslavia (KP]) and
National Liberation Movement (NOP) was not only only to liberate the country
from occupiers, but to conquest the power, replace parliamentar democracy by
one-party state, ie, destruction of capitalist society and establisment of the
communist system. After they took the victory over the military representatives
of the civil society, the encounter with their political, economic and cultural
exponents could began. However, due to complex foreign policy, ostensible
parliament system was temporarily kept, as contemporary historians call it.
This model existed les than two years and it was marked by perfidious political
moves and brutal attacks of communists on politicians, political parties and
their sympathizers. In the paper in front of you, using many examples, the
author explained the means which helped the KPJ to stiffle the remains of civic
parties in Yugoslavia after the World War I1.

Keywords: parliamentarism, communism, KP], represion, elections,
political parties

11 Contact with author:nebojsa.petrovic1973@gmail.com
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PRIKAZ

Sum medija
kroz novinarsku praksu

SUMin

MIRKO JAKOVLIEVIC

EDIJA

Mirko Jakovljevié: “Sum medija”,

Izdavac: Civilni forum, Niksié, 2018,
str.261, ISBN 978-86-908189-6-9

Zbornik radova ,,Sum medija“ vrijednog i talentovanog nauénika - dr
Mirka Jakovljevica objavljen prosle godine u izdanju Civilnog foruma
iz Niksi¢a jedna je od pet knjiga nominovanih za ovogodi$nju nagradu
Dialogos (2019). ,,Ovaj zbornik radova pokusaj je da se na jednom mjestu
ukaze na neke pojave i procese koje kreiraju upravo novinari, a koji su
od vaznog znacaja za dalji razvoj novinarstva i informisanja. Nastala
sabiranjem tekstova objavljenih u nau¢nim ¢asopisima prethodnih godina
i uz odredene izmjene pruza uvid u autorova istrazivanja u oblasti medija®,
zapisao je Jakovljevi¢ u uvodnom tekstu. Profesorka Univerziteta u Tuzli
recenzent knjige dr Vedada Barakovi¢ smatra da radovi, koje je autor
objavljivao u nau¢nim casopisima ¢ine harmonicno jezgro teksta knjige
u kojoj se analiziraju novinarske prakse i slozeni odnosi koji se javljaju u
sudejstvu aktera produkcije i diseminacije medijskih sadrzaja u specifi¢cnim
poljima novinarstva. Dr Jakovljevi¢ navodi da je najvazniji faktor pojedinac,
njegova kreativnost i njegov moralni habitus.

»Nakon dugogodis$njeg rada u brojnim redakcijama, u kojima je
prosao put od honorarnog saradnika do glavnog i odgovornog urednika,
doktor Mirko Jakovljevi¢ sagledava neke negativne posljedice manjkavosti,
a kroz istrazivanja stru¢noj, ali i obi¢noj javnosti nudi projekciju pozeljnog
pristupa zahtjevnom poslu novinara, u vrijeme kada su na nasim prostorima
u oblasti novinarstva odvija sudar modernosti oli¢en u najbrzoj mogucoj
kompjuterizaciji i digitalizaciji medija i tradicionalnosti ne samo u
istrazivanoj profesiji novinarstva ve¢ i drugim segmentima svakodnevnog
zivota®, zapisao je u recenziji Dobrivoje Stanojevi¢, profesor FPN u
Beogradu. Rezultati autorovih istrazivanja, dodaje on, imaju prakti¢ni i
teorijski znacaj za uocavanje odredenih i definisanih problema.
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Jakovljevi¢ na kriticki nacin sagledava problem u zahtjevnoj oblasti
komunikacija i medija. Rezultati autorovih istrazivanja imaju prakti¢ni i
teorijski znacaj za uocavanje odredenih i definisanje konkretnih problema
same novinarske profesije.

Mediji, kao moc¢no sredstvo, predstavljaju jednu od glavnih
preokupacija autora. Mo¢ masovnih medija, njihova (zlo)upotreba kao
pogodnog sredstva za kreiranje Zeljene realnosti i uticaja na stavove ljudi
- govori u prilog ¢injenici da zivimo u vremenu manipulacije. Narod
danas vjeruje da je dobro obavjesten, ali ono $to ne razumije, jeste da
su misljenja za koja vjeruje da su njegova sopstvena, u stvari stvorena u
istrazivackim institucijama i timovima stru¢njaka. Mediji su fabrike koje
proizvode fikciju uvjerljiviju od realnosti, dok se sofisticiranim obmanama
pogledi javnosti skre¢u ka smjeru suprotnom od istine. (Z. Jevtovi¢). Tesko
je jasno razgraniciti gdje prestaje informisanje, a gdje pocinje ubjedivacko
djelovanje. Jer, informativna i propagandna djelatnost se u savremenom
svijetu Cesto nalaze u svojevrsnoj simbiozi — propagandne poruke na taj
nac¢in mogu da dobiju informativnu formu, a informacije politicku ili
ekonomsku podrsku. Kako isti¢e profesor Duro Susnji¢, manipulacija
idejama i simbolima tezi da uspostavi dominaciju nad misljenjem (nad
dusom a zatim nad tijelom). Posto ponasanje ljudi zavisi od spoljnih uslova
(okruzenja), mijenjanjem precepcije tih uslova manipulacijom mijenja se i
predstava i dozivljavanje stvarnosti. Sama rije¢ manipulacija je novolatinska
kovanica manus-ruka, pulare-ugladiti, udesavati. Manipulaciju mozemo
definisati kao neprimjetnu laz u raskoraku sa stvarnim stavom, kodirana
da se inflitira u tuda misljenja, ponasanja, vjerovanja, ali bez upotrebe
sile. Kako dr Mirko Jakovljevi¢ u jednom od svojih radova istice: ,,covek
danasnjice suocen je sa mnostvom tehnika, metoda, ali i ¢itavih taktika i
strategija, koje imaju za cilj manipulaciju® Zdrava zivotna sredina postala
je prioritet danasnjeg ,stanovnika planete®, ali i poligon za manipulaciju
sve$cu ,savremenog”“ coveka. Knjiga je podijeljena u pet klju¢nih djelova. U
prvom dijelu su radovi grupisani pod naslovom Novinarstvo izmedu mita i
realnosti, drugi dio je posvecen samostalnosti i kreativnosti novinara, treci
dio pod naslovom Iskorak u svijet medija, razmatra obrazovni process u
medijima, cetvrti dio se odnosi na Ekologiju i medije. Peti dio je rezervisan za
prikaze knjiga relevantnih autora iz regiona koji su se bavili problematikom
medijske sfere koja je zajednicka Jakovljevi¢evim interesovanjima.

Izdvojio bih ovom prilikom razmatranja u ¢lanku, ,,Mobing u
medijima®, gdje je autor istakao da je to kompleksan problem i da nosi
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uzro¢no-posledi¢ne pojave koje uticu na osobu-zrtvu mobinga, ostale
zaposlene u redakciji, ali i u odredenoj mjeri na mobere.

U c¢lanku “Imaginacija TV reportera’, autor je istakao da se rad
televizijskog reportera razlikuje od, recimo radijskih reportera i drugih
novinara. NajviSe po tome $to on “razmislja’ slikom. Imaginacija je i
kreacija ¢ovjekovog uma, u ovom slucaju televizijskog reportera. Traze
se odgovori na pitanja gdje je tacka dodira realnog i imaginarnog u radu
televizijskog reportera, kako kriticko misljenje autora televizijskog priloga
utic¢e na gledaoce. Gdje je u svim “televizijskim imaginarnim horizontima”
mjesto kritickom misljenju. Autor u radovima razmatra i osnovne postavke
problema savremene ekoloske krize, kritikuju¢i covjekovu gramzivu i
eksploatatorsku prirodu. Recenzent prof. dr Darko Nadi¢, osim tekstova
posvecenim ekoloskim temama istice vaznost Jakovljevicevih analiza i
promisljanja problema kao $to su odnos djece i medija, razmatrajudi prije
svega pozitivne i negativne uticaje koje mediji imaju na djecu, problem
“terora informacija’ i pojmovno odredenje “poruke” kao i na negativan,
povratni uticaj obilja informacija.

Jedan od recenzenata knjige prof. dr Dobrivoje Stanojevic
zakljucuje da je ,u predocenim radovima dr Mirko Jakovljevi¢ tumacio
i objasnjavao aktuelnu problematiku aktivnosti direktnih ucesnika u
procesu proizvodnje informisanja a njegova nauc¢no-istrazivacka tumacenja
predmetnih odredenja tematskih cjelina upotpunio je savremenim idejama
i orijentacijama. Time je strucna, ali i obi¢na javnost, dobila jo$ jedan
relevantan autorski izraz koji je, oli¢en u ovoj knjizi®, ocijenio je Stanojevic.

Dakle, ovdje sam izdvojio samo nekoliko, meni po oblasti blizih
¢lanaka, $to naravno ne umanjuje kvalitet, znacaj i bogatstvo ¢injenicama
ostalih radova. Stoga, uvazenom autoru ove knjige, ¢estitam na jo$ jednom
velikom pregnuc¢u, sa Zeljom, da nam i u svojim budu¢im djelima, da
proizvode i radove u skladu sa svojim profesionalnim interesovanjima.

Dr Radenko Séekié

Istorijski institut Univerziteta Crne Gore
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UPUTSTVO AUTORIMA

Casopis Humanistika objavljuje originalne nauc¢ne radove, pregledne
radove i kratka ili prethodna saopstenja iz oblasti drustveno-humanisti¢kih
nauka. Pored toga Humanstika objavljuje i aktuelne stru¢ne radove,
informativne priloge, prikaze, nau¢ne kritike i polemike koji su relevantni
za razvoj nauc¢ne misli i njene implementacije u praksi.

Obzirom da pokriva $iri spektar drustveno-humanistickih nauka
Casopis je organizovan kroz posebne rubrike koje pokrivaju odredene
oblasti a ureduju ih referentni urednici sa nau¢nim i/ili nastavnim zvanjima.
Casopis promovise i zastupa afirmaciju nau¢nog podmlatka i medunarodnu
akademsku i nau¢nu saradnju i razmenu, posebno u zemljama Zapadnog
Balkana kao kulturno, jezicki i demografski srodnom okruzenju.

Svi radovi se recenziraju od strane dva nezavisna recenzenta koji su
referentni za datu nauc¢nu oblast. Recenzenti nisu poznati autorima, niti su
autori poznati rezenzentima (Double Blind Peer Preview). Svi rukopisi se
podvrgavaju proveri na platformama Ephorus i iThenticate a u cilju provere
autenticnosti i sprec¢avanja plagijarizma.

Jezik rada moze biti srpski, engleski, ruski ili neki od svetskih jezika
radirene upotrebe u medunarodnoj komunikaciji u datoj nau¢noj oblasti.
Naslov i sazetak (apstrakt) obavezni su na engleskom jeziku.

Tehnicke karakteristike rada

Redakcija ¢asopisa Humanistika prihvata samo one radove koji su
napisani prema ovde navedenim pravilima i uputstvima. Napominjemo
da je posebno vazno da se autori u svemu pridrzavaju datih pravila, jer je
to, pored metodoloskih i formalnih normi, vazna determinanta nau¢nih
radova.

Ime i prezime autora: Pisati malim slovima Times New Roman, 12,
Bold levo poravnanje. Afilijacija se piSe ispod imena autora, malim slovima
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— Italic (font 12). Ako je autor zaposlen na fakultetu, posle navodenja
fakulteta, navesti i naziv univerziteta i sediste istog (npr. Filoloski fakultet,
Univerzitet u Beogradu, Beograd). Ako je autor zaposlen na nau¢nom
institutu, navodi se i grad u kome se institut nalazi (npr. Institut drustvenih
nauka, Beograd).

Naslov rada: Pisati malim slovima Times New Roman, 16, Bold
levo poravnanje. Po potrebi moze se staviti fusnota pored naslova radi
eventualnog navodenja naziva, broja i drugih podataka o projektu u okviru
koga je ¢lanak napisan.

Sazetak (apstrakt): Pisati malim slovima Times New Roman, 12,
regular, obostrano poravnanje, prored 1,5. Sazetak (apstrakt) je kratak
informativan prikaz sadrzaja clanka koji ¢itaocu omogucava da brzo i tacno
oceni njegovu relevantnost. U interesu je asopisa i autora da sazeci sadrze
termine koji se Cesto koriste za indeksiranje i pretragu ¢lanaka. Sastavni
delovi sazetka su cilj istrazivanja, metodi, rezultati i zakljucak. Sazetak moze
biti na srpskom, engleskom, nekom od svetskih jezika ili na slovenskom
u naucnoj oblasti jezika i knjizevnosti. Ukoliko je jezik rada na srpskom,
slovenskom ili nekom od svetskih jezika, a koji nije engleski, naslov ispred
sazetka i sazetak obavezani su na englekom jeziku. Sazetak obima 200 -
250 reci nalazi se ispod naslova rada dok se sazetak (abstract) zajedno sa
klju¢nim re¢ima i naslovom na engleskom jeziku, nalazi na kraju rada.

Kljucne reci: Pisati malim slovima Times New Roman, 12, regular, levo
poravnanje, prored 1,5. Klju¢ne reci su termini ili sintagme koje najbolje
opisuju sadrzaj clanka za potrebe indeksiranja i pretrazivanja. Treba
ih dodeljivati s osloncem na neki medunarodni izvor (popis, re¢nik ili
tezaurus) koji je najsire prihvacen ili unutar date nau¢ne oblasti ili u nauci
uopste (npr. lista klju¢nih re¢i Web of Science). Broj klju¢nih re¢i ne moze
biti manji od pet (5) niti ve¢i od deset (10), a u interesu je urednistva i
autora da ucestalost njihove upotrebe u tekstu rada bude sto veca. Kljucne
reci daju se neposredno nakon sazetka.

Osnovni tekst rada: Pisati malim slovima Times New Roman, 12,
regular, obostrano poravnanje, prored 1,5. Novi red uvucen. Obim rada
ne sme biti ve¢i od 36.000 karaktera sa razmakom uklju¢ujuéi sazetak na
srpskom i engleskom jeziku, klju¢ne reci, spisak literature, fusnote i priloge.
Radovi treba da budu napisani jasnim i razumljivim nau¢nim stilom uz
postovanje logickog poretka IMRAD (Indtroduction, Methods, Results
and Discussion) kriterijuma. U tom smislu potrebno je u uvodnom delu
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odrediti predmet, problem i cilj/eeve rada, potom predstaviti primenjenu
metodologiju rada te prikazati dobijene rezultate, dok se u diskusionom
delu rezultati povezuju sa zaklju¢cima.

Podnaslovi/medunaslovi: PiSu na sredini stranice, malim slovima -
Bold (font 12).

Nacin citiranja, navodenja referenci

Reference u tekstu rada i u spisku literature navode se prema citatnom
stilu APA, 6. izdanje (http://www.apastyle.org). Preporucujemo autorima da
vise informacija, kao i odgovore na druga pitanja u vezi sa APA standardima
pronadu na zvani¢noj internet stranici http://www.apastyle.org. Ukoliko su
neki radovi nastali u okviru istrazivanja kojima je zahtevan neki drugi nacin
i stil citiranja (MLA, Chicago, Harvard i dr.) redkacija Humanistike ce i
takve radove prihvatiti na objavljivanje, ali pod uslovom da je primenjeni
citatni standard u potpunosti dosledno koriscen.

Prilikom citiranja reference unutar teksta, mora se koristiti slede¢i model:
(prezime autora, godina izdanja). Ako autori iz razli¢itih referenci imaju
isto prezime, koristiti i inicijale autorovog imena u citatu, npr. (Armstrong,
G. M,, 1994). Ako se dva ili vi$e autora citiraju na istom mestu, treba ih
navesti abecednim redom u okviru istog citata, razdvojene tackazarezom,
npr. (Gidens, 2001; Hajdeman, 2004).

Strana imena u tekstu treba pisati transkribovana na srpski jezik, a kod
prvog navodenja iza imena, u zagradi staviti ime u originalu uz godinu
objavljivanja rada, naprimer Bodrijar (Baudrillard, 1985) ili Pjer Burdije
(Pierre Bourdieu). Kada su dva autora rada, navode se prezimena oba, dok
se u slucaju veceg broja autora navodi prezime prvog i skracenica “i sar”
ili ,et al.. Citati se ispisuju na predvidenom mesta u tekstu rada, uvek po
zavrSetku citata iza znaka navoda. Svaki citat, bez obzira na duZinu, treba da
prati referenca sa brojem strane uz obavezne znakove navoda na pocetku i
na kraju citata.

Primer: (Foucault, 1989:59) ili (Fuko, 1990)

Spisak literature koja je kori$¢ena u radu navodi se na kraju radaiu spisak
ne treba ukljucivati dela koja nisu navodena u referencama. Literatura se
navodi po azbu¢nom redu prezimena autora, najpre za izvore na ¢irilicnom
pismu a posle toga po abecednom redu prezimena autora za izvore na
latinici. Kada delo nema autora, navodi se naslov dela i sortira prema prvoj

HUMANISTIKA - Vol. 3. Broj 5 - Mart 2019. 103



reci u naslovu. Sva dela se ispisuju sa uvlacenjem drugog i narednih redova,
na nacin kako je to prikazano u primerima, kako bi se naglasio abecedni red.
Kada je u pitanju delo viSe autora, u slucajevima sa dva do pet autora dela,
navode se prezimena i inicijali svih, dok se u slucaju Sest i vi$e autora navodi
prezime i inicijali prvog i skracenica, ,,i sar.“ ili ,et al.“. Kada se delo jednog
autora navodi viSe puta u literaturi, postuje se redosled godina objavljivanja
dela. Za ¢lanke iz ¢asopisa, radove iz zbornika kao i za poglavlja iz knjiga
potrebno je navesti od koje do koje strane je Stampan clanak ili poglavlje u
zborniku/knjizi.

Primeri za navodenje pojedinac¢nih dela u literaturi su slede¢i:

Knjiga/monografija:
Bibliografski podaci treba da sadrze: Prezime, inicijale imena autora.
(godinu izdanja). Naslov dela. Mesto izdavanja: Izdavac.
Primeri:
Chandler, D, & Munday R. (2011). Dictionary of Media and
Communication. New York: Oxford University Press.
Hacion, L. (1996a). Poetika postmodernizma. Novi Sad: Svetovi.
Hutcheon, L. (1996b). Narcisticka naracija. Zagreb: Znanje.

Poglavlje u zborniku:
Rocco, S. (2015). Creative Design Thinking as a Managerial Approach.
In D. Jugo, D. Vercic¢ i L. Ciboci (eds.), Proceedings of Communication
and management Forum (pp. 175-214). Zagreb: Visoka Skola za
komunikacijski menadzment Edvard Bernajz.
Adorno, T. (1990.). Teze za sociologiju umetnosti. U: S. Petrovi¢ (ur.),
Sociologija knjizevnosti (str. 164-186). Beograd: Zavod za udzbenike i
nastavna sredstva.

Rad iz naucnog ¢asopisa:
Prezime, inicijali imena autora ¢lanka. (godinu izdanja). Naslov ¢lanka.
Naslov casopisa, broj izdanja/volumena: brojevi strana.
Primer:
Aracki, Z. (2015). Tehnologija kao prednost i izazov komuniciranja. CM
Casopis za komunikaciju i medije, 34/X: Str. 121-128.

Clanak iz novina i magazina:
Prezime, inicijali imena autora ¢lanka. (godinu izdanja). Naslov ¢lanka.
Naslov casopisa, mesto i datum objavljivanja, broj izdanja: broj/evi
strane/a.
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Primer:
Simi¢, A. (2016). Suzbiti govor mrZnje na svakom mjestu. Oslobodenje,
Sarajevo 09.12.2016. Broj: 25159: Str. 11.

Zakoni i propisi:
Pun naziv zakona ili propisa, Naslov glasila, broj i godina objavljivanja.
Primer:
Zakon o naucnoistrazivackoj delatnosti, Sluzbeni glasnik RS, br.
112/2015.

Web platforma:
Za sve informacije sa elektronskih platformi navesti datum pristupanja
informacijama, ime baze podataka ili tacnu web adresu (URL): Prezime,
inicijali imena autora (godina). Naziv dokumenta (Italic). Datum kada
je sajt posecen, internet adresa sajta.

Primer:
Adair, ]. & Vohra, N. (2003). The Explosion of Knowledge, References
and Citations. Poseceno 03. 01. 2017. URL: http://www.apastyle.org/
manual/related/adair-2003.pdf

Ilustracije:
Razlicite vrste ilustracija (fotografije, crtezi, grafikoni, tabele, mape,
karte, Seme...) mogu se nalaziti u tekstu rada ali se moraju pripremiti
u kvalitetnoj rezoluciji i odgovaraju¢em elektronskom obliku. Sve
ilustracije moraju biti na odgovaraju¢im mestima u tekstu i njihov
sadrzaj mora biti u funkciji samog rada. Svaka ilustracija mora imati
svoj redni broj, naslov i ako je potrebno legendu (obja$njenja znakova i
sl). Redni broj i naslov ilustracije pisu se ispod ilustracije, malim slovima
Times New Roman, 11, regular, centralno poravnanje, prored 1,0.

Dostavljanje radova

Radovi koje autori predaju treba da budu napisani uz postovanje svih
pravila akademskog pisanja i posStovanja prava intelektualne svojine.
Prilikom dostavljanja radova autori su duzni dostaviti potpisane izjave
kojim garantuju da njihovi radovi predstavljaju rezultate originalnog i
samostalnog nauc¢nog rada. Radovi se dostavljaju se u elektronskoj formi
na CD-u ili elektronskom postom.

Rokovi za dostavljanje radova su:

januar za broj koji se objavljuje u martu godine.

jul za broj koji se objavljuje u septembru.
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Tekstove slati u elektronskom obliku na e-mail adresu: redakcija@
humanistika.net

Izjavu autora od$tampati, popuniti i potpisati i dostaviti originalan
primerak redovnom postom na adresu Redakcije a skeniranu verziju poslati
na elektronsku postu Redakcije. Obrazac izjave autora moguce je preuzeti
sa internet sajta casopisa.

UPUTSTVO RECENZENTIMA

Recenzenti su samostalni u svom radu a njihov osnovni zadatak jeste da ocene
svaki pojedinacni rad koji im se dostavi, ¢ime doprinose unapredenju i odrzavanju
visokog naucnoistrazivackog dometa i ranga samog casopisa ali i autora ¢lanaka.

Recenzenti su po pravilu viseg ili jednakog ranga (naucno ili nastavno
zvanje) kao i autor rada koji se recenzira.

Proces rezenziranja je dvosmerno anoniman i sprovode ga dva
nezavisna recenzetna za svaki pojedina¢ni rad (Double Blind Review).
Recenzentima nije poznato ko su autori rada, niti autori rada znaju ko je
recenzent njihovog rada. Anonimnost u pristupu je veoma vazan preduslov
za obezbedivanje visokog stepena autonomije i objektivnosti recenzenata.
Sadrzaj i postupak recenzije se smatraju poverljivim i recenzent, kao ni
drugi ¢lanovi redakcije, ne smeju otkrivati tre¢cim stranama nikakve detalje
iz tog postupka. Rezenzenti imaju rok od tri sedmice (21 dan) da redakciji
dostave recenziju u pisanoj formi na propisanom obrascu koji ima sledece
elemente:

Sifra/broj rada:

Naziv rada:

Ocena originalnosti rada:

Ocenu aktuelnosti, drustvenog i nau¢nog znacaja teme:

U kojoj meri je naveden i objasnjen teorijsko-metodoloski okvir rada:

Ocenu korid¢ene naucne literature, savremenost i naucna relevantnost
literature:

Opsta zapazanja o kvalitetu rada:

Predlog za kategorizaciju nau¢nog rada:

Saglasnost za objavljivanje rada.

Sugestije autoru za poboljsanje kvaliteta rada (opciono):

Odabrati jednu od preporuka za navedeni rad:

Objaviti bez izmena
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Objaviti uz manje izmene

Nakon korekcije, rad poslati na novi krug recenzije

Odbiti

Napomene uredniku koje se odnose na opste, metodoloske a narocito eticke
(plagijarizam) aspekte rada:

Datum ocene rada:

Ime, prezime, naucno zvanje i potpis recenzenta:

Instrukcije za kategorizaciju naucnih radova

Kategorizacija c¢lanaka obaveza je uredni$tva. Kategoriju ¢lanka mogu
predlagati recenzenti i ¢lanovi uredni$tva, odnosno urednici rubrika, ali
odgovornost za kategorizaciju snosi isklju¢ivo glavni urednik. Clanci u
¢asopisu se razvrstavaju u sledece kategorije: Nauc¢ni ¢lanci:

1) Originalan naucni rad (rad u kome se iznose prethodno neobjavljivani
rezultati sopstvenih istrazivanja nau¢nim metodom);

2) preglednirad (rad koji sadrzi originalan, detaljan i kriticki prikaz istrazivackog
problema ili podrucja u kome je autor ostvario odredeni doprinos);

3) kratko ili prethodno saopstenje (originalni nau¢ni rad punog formata, ali
manjeg obima ili preliminarnog karaktera).

Izuzetno, u nekim oblastima, nau¢ni rad u casopisu moze imati oblik
monografske studije, kao i kritickog izdanja nauc¢ne grade (istorijsko-
arhivske, leksikografske, bibliografske, pregleda podataka i sl.), dotad
nepoznate ili nedovoljno pristupacne za nauc¢na istrazivanja.

Radovi klasifikovani kao nau¢ni moraju imati bar dve pozitivne recenzije.
U casopisu se objavljuju i prilozi vannau¢nog karaktera, te se zbog toga
naucni ¢lanci grupisu i Stampaju jasno izdvojeni u prvom delu sveske.

Strucni clanci:

1) Strucni rad (prilog u kome se nude iskustva korisna za unapredenje
profesionalne prakse, ali koja nisu nuzno zasnovana na nau¢nom metoduy);

2) Informativni prilog (uvodnik, komentar i sl.);

3) Prikaz (knjige, racunarskog programa, slucaja, nau¢nog dogadaja i sl.);

4) nauc¢na kritika, odnosno polemika (rasprava na odredenu nau¢nu temu
zasnovana isklju¢ivo na nau¢noj argumentaciji) i osvrti.
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AUTHOR GUIDELINES

Humanistika Journal publishes original scientific papers, review papers
and short or preliminary reports in the field of social and humanistic
sciences. In addition, Humanstika publishes actual professional papers,
informative appendices, reviews, scientific critiques and polemics that are
relevant for the development of the scientific thought and its implementation
in practice.

Since it covers a wide range of social and humanistic sciences, the
journal is organized through special sections covering certain areas and is
edited by reference editors with scientific and / or teaching titles. The journal
promotes and advocates the affirmation of academic youth and international
academic and scientific cooperation and exchange, especially in the Western
Balkans countries, as a culturally, linguistically and demographically related
environment.

All manuscripts are reviewed by two independent reviewers with
necessary references in the given scientific fields. The reviewers are
anonymous to the authors, and the authors are also anonymous to the
reviewers (Double Blind Peer Preview). All manuscripts are subject to
verification on Ephorus and iThenticate platforms in order to verify
authenticity and prevent plagiarism.

The language of the manuscript can be Serbian, English, Russian or
some of the world’s languages that are in widespread use in international
communication in a given field of science. It is mandatory for the title and
abstract to be in English.

Technical Characteristics of the Manuscript

The editorial staff of Humanistika Journal accepts only those papers
that are written in accordance with the rules and instructions given herein.
We note that it is especially important that the authors comply with the
given rules in all, because this, in addition to methodological and formal
norms, is an important determinant of the scientific papers.
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Author's Name and Surname: Author’s name and surname should
be written in lowercase Times New Roman, 12, Bold left alignment. The
affiliation is written under the name of the author, lowercase - Italic (font
12). If the author is employed at the faculty, after providing the faculty
name, it is necessary to provide the name of the university and its head
office location (e.g. Faculty of Philology, University of Belgrade, Belgrade).
If the author is employed at a scientific institute, it is necessary to provide
the name of the city in which the institute is located (eg, Institute of Social
Sciences, Belgrade).

Paper Title: Title is written in lowercase Times New Roman, 16, Bold
left alignment. If necessary, a footnote may be placed next to the title for the
purpose of citing the name, number, and other details of the project within
which the article is written.

Summary (Abstract): Abstract is written in lowercase Times New
Roman, 12, regular, double-sided, spacing 1.5. Summary (Abstract) is a
brief informative overview of the article contents that allows the reader to
quickly and accurately assess its relevance. It is in the interest of the journal
and the authors that summaries contain terms that are often used to index
and search articles. The constituent parts of the Summary are the aim of the
research, the methods, the results and the conclusion. The Summary can
be in Serbian, English, or some of the world’s languages or in the Slovene
language in the scientific field of language and literature. If the language of
the paper is Serbian, Slovene or some of the world’s languages, which is not
English, the title preceding the abstract and the abstract must be in English.
Abstract should be within 200-250 word range and is located below the title
of the paper, while the Summary (abstract), along with the key words and
the title in English, is located at the end of the paper.

Keywords: Key words should be written in lowercase Times New Roman,
12, regular, left alignment, spacing 1.5. Keywords are terms or syntagms that
best describe the content of the article for indexing and search purposes.
They should be assigned with a reference to an international source (list,
dictionary or thesaurus) that is most widely accepted either within a given
scientific field or in science in general (for example, the list of key words
Web of Science). The number of keywords cannot be less than five (5) nor
greater than ten (10), and it is in the interest of the editors and the authors
that the frequency of their use in the text of the paper is as high as possible.
Keywords are given immediately following the Summary.
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Basic Text of the Paper: Basic text should be written in lowercase Times
New Roman, 12, regular, double-sided, spacing 1.5. New line is indented.
The scope of the paper should not exceed 36,000 characters with spaces,
including a Summary in Serbian and English, key words, a list of literature,
footnotes and attachments. The papers should be written in a clear and
understandable scientific style, respecting the logical order of the IMRAD
(Introduction, Methods, Results and Discussion) criteria. In that sense, it is
necessary to determine the subject, problem and the goal of the paper in the
introductory part, then present the applied methodology of the paper and
present the obtained results, while in the discussion part, the results should
be related to the conclusions.

Subtitles / Second Line Titles: Should be written in the middle of the
page in lowercase - Bold (font 12).

Format of Citations and References

References in the text of the paper and in the literature list are cited
according to the citing APA style, edition 6 (http://www.apastyle.org). We
recommend authors to find more information, as well as the answers to
other questions regarding APA standards, on the official website http://
www.apastyle.org. If some of the papers have been produced in the research
that requires some other way and style of citation (MLA, Chicago, Harvard,
etc.), Humanistika editorial will accept such papers for publication,
provided that the applied citation standard is fully consistent.

When citing a reference within the text, the following model must be
used: (author's surname, year of publication). If authors from different
references have the same surname, the initials of the author's name in a
quote, e.g. (Armstrong, G. M., 1994) is used. If two or more authors are
quoted in the same place, they should be listed in an alphabetical order
within the same quote, separated by a point-of-phrase, e.g. (Gidens, 2001;
Hajdeman, 2004).

The foreign names in the text should be transcribed into the Serbian
language, and in the first mention behind the name, the original name
should be given, followed by the year of publication of the paper, for example,
Bodrijar (Baudrillard, 1985) or Pjer Burdije (Pierre Bourdieu). In case of
two authors of the paper, the surnames of both are given, while in the case
of a larger number of authors, only the surname of the first author is given,
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followed by "et al.". Citations are written in the designated space in the text
of the paper, always after the end of the quotation, after the quotation mark.
Any citation, regardless of its length, should be accompanied by a reference
to the page number with mandatory quotation marks at the beginning and
at the end of the citation.

Example: (Foucault, 1989: 59) or (Fuko, 1990)

The list of literature used in the paper is stated at the end of the paper
and the list should not include papers not listed in the references. References
are listed in alphabetical (Cyrillic and Latin, respectively) order according
to the author's surname, first for the sources in the Cyrillic alphabet, which
are followed by the sources in the Latin alphabet. When the source has
no author, the title of the paper is given and sorted according to the first
word in the title. All papers are typed with an indentation in the second
and the subsequent lines, in the manner shown in the examples, in order
to emphasize the alphabetical order. When it comes to the paper of several
authors, in the case of two to five authors of the paper, the surnames and
initials of all are cited, while in the case of six or more authors, the surname
and the initials of the first author are given, followed by the abbreviations,
"i sar." or "et al.". When the paper of an author is cited several times in
the references, the sequence of publishing years of the paper is respected.
For articles from the journal, papers from the proceedings, as well as book
chapters, it is necessary to indicate a page range of an article, or a chapter in
the proceedings/book.

Examples of citing individual sources in the references are as follows:
Book /monograph:
Bibliographic data should contain: Surname, author's fist name initials.
(year of publication).
Title of paper. Place of publication: Publisher.
Examples:
Chandler, D, & Munday R. (2011). Dictionary of Media and
Communication. New York: Oxford University Press.
Hacion, L. (1996a). Poetika postmodernizma. Novi Sad: Svetovi.
Hutcheon, L. (1996b). Narcisticka naracija. Zagreb: Znanje.

Chapter in the Proceedings:
Rocco, S. (2015). Creative Design Thinking as a Managerial Approach.
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In D. Jugo, D. Verci¢ i L. Ciboci (eds.), Proceedings of Communication
and management Forum (pp. 175-214). Zagreb: Visoka Skola za
komunikacijski menadzment Edvard Bernajz.
Adorno, T. (1990.). Teze za sociologiju umetnosti. U: S. Petrovi¢

(Ed.), Sociologija knjizevnosti (pp. 164-186). Beograd: Zavod za
udzbenike i nastavna sredstva.

Paper from the Scientific Journal:
Surname, author's fist name initials. (year of publication). Article title.
Journal title, issue/volume number: page range.
Example:
Aracki, Z. (2015). Tehnologija kao prednost i izazov komuniciranja. CM
Casopis za komunikaciju i medije, 34/X: pp. 121-128.

Article From Newspapers and Magazines:
Surname, author's fist name initials. (year of publication).Article Title.
Journal title, place and date of publication, issue number: page range.
Example:
Simi¢, A. (2016). Suzbiti govor mrznje na svakom mjestu. Oslobodenje,
Sarajevo 09.12.2016. Broj: 25159: p. 11.

Laws and Regulations:
Full title of law or regulation, Gazette Title, number and year of publication.
Example:
Zakon o naucnoistrazivackoj delatnosti, Sluzbeni glasnik RS, No.
112/2015.

Web platform:
For all information from electronic platforms, indicate the date of access
to information, database name or exact web address (URL): Surname,
author's fist name initials (year). Document title (Ifalic). The date the
site was visited, the website address.
Example:
Adair, ]. & Vohra, N. (2003). The Explosion of Knowledge, References
and Citations. Date Accessed 03. 01. 2017. URL: http://www.apastyle.
org/manual/related/adair-2003.pdf

Illustrations:
Different types of illustrations (photographs, drawings, graphic charts,
tables, maps, charts, schematics, etc.) can be included in the text of
the paper, but they must be prepared in a quality resolution and in an
appropriate electronic form. All illustrations must be in the appropriate
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places in the text and their contents must inform the paper itself. Each
illustration must have its own ordinal number, title and, if necessary, a
legend (explanations of characters, etc.). The ordinal number and the
title of the illustration are written below the illustration, in lower case
Times New Roman, 11, regular, central alignment, spacing 1.0.

Submission of Papers
The papers submitted by authors should be written in compliance with all
the rules of academic writing and with respect for intellectual property
rights. When submitting the papers, the authors are obliged to submit
signed statements that guarantee that their papers represent the results
of original and independent scientific paper. Papers are submitted in an
electronic format, on a CD, or by e-mail.
Deadlines for submission of papers are:
January 1%, for the issue that is published in March of the given year.
July 1%, for the issue that is published in September of the given year.
Texts should be sent in an electronic format to the following e-mail
address: redakcija@humanistika.net
Authors' statement should be printed, filled in, signed, and the original
copy sent by regular mail to the Editorial office, while the scanned
version should be sent to the email address of the Editorial office. The
author's declaration form can be downloaded from the Journal’s website.

INSTRUCTIONS TO REVIEWERS

Reviewers are independent in their work and their main task is to
evaluate each individual paper that is delivered to them, thus contributing to
the improvement and maintenance of the high scientific research outreach
and ranking of the magazine itself, as well as of the authors of the articles.

The reviewers generally have an equal or higher rank (scientific or
teaching title) than the author of the paper being reviewed.

The review process is a two-way anonymous and is conducted by two
independent reviewers for each individual paper (Double Blind Review).
The reviewers are anonymous to the authors, and the authors are also
anonymous to the reviewers. Anonymity approach is a very important
prerequisite for ensuring a high level of autonomy and objectivity of
reviewers. The review content and procedure are considered confidential
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and the reviewer, as well as other members of the editorial board, must not

disclose any details from the process to the third parties. Reviewers have a

three-week deadline (21 days) to submit a review in writing to the editorial

office, on a prescribed form that has the following elements:

Paper code /number:

Paper Title:

Assessment of the originality of the paper:

Assessment of the actuality, social and scientific importance of the theme:

To what extent is the theoretical and methodological framework of the
paper detailed and explained:

Evaluation of the used scientific literature, contemporary and scientific
relevance of literature:

General observations on the quality of the paper:

Proposal for categorization of the scientific paper:

Approval for publication of paper.

Suggestions for the author to improve the quality of the paper (optional):

Choose one of the recommendations for the given paper:

1. Publish without modifications

2. Publish with minor changes

3. After the correction, send the paper to a new round of reviews

4. Refuse

Notes to the Editor regarding general, methodological and especially ethical
(plagiarism) aspects of e paper:

Date of evaluation of the paper:

Name, surname, scientific title and signature of the reviewer:

Instructions for Classification of Scientific Papers

Classification of articles is an obligation of the editorial board. The article
classification may be proposed by reviewers and editorial staff, that is
editors of the sections, but the responsibility for the classification is
borne solely by the editor-in-chief. Articles in the journal are classified
into the following categories:

Scientific articles:

1) Original scientific paper (a paper which presents previously unpublished
results of one’s own research by the scientific method);

2) a review paper (a paper containing an original, detailed and critical
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presentation of a research problem or an area to which the author has
made a certain contribution);

3) a short or preliminary report (an original scientific paper of full format,
but of a smaller scale or of a preliminary character).

Exceptionally, in some areas, the scientific paper in the journal can take the
form of a monographic study, as well as a critical edition of scientific
material (historical-archival, lexicographic, bibliographic, data review,
etc.), previously unknown or insufficiently accessible for scientific
research.

Papers classified as scientific must have at least two positive reviews. The
journal also publishes extracts of the extra-curricular character, and for
this reason scientific articles are grouped and printed clearly separated
in the first part of the Journal.

Professional articles:

1) Professional paper (an appendix offering experience useful for improving
the professional practice, not necessarily based on a scientific method);

2) Informative appendix (editorial, comment, etc.);

3) Review (books, computer programs, cases, scientific events, etc.);

4) Scientific critique or polemics (discussion on a particular scientific topic
based exclusively on scientific argumentation) and reviews.
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LISTA NAUCNIH OBLASTI
za objavljivanje radova u ¢asopisu Humanistika

Casopis Humanistika objavljuje nau¢ne i stru¢ne radove u skladu sa
Zakonom o naucnoistrazivackoj delatnosti i Aktom o uredivanju nau¢nih
casopisa Ministarstva nauke i tehnoloskog razvoja Republike Srbije.

Humanistika je interdisciplinarni ¢asopis koji objavljuje radove iz polja
drustveno-humanistickih nauka a koji spadaju u najmanje jednu nau¢nu
oblast iz sledece tabele:

Naucno polje Drustveno-humanisticke nauke
Bibliotekarstvo, arhivarstvo i muzeologija
Ekonomske nauke

Istorijske, arheoloske i klasi¢ne nauke
Kulturoloske nauke i komunikologija
MenadZment i biznis

Pedagoske i andragoske nauke
Politicke nauke

Pravne nauke

Psiholoske nauke

Socioloske nauke

Teologija

Filozofija

FiloloSke nauke

Nauke o umetnostima

Fizicko vaspitanje i sport

Specijalna edukacija i rehabilitacija

Naucne oblasti

Za svaku nauc¢nu oblast u casopisu postoji zasebna rubrika koja nosi isti
naziv kao i nau¢na oblast. Svaku nau¢nu oblast/rubriku ureduje poseban
urednik oblasti/rubrike koji je ¢lan Redakcije. Svaki urednik u casopisu
mora posedovati vazeci izbor u neko od nastavnih i/ili nau¢nih zvanja
steen na akreditovanoj visokoskolskoj ustanovi, odnosno nadleznom
ministarstvu u Republici Srbiji.

Za svaki rad koji se objavljuje u c¢asopisu Redakcija obezbeduje dva
nezavisna anonimna recenzenta koji moraju posedovati vazeci
izbor u neko od nastavnih i/ili nau¢nih zvanja stecen na akreditovanoj
visokoskolskoj ustanovi, odnosno nadleznom ministarstvu u Republici
Srbiji. Oba recenzenta moraju biti u viSem rangu nastavnog ili nau¢nog
zvanja od autora teksta koji se recenzira.

Za ceo casopis, kao i za svaki pojedinacni rad koji se objavljuje u
casopisu, Redakcija obezbeduje punu bibliometrijsku obradu radi $to
bolje propulzije, identifikacije i valorizacije u nacionalnom, regionalnom i
globalnom naucnoistrazivackom okruzenju.
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